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A.N*P*A*  Amendments  on  AAA  Ignored; 
Clay  Williams  Sees  Danger  in  Bill 

Camel  Cigarette  Chief  Tells  How  Advertising  Brought  Huge  Increase  in  Sales, 
With  Benefits  to  Grower,  Factory  Worker,  Government,  and  Consumer 


WITH  safeguards  against  newsprint 
processing  taxes  and  against  ad- 
ttrtising  restriction  strangely  missing 
from  the  AAA  amendments  bill  as  ap¬ 
proved  by  the  Senate  Agriculture  Com¬ 
mittee,  publishers  and  advertising  men 
this  week  continued  their  pressure 
against  the  measure  as  drawn. 

One  of  the  most  powerful  protests 
ns  made  by  S.  Clay  Williams, 
president  of  the  R.  J.  Reynolds  Tobacco 
Company  (Camel  cigarettes),  who  filed 
a  brief  with  the  Senate  committee  bit¬ 
terly  attacking  the  measure.  While 
Mr.  Williams  was  primarily  concerned 
with  processing  taxes,  the  original  con¬ 
cept  of  which  he  saicl  was  being  over- 
tarned,  he  also  dealt  a  heavy  blow  at 
the  possibilities  offered  by  the  act  for 
smothering  advertising  and  weakening 
the  press.  Speaking  as  the  head  of  one 
of  the  biggest  advertisers  in  the  coimtry, 
he  pointed  to  the  way  in  which  cigarette 
advertising  had  multiplied  sales  and 
tobacco  consumption  more  than  a  thou¬ 
sand  per  cent  in  the  last  25  years,  bring¬ 
ing  increased  returns  to  tobacco 
growers,  workers  in  the  factories,  and 
the  Federal  government,  beside  giving 
the  consumer  “more  for  his  money  than 
ever  before.” 

"These  threats  of  control  and  restric¬ 
tion  of  advertising  expenditure”,  he  said, 
conld  quickly  bring  disastrous  effects  on 
the  American  standard  of  living. 

The  measure  to  amend  the  Agricul¬ 
tural  Adjustment  Act  has  been  the  sub¬ 
ject  of  debate  in  recent  weeks  between 
Secretary  of  Agriculture  Wallace  and 
the  president  of  the  American  News¬ 
paper  Publishers  Association,  Jerome 
D.  Barnum,  publisher  of  the  Syractise 
(N.  Y.)  Post-Standard. 

Magazine  publishers  as  well  as  news¬ 
papermen  have  vigorously  opposed  the 
bill,  representations  having  been  made 
to  the  Senate  committee  and  to  others 
ever  the  signature  of  William  B. 
ttamer,  president  of  McCall  Corpora- 
^  and  president  of  the  National 
Poblishers  Association.  Lee  W.  Max- 
wll,  chairman  of  the  N.P.A.  legislative 
committee,  told  Editor  &  Publisher 
•bat  the  publishers’  organization  had 
wrked  energetically  for  several  weeks 
to  oppose  provisions  that  it  considers 
®fair.  ^  While  deeply  interested  in  the 
possibilities  of  control  over  advertis- 
^  by  the  Department  of  Agriculture, 
w  N.P.A.  has  centered  its  fire  on  pro- 
Bsions  for  government  grading  of 
products,  which  are  held  to  contain  a 
jrave  threat  to  business. 

.Grading  provisions  are  carried  in  Sec- 
5*®  5  of  the  bill.  Telford  Taylor, 
A.A  attorney,  explained  that  the  meas¬ 
ure  authorizes  issuance  of  orders  gov- 
trning  marketing  of  fruits,  vegetables, 
•tc  .  and  fixing  of  quotas.  In  order  to 
establish  quotas,  he  said,  it  is  necessary 
0  set  up  grades  and  grading  so  that  in- 
and  superior  commodities  will 
be  included  indiscriminately  in 
inotas. 

The  two  amendments  proposed  by 
"f.  Barnum  in  his  exchange  with 
5»etary  Wallace  were  formally  sub- 
™ed  to  the  Senate  Agricultural  Com- 
®>ttee  by  Elisha  Hanson,  general 
fotJnsel  of  the  A.N.P.A.,  it  became 
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known  this  week.  Under  date  of  June 
20,  soon  after  Mr.  Barnum  had  first 
offered  the  amendments  in  a  letter  to 
Secretary  Wallace,  Mr.  Hanson  wrote 
to  Senator  Ellison  D.  Smith,  of  South 
Carolina,  chairman  of  the  committee. 


“respectfully  submitting”  the  proposed 
additions  to  the  bill. 

Mr.  Hanson  pointed  out  that  Secre¬ 
tary  Wallace  had  promised  to  make  no 
objection  to  specific  exemption  of  news¬ 
print  from  processing  taxes,  or  to  “an 
amendment  specifically  providing  that 
nothing  in  the  Act  shall  be  construed 
as  giving  any  authority  to  regulate  ad¬ 
vertising.” 

The  two  amendments  proposed  were: 

“Provided,  That  no  such  tax  shall  be 
levied  on  newsprint  paper  or  any  of  the 
component  elements  thereof.” 

“No  order  shall  be  issued  under  this  Act 
prohibiting,  regulating  or  restricting  the  ad¬ 
vertising  of  any  commodity  or  product 
covered  hereby,  nor  shall  any  marketing 
agreement  contain  any  provision  prohibiting, 
regulating  or  restricting  the  advertising  of 
any  commodity  or  product  covered  by  such 
marketing  agreement,  nor  shall  approval  of 
any  marketing  agreement  be  \yithheld  be¬ 
cause  of  a  provision  for  advertising  sought 
to  be  included  therein  by  those  subject  to 
such  a  marketing  agreement.” 

“In  connection  with  this  advertising 
proposal,”  wrote  Mr.  Hanson,  "it  is 
essential  that  there  should  be  an  ex¬ 
press  prohibition  against  the  withhold¬ 
ing  of  approval  of  a  marketing  agree¬ 
ment  because  those  who  come  under  it 
desire  to  carry  on  a  cooperative  ad¬ 
vertising  campaign. 

“Unless  this  be  done,  it  would  be 
possible  for  the  Agricultural  Adjust¬ 
ment  Administration  to  regulate  ad¬ 
vertising  by  methods  of  indirection  in¬ 
stead  of  direction  and  this  they  have 
already  done  in  connection  with  exist¬ 
ing  marketing  agreements.”- 

The  committee  report,  however,  made 
no  mention  of  these  amendments.  The 
measure  has  already  passed  the  House, 
but  has  been  considerably  altered  since. 

Mr.  Williams’  protest  was  followed 
by  adoption  of  resolutions  against  the 
.AA.A  bill  by  the  United  States  Tobacco 


Association,  meeting  at  White  Sulphur 
Spring  July  2. 

The  resolutions  charged  that  H.  R. 
8492,  the  measure  amending  the  .Agri¬ 
cultural  Adjustment  Act,  “has  the  force 
and  effect  of  vitally  changing  the  mean¬ 


ing  and  purpose  of  the  original  act 
.  .  .  unsound  and  revolutionary 
changes  and  decidedly  detrimental  .  .  . 
to  the  entire  tobacco  industry,  including 
the  growers.”  Stating  that  both  House 
and  Senate  committees  had  refused  to 
hold  public  hearings  on  the  measure, 
the  resolutions  asked  that  it  be  referred 
back  to  the  Senate  committee  for  hear¬ 
ing. 

The  progress  of  the  bill,  which  would 
outlaw  refunds  of  processing  taxes  in 
case  the  AAA  is  held  unconstitutional, 
has  also  caused  a  wave  of  actions  by 
manufacturers  of  agricultural  products, 
including  some  large  advertisers,  to 
halt  the  collection  of  these  taxes. 

At  the  A. N.P.A.  headquarters  in  New 
York  it  was  said  no  further  reply  had 
been  received  to  the  last  letter  of  Presi¬ 
dent  Barnum  to  Secretary  Wallace. 
This,  however,  was  not  considered  to  be 
negative  in  purport. 

Mr.  Williams’  brief  made  a  detailed 
analysis  of  proposals  in  the  new  AAA 
measure,  using  such  terms  as  “se¬ 
cretiveness,”  “lack  of  frankness,” 
“weasel  words,”  “unsound  revolution¬ 
ary  changes,”  “burial  of  the  original 
concept  and  fundamental  of  the  Act,” 
“the  cover-up,”  the  “build-up,”  “a  bu¬ 
reau  gone  blatant.” 

Mr.  Williams  cannot  be  considered  an 
enemy  of  the  administration,  since  he 
served  for  some  time  as  chairman  of  the 
National  Industrial  Recovery  Board. 
His  brief,  however,  charged  that  admin¬ 
istrators  of  the  act  have  been  exercis¬ 
ing  “important  powers  not  granted  to 
them,’’  and  that  the  new  bill  is  designed 
to  ratify  everything  done  in  the  past  as 
well  as  extend  authority  for  the  future. 
Officials,  he  said,  have  extended  the 
processing  tax  on  a  commodity  (to¬ 
bacco)  in  violation  of  promises  to  re¬ 


duce  it  by  the  amount  of  increase  in 
price,  and  despite  the  fact  that  in  1933 
the  commodity  .averaged  just  under 
parity  price,  and  in  1934  a  third  above 
parity.  He  quoted  prices  and  computa¬ 
tions  to  show  that  continuation  of  the 
situation  might  cause  heavy  loss  to  pro¬ 
ducers  by  reducing  the  amount  of 
money  manufacturers  could  use  to  buy 
the  coming  crop. 

Turning  to  the  question  of  advertis¬ 
ing,  Mr.  Williams  made  comments 
which  derive  additional  significance 
from  the  heavy  advertising  expenditures 
of  Reynolds  company  and  other  cigarette 
makers.  He  quoted  Dr.  Mordecai  Eze¬ 
kiel  of  the  AAA,  speaking  on  the  same 
program  with  Secretary  Wallace,  as 
having  told  a  group  of  processors : 

“I  don’t  think  any  of  us  feels  that  there  is 
much  that  could  be  saved  to  the  farmer  or 
consumer  by  cuttinf;  down  the  cost  of  process¬ 
ing.  I  don't  believe,  however,  that  the  same 
can  be  said,  to  take  one  supecihe  example, 
about  advertising.  There  certainly  can  be  a 
serious  question  whether  the  total  amount 
spent  for  advertising  in  the  tobacco  industry 
is  in  the  interest  either  of  the  producer  or 
the  consumer  of  tobacco  products. 

“Under  whatever  agreements  you  may  dis¬ 
cuss  the  business  of  producing  tobacco  prod¬ 
ucts,  it  seems  to  me  I  might  conceivably  raise 
the  question,  are  the  funds  that  are  spent 
for  advertising  necessary?  Is  it  competitive 
advertising  ?  Does  one  company  spend  be¬ 
cause  the  other  company  spends?  Could  a 
smaller  amount  be  spent  for  advertising,  and 
if  a  smaller  amount  be  spent  for  advertising, 
could  a  larger  amount  be  returned  to  the 
producer,  or  a  lower  price  set  to  the  con¬ 
sumer  which  would  enable  a  larger  quantity 
of  products  to  be  moved  into  the  consumer, 
and  so  benefit  the  producer?” 

Mr.  Williams  added  that  Dr.  Rex- 
ford  G.  Tugwell  also  has  frequently 
voiced  the  belief  that  there  is  great  eco¬ 
nomic  waste  in  advertising.  Then  Mr. 
W’illiams  said: 

“Almost  unbelievable  as  it  may  be, 
it  seems  that  these  and  other  gentlemen 
high  in  the  councils  of  the  AAA  have 
never  realized  what  business  men,  news¬ 
paper  publishers,  magazine  publishers, 
radio  operators,  and  others  engaged 
in  the  various  advertising  fields  and  ac¬ 
tivities,  know  so  well,  namely,  that  it 
is  possible  through  advertising  expendi¬ 
tures  to  increase  or  maintain  consump¬ 
tion  at  such  high  rates  as  to  put  manu¬ 
facturing  on  such  volumes  as  will  per¬ 
mit  better  wages  for  the  worker,  better 
prices  for  the  producer  of  the  raw  ma¬ 
terial,  and  a  lower,  instead  of  a  higher, 
price  to  the  consumer.  Suffice  it  to 
point  to  the  record  in  the  cigarette  in¬ 
dustry. 

“In  1911 — which  was  before  adver¬ 
tising  was  used  very  extensively  in  that 
industry — the  total  output  of  cigarettes 
for  consumption  in  this  country  was 
less  than  1054  billion  cigarettes.  With 
the  manufacturers  entering  upon  a  pol¬ 
icy  of  heavy  advertising  shortly  there¬ 
after,  the  figures  on  cigarette  consump¬ 
tion  for  the  year  1930  reached  120  bil¬ 
lions — more  than  eleven  times  the  out¬ 
put  of  1911.  Meanwhile  the  consump¬ 
tion  of  leaf  tobacco  in  cigarettes  had 
been  stepped  up  from  about  3154  mil¬ 
lion  pounds  in  1911  to  about  360  mil¬ 
lion  pounds  in  1930.  Moreover,  the  per 
pound  return  to  the  grower  had  been 
increased  as  had  wages  of  workers  in 
the  factories  and,  despite  an  increase 
of  $1.75  per  thousand  in  the  Federal 
tax  rate,  the  consumer  was  getting 


A.N.P.A.  AMENDMENTS  IGNORED 

(Special  to  Editor  &  Publisher) 

ASHINGTON,  D.  C,,  July  1 — There  is  no  reference  to  processing 
"  taxes  on  newsprint  or  its  components,  and  no  mention  of  adver¬ 
tising  control  in  the  Senate  report  on  AAA  amendments,  for  the  reason 
that  neither  subject  is  covered  in  the  bill.  Senator  Ellison  D.  Smith  told 
Editor  &  Publisher  with  an  air  of  annoyance. 

“It’s  a  puzzle  to  me  where  all  this  talk  is  coming  from,”  said  the 
Senate  Agriculture  Committee  chairman  when  he  visited  the  White  House 
to  confer  with  President  Roosevelt  on  pending  legislation.  “I  don’t 
know  of  any  clause  in  the  bill  that  gives  that  power  (to  impose  a  pro¬ 
cessing  tax  on  newsprint).” 

Then  with  a  note  of  sarcasm:  “I  guess  we  will  have  to  read  the 
bill  again — and  God  knows  I  have  done  that  enough!” 

The  committee’s  report  covers  only  subjects  specifically  written  into 
the  bill,  and  since  newsprint  processing  tax  and  advertising  regulation 
do  not  appear  in  the  approved  draft,  they  were  not  considered  as  sub¬ 
jects  for  discussion  in  the  report,  the  committee  chairman  explained. 

Because  he  has  received  numerous  protests  from  publishers  and 
their  representatives,  on  this  point,  the  Senator  plans  to  seek  enlighten¬ 
ment  in  a  conference  with  Secretary  Henry  A.  Wallace. 

Newsprint  and  advertising  amendments  proposed  by  Jerome  D. 
Barnum  of  Syracuse,  N.  Y.,  president  of  the  A.N.P.A.,  were  submitted 
to  Senator  Smith  under  date  of  June  20  by  Elisha  Hanson,  general  counsel 
of  the  A.N.P.A. 
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more  for  his  money  than  ever  before. 

"It  is  therefore  not  only  the  news- 
l)ai)ers,  70%  of  whose  income  is  de¬ 
rived  from  advertising,  and  the  maga¬ 
zines  and  the  other  advertising  me¬ 
diums  and  their  hundreds  of  thousand.' 
of  employees  throughout  the  country, 
who  have  an  interest  in  these  threats 
of  control  and  restriction  of  advertis¬ 
ing  expenditure.  True,  there  is  in  them, 
if  and  when  accomplished,  a  probability 
of  almost  complete  debilitation  and  con¬ 
sequent  subjugation  of  the  press  of  the 
country,  but  producers  of  agricultural 
products  along  with  the  consumers  of 
them  and  of  other  products,  and  along 
with  manufacturers,  have  their  heavy 
.stake,  too.  The  standard  of  living  in 
this  country  has  been  kept  ahead  of 
that  of  any  other  country,  largely 
through  mass  production  of  goods  made 
possible  through  effective  methods  of 
advertising  and  selling  and  making  pos¬ 
sible  the  low  prices  that  enable  the  con¬ 
sumer  to  buy  more  goods  with  his 
dollar. 

“it  is  not  at  all  difficult  to  sec 
that  the  plans  of  a  Tugwell  or  of  an 
lizekiel  might  very  easily  be  brought 
to  bear  an  enormous  influence  against 
even  the  freedom  of  the  press  in  this 
country.  And  even  if  it  were  true  that 
out  of  their  lack  of  practical  experience 
they  had  brought  more  wisdom  than 
have  all  the  business  men  of  this  coun¬ 
try'  out  of  lives  spent  in  practical  af¬ 
fairs,  it  is  still  easy  to  see  that  their 
methods  could  quickly  affect  very  dis¬ 
astrously  that  high  standard  of  living 
that  has  been  builded  for  the  American 
citizen  through  sustaining  thd  full  play 
of  a  competitive  system  that,  properly- 
safeguarded,  nevertheless  leaves  each 
business  man  free  to  pursue  his  own 
niethods  without  paralyzing  and  destruc¬ 
tive  effect  of  undue  interference  or  sup¬ 
pression  by  the  government.” 

Mr.  Barnum’s  protest  against  the 
AAA  measure  was  followed  by  issuance 
of  a  bulletin  to  members  of  the  South¬ 
ern  Newspaper  Publishers  Association 
which  said: 

“No  agency  of  the  Federal  Govern¬ 
ment  has  any  right  to  walk  into  any 
newspaper  office  and  demand  informa¬ 
tion,  or  inspection  of  books  and  records, 
unless^  it  first  obtains  a  court  order 
in  a  judicial  proceeding  authorizing  it 
to  do  what  it  seeks. 

“On  various  occasions  in  the  past, 
agencies  of  the  Federal  Government, 
under  one  pretense  or  another,  have 
sought  either  examination  of  lxx)ks  ami 
records  or  to  obtain  information.  The 
A.N.P.A.  has  consistently  advised  its 
members,  when  they  have  made  inquiry 
about  such  requests,  that  they  are  under 
no  obligation  to  accede  to  such  re¬ 
quests  and  that  the  matter  of  grant¬ 
ing  them  is  one  for  the  individual  action 
of  the  particular  newspaper  concerned 
at  the  moment. 

“While  it  is  true  that  the  Wagner  Bill, 
the  proposed  A.A.A.  amendments  and 
other  New  Deal  legislation  contain 
provisions  seeking  to  give  this  right  to 
snoop  into  one’s  personal  and  private 
affairs  and  books  and  records  to  a- 
gencies  of  the  government,  those  who 
attempt  to  exercise  it  will  still  be  con¬ 
fronted  by  the  Fourth  .Amendment  to 
the  Constitution  of  the  United  States, 
which  protects  citizens  of  this  country 
from  unlawful  search  and  seizure.  Un¬ 
lawful  search  and  seizure,  in  turn,  is 
search  and  seizure  which  does  not  come 
as  a  result  of  judicial  process. 

“Only  a  few  years  ago,  the  United 
States  Supreme  Court,  in  a  decision 
against  the  Federal  Trade  Commission, 
flatly  refused  to  permit  that  Commis¬ 
sion  to  exercise  the  powers  which  Con¬ 
gress  sought  to  confer  upon  it  to  inspect 
the  books  and  records  of  concerns 
placed  under  its  jurisdiction.  Justice 
Holmes  referred  to  such  attempted  in¬ 
spection  as  a  _  ‘fishing  expedition’  and 
condemned  it  in  vigorous  language. 

“The  main  point  is  that  no  newspaper 
should  _  feel  compelled  to  give  any  in¬ 
formation  or  open  its  books  and  records 
to  inspection  except  upon  a  duly  certi¬ 
fied  order  from  a  court.  That  does  not 
mean  a  duly  certified  order  from  any 
department  or  agency  of  the  govern¬ 
ment.” 


R.  HOE  EMERGES  FROM 
TRUSTEESHIP 

Court  Approve*  Reorganization  a*  of 

July  1 — F.  L.  McCarty  Continue* 

a*  Chief  Executive,  with  Other 
Officer*  Unchanged 

Fquity  receivership  of  R.  Hoe  &  Co., 
Inc.,  was  terminated  and  the  company- 
returned  to  its  corjKirate  status  July  1. 
with  approval  of  the  plan  of  reorgani¬ 
zation  under  section  77H  of  the  bank¬ 
ruptcy-  act  by  all  classes  of  security 
holders  and  the  U.  S.  District  Court. 
Details  of  the  reorganization  plan  were 
printed  in  Editor  &  Publisher  for 
March  16. 

F.  1..  McCarty  was  continued  by  the 
Ixiard  of  directors  as  chief  executive 
officer  and  general  manager  of  the  com- 
l>any-,  and  has  announced  that  the  fol¬ 
lowing  executive  staff,  all  of  whom 
have  been  with  the  company  for  many 
years,  will  lie  associated  with  him: 

Harry  M.  Tillinghast,  vice-president 
and  sales  manager;  Addison  J.  Gallien, 
vice-president;  John  M.  Masterson,  sec¬ 
retary  and  assistant  sales  manager; 
.\llen  W.  Lishawa,  treasurer  and  as¬ 
sistant  secretary. 

Mr.  McCarty,  informing  the  trade  of 
the  New  York  company’s  emergence 
from  the  trusteeship,  stated  that  both 
the  .American  and  the  British  firms  were 
in  excellent  financial  condition.  The 
latter  was  not  involved.  The  American 
comjiany-  has  enjoyed  good  business 
throughout  the  readjustment  (leriod,  he 
said,  and  a  program  of  research  and 
development  has  been  consistently  exe¬ 
cuted. 

Mr.  McCarty,  a  native  of  North  An¬ 
dover,  Mass.,  began  his  business  career 
with  the  Boston  Woven  Hose  &  Rubber 
Co.,  and  later  was  associated  with  the 
Grayson  M-P  Murphy  interests  and  af¬ 
filiated  companies.  He  made  examina¬ 
tions  and  reports  on  many  well  known 
industrial  companies  for  the  Murphy 
organization  and  also  specialized  in  the 
operation  of  various  businesses  it  con¬ 
trolled. 

In  January,  1932,  Mr.  McCarty  joined 
the  receivership  division  of  the  Irving 
Trust  Company,  and  was  active  in  sev¬ 
eral  cases  for  this  bank  when  he  be¬ 
came  its  representative  in  the  Hoe  re¬ 
ceivership  and  trustee  proceedings. 
Throughout  the  readjustment  he  func¬ 
tioned  not  only  as  the  Irving  Trust  rep¬ 
resentative,  but  as  the  chief  executive 
officer  of  the  company,  and  acquired  a 
general  knowledge  of  the  business  and 
a  wide  acquaintance  in  the  printing  and 
publishing  fields. 

Permanent  organization  of  tlie  com¬ 
pany  will  be  effected  at  a  stockholders’ 
meeting  late  this  month,  following  issu¬ 
ance  of  the  new  securities  provided  in 
the  approved  plan. 


NEW  DALLAS  AGENCY 

Pan-American  Advertising  Agency, 
of  Dallas,  Tex.,  has  been  incorporated. 
The  authorized  capital  stock  is  $6,000. 
Incorporators  Sam  Tobolowsky,  C.  L. 
Lumpkin  and  Elihu  E.  Berwald. 


EDITOR  &  PUBLISHER 
CALENDAR 

July  10-11 — New  England  .As¬ 
sociation  of  Circulation  Man¬ 
agers,  summer  convention.  Ocean 
House,  Watch  Hill.  R.  1. 

July  11-14— Oregon  State  Edi¬ 
torial  Association,  meeting.  Hood 
River  and  Mt.  Hood,  Ore. 

July  12-14  —  Missouri  .Asso¬ 
ciated  Dailies  and  Kansas  Daily- 
Publishers  Assn.,  joint  business 
meeting.  Excelsior  Springs,  Mo. 

July  18-19 — New  York  .Asso¬ 
ciated  Dailies,  summer  meeting, 
Hudson.  N.  A'. 


Code  Says  No  Insult 

So  They  Won’t  Fi/^ht 

They  won’t  fight,  even  though  both 
Jean  Borotra,  France’s  veteran  tennis 
ace,  and  Didier  Poulain,  Paris  sports 
writer,  thought  the  other  had  been 
insulting. 

The  two  were  to  have  met  on  the 
field  of  honor  because  of  attacks  in 
L’.lufo  over  M.  Borotra’s  decision  not 
to  play  in  the  Davis  Cup  singles  this 
year.  He  did  not  want  to  play  on  hard 
courts. 

By  the  French  insult  code,  the  man 
who  feels  he  is  offended  may  choose 
the  weapons.  It  was  after  Borotra 
sarcastically  answered  the  writer’s 
charges  that  Poulain  made  the  chal¬ 
lenge. 

M.  Borotra  insisted  that  it  was  he 
who  had  been  insulted  and  demanded 
that  they  meet  with  pistols.  M.  Pou¬ 
lain,  reputed  to  be  an  expert  fencer, 
made  the  same  claim  and  wanted  to 
fight  with  swords.  Tlie  seconds  decided 
neither  had  been  insulted,  so  the  battle 
is  off. 


TWO  VETERANS  RETIRED 

Philadelphia  Bulletin  Men  Benefit  By 
New  Pension  Plan 

(Special  to  Editor  &  Publisher') 
Philadexphia.  Tulv  1 — Two  veteran 
members  of  the  Philadelf^hia  Evening 
Bulletin  staff  retired  on  pensions  today 
under  the  plan  put  into  effect  last  Jan.  1 
by  the  publisher.  Robert  McLean. 

Arthur  L.  Tubbs,  a  staff  member  for 
.38  years.  35  of  which  were  spent  as 
drama  and  music  editor,  and  Harrv  Fur¬ 
ness.  editor  of  the  letters  page  for  16 
years,  were  the  first  to  retire  under  the 
plan.  It  provides  retirement  at  65  years 
of  age,  although  employes  may  con¬ 
tinue  in  serv’ice  after  that  age  with  per¬ 
mission  of  the  publisher.  Tubbs,  who 
is  65.  was  managing  editor  of  the  Glens 
Falls  (N.  Y.)  Daily  Times  before  he 
came  to  the  Bulletin,  and  is  a  former 
editor  of  Musical  America.  Furness,  a 
Philadelphia  newspaper  veteran,  is  75. 
He  was  on  the  Press  for  30  years,  part 
of  the  time  as  editorial  secretary  to 
Charles  Emery  Smith,  editor,  and 
worked  on  the  Evening  Ledger  before 
he  joined  the  Bulletin  staff.  He  'nas 
been  one  of  the  oldest  active  news¬ 
papermen  in  the  city. 
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Campaifrn  to  Outlavc 
Liquor  Copy  P/anuJ 

(Special  to  Editor  &  1’vblisbu)  " 
W’.ASHI.VGTOX,  D.  C.,  July  2--'D 
leaders  will  invade  the  convention,^ 
Iwth  major  iiolitical  parties  next  \  • 
with  proiRised  platform  planks  cuniW 
ing  the  liquor  traffic  and  pledging. 


forms  in  advertising  and  along  ot^,*,  a 


lines. 

The  prohibition  forces  have  been  s®. 


mon^  to  the  capital  for  a  NovenbJ  iiwn  in 


Mr. 

forks" 
sreet,  i 
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meeting  which  will  plan  the  prograi- 
The  call  to  arms  was  sounded  b*  t 
Deets  Pickett,  research  director  for  ^ 
Methodist  Board  of  Temperancr 
.Morals.  '* 

No  attempt  will  be  made  to  have  eHbr  f^C 
Iiarty  adopt  an  outright  prohibitioi  ' 

plank.  The  “drys”  will  lead  up  to  thei 
objective  step  by,  step,  with  outla*j, 
of  liquor  advertising,  banishment  of  tr 
saloon,  protection  of  "dry"  ,tate 
etc.,  as  the  immediate  goal,  it  was  a 
nounced. 
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JULY  AUTO  OUTLOOK  GOOD 
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Sale*  and  Adverti*ing  Expected 

Hold  Up  Well  - 

(Special  to  Editor  &  I’vblishu) 


annals 
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Detroit,  July  1 — July  looks  like  i.  that  5 
good  month  for  automotive  linage.  VaJi  cowar 


thal 


cowar 
and  di 


were 

fleeter 


their : 


many 

Thi 
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rious  executives  were  asked  this 
week  about  the  outlook  and  the  _ 
swers  have  been  favorable  in  ewl 
case. 

Much  interest  has  been  expressed 
the  novel  localized  campaign 
DeSoto  has  been  using,  featuring  t: 
DeSoto  dealer.  J.  Stirling  Getdii 
agency  has  planned  and  placed  t. 
campaign. 

Mr.  Ford  was  made  a  “doctor"  h 
Colgate,  but  in  the  automotive  cente 
he  still  remains  the  fair-haired  boy  wit 
his  salary  and  production  increaset  W 
like  to  talk  Ford  figures,  they  are  s, 
refreshing.  Mr.  Ford  told  the  wiitit 
at  the  preview  last  January  that  h 
would  build  over  a  million  cars  : 
1935.  He  has  already  built  730,® 
cars,  just  about  the  exact  total  ofth 
cars  built  by  Plymouth  and  Chevrok 
to  date.  These  figures  also  give  u 
answer  to  newspaper  advertising  sue 
as  Mr.  Ford  does  in  weekly  papers  rA 
dailies  throughout  the  length  aj 
breadth  of  the  country. 

Next  year  is  a  puzzler  for  nan 
When  will  the  show  be  held  in  N'rj 
York?  We  say,  as  we  predicted 
January,  that  the  New  York  showi 
be  held  the  first  week  in  NovemH 
The  IcKal  shows  will  follow  the 
York  show  as  in  the  past;  if  Chiop 
holds  to  form  it  will  have  its  show  cT 
week  following  New  York,  and  oda 
shows  will  follow  in  about  the  sai^ 
order  as  in  1935. 


U,  P.  MAN  BEATEN,  ROBBED 

Doubt  was  expressed  this  weeic^ 
the  recovery  of  Henry  F.  Missel^^ 
34,  night  cable  editor  for  the 
Press,  who  was  assaulted  and  rob^ 
near  48th  street  and  Vanderbilt  Ai^ 
in  the  heart  of  the  city,  at  2:45 
morning  of  June  30.  One  arrest 
been  made  in  what  was  thought  to 
a  gang  robbery.  His  watch  and 
were  taken.  Discovered  unconsooj 
by  a  policeman,  Mr.  Misselwitz  is 
in  a  critical  condition.  His  skull 
fractured  with  a  lead  pipe. 


J.  P.  SCRIPPS  MARRIES 

John  Paul  Scripps,  publisher  of 
Santa  Ana  (Cal.)  Journal  ioA 
Ventura  (Cal.)  Star,  married  L 
Elizabeth  Field  McClanahan  of 
Jolla,  June  28,  at  Yuma,  ,Ariz.  Scr* 
is  the  grandson  of  Col.  Milton 
Rae,  and  nephew  of  Robert  P. 

His  bride  is  the  daughter  of  \ 
Lowry  McClanahan  of  Lousville, 
and  a  descendant  of  the  Marshall  F* 
family  of  Chicago. 


NEW  YORK  MEETING  JULY  18-1 

The  New  York  .Associated  Daili« 
hold  their  summer  meeting  at  Hudsii 
N.  Y..  July  18  and  19. 
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WAR  LESSON  GAVE  ADVERTISER  COURAGE 
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Contrasting  Risk  of  Life  With  Common  Business  Cowardice,  Philadelphian  Decided  to 

Works” — And  Sales  Above  1929  Levels  Reward  Him 
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\V up  during  the  depression’s  incep- 
pj),  a  Philadelphia  executive,  George 
.  Derr)-,  quietly  put  into  practice  a 
^son  in  courage  learned  in  a  shell-torn 
^in  France  during  the  World  War. 
yr.  Derry  adopted  a  "shoot-the- 
lorks"  policy,  in  the  parlance  of  the 
jueet,  and  his  Ivt  was  on  advertising. 

The  wisdom  of  that  policy  is  demon- 
irated  by  the  fact  that  the  Philadelphia 
iveeithc  Coa-Cola  Bottling  Company,  of  which 
■‘Voiir*  ^  is  president,  has  done  more  business 
’  tbe  ijaring  the  depression  years  than  in  the 
"'tlajriis  loom  days  of  1929.  This  he  attributes 
ilone  to  heavy  increases  in  his  adver- 
nsing  appropriations,  a  large  proportion 
of  which  was  alloted  to  newspapers. 

The  courage  displayed  by  Mr.  Derry 
jnd  the  substantial  results  which  were 
his  reward  form  one  of  the  most  inter- 
(sting  chapters  written  in  advertising’s 
annals  during  the  depression. 

It  was  while  he  was  serving  as  a  cap- 
ain  in  the  Second  Division  in  France 
ihat  Mr.  Derry  became  convinced  that 
cowardice  makes  failures  in  business 
.  fc  and  deserters  on  the  battlefront.  Shells 
^  J  k  were  screaming  overhead  when  he  re- 
fleeted  that  the  men  there  were  staking 
their  all  under  the  colors  while  at  home 
a  risk  in  business  made  cowards  of 
fc  -  many  men. 

That  lesson  came  home  with  Mr. 
De^  and  stuck  with  him.  at  least  twice 
giring  him  the  courage  to  “do  the  im- 
^ ,  n  possible.”  It  was  largely  l)ehind  the 
■  C  calm,  forward-looking  plan  of  adver- 
I  tising  attack  he  mapped  out  for  the 
depression  years. 

,  From  Tampa  to  Tacoma  in  the  early 

thirties  business  men  were  reefing  their 
lu*.  i1  «ils  when  Mr.  Derry  confidently  put 
more  canvas  on  his  ship  in  the  form  of 
advertising.  .As  the  intensity  of  the 
business  maelstrom  increased,  many  who 
lacked  the  courage  and  confidence  dis¬ 
played  by  the  Philadelphia  executive, 
jettisoned  advertising  schedules  and 
foundered  or  drifted  along  badly  crip¬ 
pled.  Mr.  Derry  brought  his  ship 
through  to  the  iwrt  of  bigger  and  better 
business,  while  the  sales  of  others  de¬ 
clined. 

The  others  had  sought  to  hold  what 
they  had,  but  the  Philadelphian  wanted 
to  crack  open  new  avenues  of  business 
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ring 
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with  unprecedented  advertising  sched¬ 
ules.  .And  the  plan  worked. 

Here  are  the  cold  facts  of  the  Phila- 
Id"  fltlphia  distributing  firm’s  “depression¬ 
less  depression” : 

.Advertising  appropriations  were  in¬ 
creased  63.728  per  cent  on  the  average 
over  the  1929  figure  during  the  first 
three  years  of  the  depression,  1930,  1931 
aid  1932. 

The  average  increase  in  the  money 
spent  for  advertising  in  the  five-year 
period  from  1930  to  1934,  inclusive,  was 
H361  per  cent,  comparetl  with  1929. 

Results  were  immediate,  Mr.  Derry 
told  Editor  &  Publishers’  Philadel¬ 
phia  correspondent  in  an  interview  this 
week.  Sales  in  1930  showed  an  in- 
Jfe>se  over  the  boom  year  of  1929. 
In  1931  they  were  carried  over  the 
1930  figure. 

Then  in  1932.  Mr.  Derry  said  the 
n™  enjoyed  the  biggest  first-quarter 
™es  it  has  ever  had. 

The  only  semblance  of  a  depression 
(lime  after  the  so-called  “bottom’’  in 
the  middle  of  1932. 

I’ve  never  been  able  exactly  to 
™erstand  it,”  Mr.  Derry  commented. 

sales  dropped  off  a  bit  the  latter 
yt  of  that  year.  People  must  have 
wn  conserving  their  nickels,  for  there 
Wasn’t  the  purchasing  power  shown  in 
the  other  years. 

"In  midsummer  of  1933  sales  began 
l^ick  up  again,  however,  and  they’ve 
rolling  along  at  a  great  rate  ever 
since. 

The  first  five  months  of  this  year 
show  an  increase  in  sales  of  15.96  per 
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BY  WALTER 

cent  over  the  first  five  months  of  1929. 

“We  are  s|)ending  more  on  advertis¬ 
ing  this  year  than  last,  and  next  year 
1  expect  to  expend  more  than  in  1935. 
I  have  increased  my  expenditures  for 
advertising  right  straight  along  as  the 


George  S.  Derry 

business  expanded  and  it  has  always 
more  than  paid  its  own  way. 

“When  you  stop  to  figure  it  has  been 
five  and  a  half  years  since  we  got  into 
‘Hell’s  Half  .Acre,’  you  must  give  some 
value  to  advertising.  It  is  in  a  large 
measure  responsible  for  the  results 
achieved  here.” 

Still  larger  advertising  expenditures 
are  planned  in  the  future,  Mr.  Derry 
said,  l/ecause  he  wants  to  “ride  the  crest 
of  the  wave  as  it  comes  in.” 

“.Anyone  who  knows  anything  about 
waves  knows  that  you  have  to  catch  one 
at  the  precise  moment  to  get  the  full 
benefit  of  its  strength  and  be  carried 
along  by  it. 

“If  you  jump  a  wave  too  soon  you 
get  into  the  trough  and  lose  it.  Getting 
on  the  crest  needs  sound  judgment  in 
timing.  It  needs  as  much  perfect  timing 
as  a  golf  shot.  I  intend  to  get  on  the 
crest  and  ride  the  wave  as  it  comes  in.” 

Mr.  Derry  is  “neither  a  prophet  nor 
the  son  of  a  prophet”  and  would  hazard 
no  guess  as  to  when  the  depression  gen¬ 
erally  would  end.  But  he  ventured  a 
prediction  that  better  times  are  coming. 

“Figures  show  that  the  nation  as  a 
whole  is  better  off  than  it  was  a  year 
ago.”  he  said.  “We  are  definitely  on 
our  way  up  hill. 

“The  other  day  I  talked  to  a  banker 
about  the  depression  and  we  agreed 
that  guts,  to  use  a  plain  word,  is  the 
one  thing  needed  above  all  else  in  busi¬ 
ness  these  days. 

“Industry  is  like  a  horse  that  is  ready 
to  jump  over  a  hurdle.  It  needs  only  a 
rider.  The  rider  is  the  business  man 
who  has  courage.  If  he  has  that  at¬ 
tribute  the  horse  will  carry  him  over 
the  barrier. 

“The  trouble  with  most  business  men 
is  that  they  set  themselves  to  the  task 
of  holding  what  they  have  instead  of 
using  the  vision  they  once  had  in  their 
youth.  They  forget  the  things  they  did 
when  they  were  young. 

“Only  the  other  day  an  elderly  busi¬ 
ness  acquaintance  of  mine  was  complain¬ 
ing  how  bad  things  were  for  him.  I 
listened  to  his  story  and  then  asked 
him  what  he  did  when  he  started  out  in 
business.  The  answer,  of  course,  was 
that  he  went  after  new  business.  He 
wasn’t  content  then  with  what  he  had. 
Why  should  he  go  stale  now? 

“When  the  depression  came  along  he 


E.  SCHNEIDER 

saw  only  what  he  had  and  he  resolved 
only  to  keep  it.  He  lost  the  will  to  go 
forward.  He  forgot  the  fact  that  he 
wasn’t  born  with  a  silver  spoon  in  his 
mouth.  Like  the  rest  of  us,  he  starte<l 
from  scratch  and  what  he  had  was 
gained  by  always  going  out  after  more 
business — new  business. 

“I  told  him  that  unless  he  stepped 
out  and  did  something  to  that  end  he 
had  outlived  his  usefulness.  And  that 
applies  in  numerous  cases. 

“No  man  can  go  forward  with  a 
policy  of  holding  on  tightly  to  w-hat 
he  has  and  not  looking  at  the  poten¬ 
tialities  of  his  business.” 

One  of  the  biggest  mistakes  of  ad- 
verti.sers,  Mr.  Derry  observed,  is  that 
they  study  their  markets  too  closely  in¬ 
stead  of  surveying  potentialities. 

“A  man  doesn’t  know  what  he  has 
until  he  knows  what  he  has  not,”  b.e 
said.  “.And  before  he  can  do  anything 
intelligently  in  advertising  his  business, 
he  must  see  what  he  is  going  after  or 
his  money  will  lie  going  down  a  rat 
hole. 

Mr.  Derry  said  that  despite  the  in¬ 
creased  use  of  the  beverage  since  repeal 
the  firm  does  not  feature  Coca-Cola  in 
its  advertising  as  a  mixer  for  alcoholic 
drink  “and  never  will.” 

“Everybody  thought  that  with  the 
return  of  beer  the  merchandising  of 
Coca-Cola  would  suffer  terribly,”  iie 
remarked.  “Such  has  not  been  the  case, 
however.  There  l.ave  been  numerous 
stores  selling  more  of  it  than  ever  be¬ 
fore.  There  is  actually  no  relation 
between  the  two.” 

Mr.  Derry’s  firm  has  purely  contrac¬ 
tual  relations  with  the  Coca-Cola  Com¬ 
pany,  which  w’ill  mark  its  50th  year 
in  the  beverage  field  in  1936.  .Advertis¬ 
ing  also  was  the  keynote  of  the  success 
story  written  in  the  annals  of  .American 
business  by  the  beverage  company, 
which  has  grown  in  volume  from  26 
gallons  of  syrup  the  first  year  to  29.- 
()00,000  bottles  annually  at  present. 

Little  advertising  was  done  by  the 
Philadelphia  distributing  plant  before 
Mr.  Derry  took  ?t  over  in  1919.  Its 
growth  since  then  has  been  due  to  his 
business  acumen  and  a  rigid  faith  in  the 
power  of  advertising  to  pull  sales  up. 
The  firm  uses  as  its  media  all  daily 
newspapers  in  its  territory,  also  pe¬ 
riodicals,  posters  and  point-of-sale  ad¬ 
vertising. 

The  territory  includes  Philadelphia, 
the  city  of  Camden,  N.  J.,  and  a  15- 
mile  circle  around  it.  and  in  Southeast¬ 
ern  Pennsylvania,  all  of  Montgomery, 
Bucks,  Berks  and  Chester  counties,  the 
northern  half  of  Delaware  County  and 
a  small  strip  of  Lancaster  County. 

“From  1902  to  1919  the  business  made 
no  progress,”  Mr.  Derry  related  in  dis¬ 
cussing  his  advertising  policy.  “The 
firm  did  not  advertise  to  any  great 
extent,  largely  because  of  the  fact  that 
it  didn’t  havg  the  money  to  spend. 

“Not  long  after  I  took  over  the  plant 
I  got  an  insight  into  its  potential  busi¬ 
ness  while  on  the  way  home  from  a 
national  sales  conference  in  Savannah. 
On  the  train  I  talked  with  the  woman 
manager  of  the  bottling  plant  at  Col¬ 
umbia,  S.  C.,  which  had  one  of  the 
largest  per  capita  outputs  in  the  coun- 
try. 

“She  achieved  her  results,  she  told 
me.  by  spending  $2,500  on  advertising 
over  her  allowance  from  Coca-Cola.  I 
talked  to  her  further  and  learned  she 
had  a  population  of  about  50,000  in  her 
territory. 

“Then  I  began  figuring  advertising 
on  a  per  capita  basis.  I  told  myself 
that  I  had  3,000,000  people  in  the  Phila¬ 
delphia  territory  and  on  the  same  per 
capita  basis  as  Columbia  I’d  have  to 
spend  60  times  as  much  if  I  wanted 
real  results. 

“To  achieve  what  she  did  meant 
spending  $150,000  for  advertising.  -And 


that  was  an  irreducible  minimum  be¬ 
cause  the  Philadelphia  market  was  a 
harder  one  to  crack  open,  being  a  larger 

city- 

“The  average  advertiser  doesn  t  fig¬ 
ure  his  advertising  out  that  way,  on  a 
(ler  capita  basis.  It  takes  a  certain 
amount  to  put  a  campaign  over,  but  it 
usually  goes  over.” 

Advertisers,  Mr.  Derry  believes, 
should  not  be  “like  the  grasshopper 
that  jumps  and  jumps  and  jumps,  and 
when  he  has  landed  looks  up  and  won¬ 
ders  where  the  'nell  he  is.”  Tliey 
should  have  nerve  now  more  than  ever 
“to  undertake  something  big  and  stick 
to  the  job  until  it’s  put  over.” 

Once  before  Mr.  Derry  used  to  great 
advantage  the  lesson  of  courage  he 
learned  in  the  war-shattered  French 
town  of  Bierzy — “the  greatest  lesson  I 
ever  learned  in  my  life”  is  how  he  puts 
it — and  it  landed  him  where  he  is  to¬ 
day.  It  demonstrates  courage  of  the 
first  order. 

Before  the  war  he  had  been  affiliated 
with  the  Coca-Cola  bottling  plant  in 
Baltimore.  When  he  was  mustered  out, 
a  friend  advised  him  that  the  Philadel¬ 
phia  bottling  concern  he  now  heads  was 
for  sale  and  urged  him  to  snap  it  up 
if  he  could.  The  price  tag  was  a  quar¬ 
ter  of  a  million.  Mr.  Derry  had  ex¬ 
actly  $700  cash  available. 

“i  pondered  and  pondered  over  the 
thing  and  thought  it  was  all  too  im- 
]K)ssible  to  do  anything  about  the  op¬ 
portunity,”  he  said.  “After  ten  days 
of  that  I  asked  myself  what  good  all 
the  introspection  and  retrospection  about 
courage  in  F'rance  had  done  me. 

“That  night  I  got  an  option,  went  to 
Baltimore  and  the  following  day  found 
me  in  Chattanoo.ga.  Tenn.,  where  I 
closed  the  deal  with  the  bankers.  I 
had  12  shares  better  than  a  half  inter¬ 
est  and  still  had  my  $700.  This  was 
due  .solely  to  my  experience  at  Bierzy 
which  gave  me  the  nerve  necessary  to 
undertake  the  thing.” 

The  “experience  at  Bierzy”  deals 
with  the  time  Captain  Derry  was  or¬ 
dered  to  “commandeer  everything  on 
wheels”  and  proceed  to  that  town  to 
evacuate  the  wounded.  60  per  cent  of 
his  division’s  fighting  strength  having 
been  lost.  He  entered  in  a  touring 
car  and  the  doughboys  were  falling  on 
all  sides  as  the  shells  burst  around 
them. 

“I  said  to  myself,  ‘Sonny  boy,  what 
are  you  doing  here?  Is  it  patriotism, 
love  of  country,  flag  or  what  ?’  I 
didn’t  have  the  ansv/er  but  I  thought 
of  myself  and  the  ether  boys  going  on 
unflinching. 

“I  began  to  consider  my  actions  there 
and  at  home.  In  the  States  I  risked 
nothing.  Over  there  it  was  different. 
I  risked  everything. 

“I  decided  then  and  there  that  if  .md 
when  I  got  back  home  things  would  be 
different.  And  it  turned  out  that  way. 
That  was  the  greatest  lesson  I  ever 
had  in  my  life.” 

Mr.  Derry,  a  Southerner  by  birth, 
also  observed  that  so  long  as  adver¬ 
tisers  do  not  “go  hog-wild”  in  their 
pmpaigns,  advertising  always  will  pay 
its  own  way. 

“I  believe  that  with  anything  ap¬ 
proximating  normal  conditions*  with 
purchasing  power  in  the  hands  of  the 
people,  any  reasonable  advertising  ap¬ 
propriation  judiciously  expended  will 
pay  for  itself,”  he  said  in  conclusion. 

LORAIN  HEARING  POSTPONED 

(Bv  telegraph  to  Editor  &  Publisher) 

Lorain,  O.,  July  3— Hearing  on  a 
motion  of  the  newspaper  guild  to  dis¬ 
miss  a  temiwrary  injunction  preventing 
mass  picketing  and  violence  in  vicinity 
of  the  Lorain  Journal  plant  has  been 
postponed  until  July  29.  No  testimony 
was  introduced  when  the  motion  came 
up  Monday.  Judge  Guy  Findley  sug¬ 
gested  that  both  sides  attempt  to  reach 
an  agreement  to  try  the  case  on  its 
merits. 
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A.B.C.  NAMES  EIGHT 
TO  TALK  CHANGES 


Agen- 


Group  Selected  at  Board  Meeting  Will 
Confer  with  Investigation  Commit¬ 
tee  This  Month — Will  Add 
Third  Audit  Company 
(.Special  to  Eoitok  &  Publishes) 

Chicago,  July  2 — A  committee  of 
Audit  Bureau  of  Circulations  board 
memliers  was  named  to  meet  July  26 
in  New  York  City  with  the  special 
newspaiier  committee,  apixiinted  last 
October  to  study  by-laws,  rules  and 
operations  of  the  bureau,  as  a  result  of 
a  meeting  of  A.  B.  C.  directors  at  Mon¬ 
tebello,  Quebec,  Canada,  June  28. 

At  the  annual  Canadian  meeting,  the 
newspai>er  committee  report,  which  in¬ 
cludes  the  recommendation  that  no  in¬ 
crease  in  A.  B.  C.  dues  is  justified,  that 
representation  of  the  board  be  reorgan¬ 
ize,  giving  more  publisher  representa¬ 
tion,  yet  keeping  control  with  the  adver¬ 
tising  interests,  and  that  uniform  stand¬ 
ards  of  net  paid  circulation  be  applied 
to  all  publications,  was  discussed. 

An  analysis  of  the  report,  prepared 
by  O.  C.  Harn,  managing  director  of 
the  bureau,  at  the  request  of  President 
P.  L.  Thomson,  was  presented.  No 
action  was  taken  by  the  board  upon  the 
various  recommendations  of  the  commit¬ 
tee.  Members  of  the  board  expressed 
the  desire  to  have  more  time  for  study¬ 
ing  the  recommendations  and  for  re¬ 
ceiving  the  reaction  of  the  membership 
at  large,  according  to  Mr.  Harn. 

Mr.  Ham’s  analysis  of  the  commit¬ 
tee  report  was  ordered  sent  to  all  mem¬ 
bers  of  the  bureau  with  the  suggestion 
that  the  committee’s  report  and  his 
analysis  be  studied  together.  The  analy¬ 
sis  was  not  available  for  publication 
this  week. 

The  following  committee  of  the  board 
was  appointed  to  meet  with  the  news- 
l»aper  committee,  headed  by  Frank 
Newell,  Toledo  Blade,  immediate  past 
president  of  International  Circulation 
Managers  Association;  Ralph  Starr 
Butler,  General  Foods,  chairman;  Eben 
Griffith,  Socony-Vacuum  Corp. ;  Stu¬ 
art  Peabody,  The  Borden  Co.,  N.  Y. ; 

B.  C.  Duff}',  B.  B.  D.  &  O.  and  the 
four  newspaiier  memliers  on  the  .-X.  B. 

C.  iKiard  of  directors :  Walter  M.  Dear, 
Jersey  City  Jersey  Journal;  W.  F. 
Schmick,  Baltimore  Sun;  H.  W.  Stodg- 

Louisx'ille  Courier  Journal  and 


Baltimore;  Westco  Advertising 
cy,  San  Francisco. 

Dailv  newspaiiers :  Athol  (Mass.) 
Daily  Xe'u's;  Beverly  (Mass.)  livening 
Times;  Broionsi’iUe  (Tex.)  Herald; 
Clarksdale  (Miss.)  Daily  Seivs;  Har¬ 
risburg  (Pa.)  Morning  Telegraph; 
Michigan  City  (Ind.)  Evening  Dis¬ 
patch;  Michigan  City  Ne^os;  Mtmtrcal 
LTllust ration;  ll'esf  ICanAck  (R.  1.) 
Eaivtucket  Valley  Daily  Times;  Zanes¬ 
ville  (O.)  Signal;  Zanesville  Times 
Recorder. 


ON  EUROPEAN  TRIP 


COAL  STRIKE  AVERTTn 
WITH  NEWS  MEN’S  aS 


TIME  PAYS  $20,500 

A  suit  filed  last  year  by  Robert  J. 
Coffey,  chief  of  police  of  Kansas  City, 
against  Time  magazine,  because^  of 
statements  made  in  a  “March  of  Time” 
radio  program  depicting  election  condi¬ 
tions  in  Kansas  City,  has  been  settled 
out  of  court  for  $20,000.  In  addition 
Chief  Coffey’s  secretary,  James  J. 
O’Neill,  who  was  acting  chief  of  police 
for  a  time,  was  i>aid  $^0  by  the  maga¬ 
zine. 


U.  P.  OPENS  ANOTHER  BUREAU 

The  control  point  for  the  Minnesota 
state  wire  of  the  United  Press  .Associa¬ 
tions  has  been  shifted  to  Minneapolis, 
where  a  new  four  man  bureau  under 
Steve  Richards  has  been  opened  in  the 
Minneapolis  Star  building.  Carl  E. 
Rupe  will  continue  in  charge  of  the 
St.  Paul  bureau. 


Alert  Washington  Corps  Stirred 
House  and  Labor  Department  iat. 
Action  after  Strike  Telegrena 
Were  Written 


Scr 


Mr.  and  Mrs.  Frank  W.  Taylor,  Jr., 
and  their  daughter  Virginia,  shown  on 
board  the  Conte  de  Savoia  as  they 
sailed  from  New  York  June  29  for  a 
vacation  in  Europe.  Mr.  Taylor  is 
managing  editor  of  the  St.  Louis  Star- 
T  imes. 


Deadly  Spider  Refuses  to  Bite 

Reporter  In  Amarillo^  Tex.^  Test 


(Special  to  Editok  &  Publishes) 

Amarillo,  Tex.,  July  l— Satisfied 
■  he  has  disproved  the  widely  pub¬ 
licized  viciousness  of  the  black  widow 
spider.  Gene  Elo,  Globe-News  reporter 
who  June  29  tried  to  make  a  black 
widow  bite  his  hand,  is  willing  to  let 
white  mice  be  future  subjects  for  ex¬ 
perimentation. 

Elo  held  one  of  dreaded  arachnids  on 
hand  for  30  minutes,  finally  crushing  it 
slowly  in  his  fist  in  effort  to  enrage 
it  to  bite.  It  refused,  although  its  diet 
of  flies  had  been  stopped  two  days  pre¬ 
vious.  The  biting  was  held  at  an  un¬ 
dertaking  parlor  with  a  doctor  and 
witnesses  present. 


Aside  from  its  reported  deadliness, 
the  black  widow  spider  bites  are  said 
by  physicians  to  be  extremely  painful, 
and  no  practical  treatment  found  ex¬ 
cept  a  rare  serum  available  only  at  Los 
.Angeles. 

Explaining  his  purpose  was  strictly 
scientific,  Elo  was  somewhat  disap- 
jiointed  at  the  reaction  to  the  experi¬ 
ment 

“So  much  criticism  was  caused  by  the 
first  test  that  I  am  willing  to  let  the 
matter  drop,”  he  said.  “If  any  fur¬ 
ther  experiments  are  conducted  they 
will  be  in  private  and  without  ballyhoo. 
The  results  will  be  announced  later.  I 
feel  that  I  have  successfully  shown  that 


hill. 


W’ith  large  increases  in  the  number  of  the  spider  is  not  vicious,  and  I  am  not 


Times  and  E.  K.  Gaylord,  Oklahoma 
City  Oklahoman  and  Times. 

The  board  of  directors  decided  that 
a  third  firm  of  public  accountants  of 
national  reputation  should  be  chosen, 
satisfactory  to  the  board  and  the  news¬ 
paper  committee,  to  render  an  opinion 
as  to  the  preferable  system  of  account¬ 
ing  and  as  to  whether  or  not  Arthur 
Young  &  Company’s  statement  of  the 
financial  operations  of  the  bureau  was 
correct.  Tliis  action  was  taken  in  view 
of  the  newspaper  committee’s  report 
which  includ^  a  statement  by  Orville 
E.  Johnson  &  Associates,  Chattanooga 
accountants  retained  by  the  committee, 
to  the  effect  that  the  annual  financial 
report  for  the  fiscal  year  ending  Aug¬ 
ust  31,  1934,  did  not  accurately  reflect 
the  financial  condition  of  the  bureau. 
The  Chattanooga  accountants  contend 
that  instead  of  an  operating  deficit  of 
$19,631.34,  as  shown  in  the  bureau’s 
financial  statement,  there  was  an  operat¬ 
ing  profit  of  $6,605.62. 

.Arthur  Young  &  Company,  Chicago 
public  accountants  who  installed  the 
system  of  accounting  used  by  the  bur¬ 
eau  and  who  audited  the  books  of  the 
bureau,  presented  to  the  board  a  state¬ 
ment  certifying  that  the  financial  state- 
mi'nt  issued  to  the  members  was  cor¬ 
rect  and  in  accord  with  sound  account¬ 
ing  principles  and  practice. 

It  was  the  feeling  of  the  board,  ac¬ 
cording  to  Mr.  Harn,  that  the  differ¬ 
ence  between  the  two  firms  of  public 
accountants  “was  a  technical  one’’  and 
that  a  third  firm  be  chosen  to  pass  on 
the  merits  of  present  accounting  system. 

The  board  approved  the  following 
new  .A.B.C.  agency  and  daily  newspaper 
members ; 

.Agencies:  Lloyd  H.  Hall  Co.,  New 
York;  Van  Sant,  Dugdale  &  Co.,  Inc., 


black  widows  in  this  section,  frequent 
news  stories  have  appeared  concerning 
the  deadliness  of  the  spider.  Several 
deaths  were  reported.  Elo  announced 
his  doubt  and  his  intention  to  submit 
himself  to  a  test. 

The  announcement  attracted  wide  at¬ 
tention.  The  .Associated  Press  assigned 
a  staff  man  to  witness  the  biting. 


afraid  to  try  it  again.  I  didn’t  realize 
that  it  would  cause  such  a  furore.  I’ve 
already  been  called  ever>’thing  from  a 
publicity  seeker  to  a  damned  fool.  I 
see  no  reason  for  inviting  further 
abuse.” 

Elo.  30  years  old.  has  been  employed 
by  Globe-News  two  years,  at  present 
as  courthouse  reporter. 


POST  CONTRACT  DELAYED 

Statements  from  guild  headquarters  in 
New  York  City  this  week  indicated  that 
the  contract  with  the  New  York  Eve¬ 
ning  Post,  ready  to  be  signed,  was  being 
held  up  until  the  evening  of  July  S, 
when  a  sick-leave  provision  will  be  dis¬ 
cussed.  Evidence  that  David  Stem, 
Iiublisher  of  the  Post,  is  receptive  to  the 
guild’s  advances  was  contained  in  a 
statement  in  the  paper,  commenting  on 
the  free  press  clause  fight  over  the 
Wagner  bill,  which  said:  “The  Post 
announces  herewith  its  complete  recog¬ 
nition  of  the  .American  Newspaper 
Guild  and  the  Newspaper  Guild  of 
New  York.  The  Post,  by  this  action, 
becomes  the  first  newspaper  in  New 
York  to  grant  unqualified  recognition  to 
the  guild.  .And  if  the  \V  or  Id-Tele  gram 
or  anybody  else,  thinks  that  our  recog¬ 
nition  of  and  negotiations  with  the 
guild  are  going  to  hamper  our  freedom 
of  expression — just  let  them  follow  our 
editorial  and  news  columns  in  the  future 
and  see  for  themselves.” 


Dentists  Cooperated 

On  Last  Time  Ad 


(Special  to  Editor  &  Publisher) 

Minneapolis,  Minn.,  June  30 — Call¬ 
ing  attention  to  a  recently  passed  state 
dental  law  forbidding  the  advertising 
of  prices  for  dental  treatments  or  the 
mention  of  quality  of  work,  a  number 
of  dental  clinics  in  the  Twin  Cities  to¬ 
day  inserted  large  ads  in  Sunday  papers 
setting  out  prices  for  various  kinds  of 
treatment  and  asking  patients  to  save 
the  ads  for  future  reference. 


By  James  J.  Butler 
(Editor  it  Publisher  (-orrespondtnt) 
Washington,  D.  C.,  July  2— Tht 
alertness  of  newspaper  correspondots 
probably  averted  a  nation-wide  strih 
of  450,000  bituminous  coal  miners 
tflcctive  Monday,  when  the  Roosereh 
administration  was  "caught  napping" 
oiierators  and  union  leaders  readied  i 
stalemate  in  truce  negotiations. 

White  House  attaches  discr^ited  ^ 
report  that  the  President  and  Labor 
Secretary  Frances  Perkins  were  not  b 
touch  with  the  situation,  but  the  repot, 
ers  answered  with  broad  grins.  { 
The  contract  between  mine  owners! 
and  their  unionized  workers  expired  Sat- 
urday  at  midnight.  The  operators  were 
closeted  with  John  L.  Lewis,  president' 
of  the  United  Mine  Workers,  inahotri 
room  from  early  afternoon  until  lagi 
evening,  while  reporters  milled  in  the^ 
corridor  awaiting  news  “breaks”. 

When  negotiations  for  a  truce,  penj. 
ing  Congressional  action  on  the  Gufiey 
bill,  failed,  Lewis  emerged  with  a  state 
ment  to  the  press.  He  had  dirtatti 
6,000  strike  telegrams  and  was  about  to 
dispatch  them  to  every  soft  coal  camp 
in  the  country. 

Reporters  dashed  post-haste  to  tlx 
White  House,  where  they  pressed  S«. 
retary  Marvin  H.  McIntyre  for  a  state 
ment  from  the  President  on  the  im¬ 
pending  mine  shutdown.  Presidm 
Roosevelt,  who  had  told  correspondent! 
at  his  press  conference  earlier  in  thei 
week  that  the  situation  was  in  han^  dm ' 
to  the  fact  that  a  Guffey  bill  report  sat¬ 
isfactory  to  both  sides  was  in  prospett 
was  understood  to  have  been  totally  m- 
aware  of  the  crisis.  By  that  time,  opei- 1 
ators  already  were  entraining  for  their 
homes  to  be  present  when  the  strike  Ix- 
came  effective. 

Hurried  telephonic  communiiatioi : 
brought  word  to  the  President  that  Sec- ' 
retary  Perkins  was  complacently  en¬ 
joying  a  dinner  engagement  with  Mrs.. 
Roosevelt.  For  several  hours  the  wire 
fairly  burned.  Assistant  Secretary  Ed¬ 
ward  F.  McGrady  was  pressed  into  ser¬ 
vice  as  a  conciliator.  He  met  President 
Lewis  and  found  him  exceedingly  irri¬ 
tated  because,  he  said,  memoranda  on  i 
the  situation  had  been  presented  to  Sec- } 
retary  Perkins  from  time  to  time  and  i 
had  not  even  been  acknowledgecL 
Finally,  Lewis  and  Duncan  Kennedy,  i 
representing  the  operators,  were  herded  f 
into  Secretary  Perkins’  home  and  after 
prolonged  discussion,  a  truce  was  ar-f 
ranged.  This,  however,  was  only  after  1 
the  Administration  spokesmen  assured  j 
that  the  Guffey  bill  would  be  givec) 
right-of-way  when  bills  actually  under  | 
discussion  are  disposed  of,  it  was  an-j 
nounced.  i 
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NO  HERALD  TRIBUNE  CONTRAO 


Wkli 


NEW  BOSTON  ROTO  SECTION 

The  Boston  Globe  has  annouiKed  a 
new  rotogravure  section  to  liegin  Sept. 
8.  Rates  will  range  from  85  cents  a 
line  for  monotone  on  5,000-line  contracts 
to  $2,800  for  a  full  page  in  four  colors. 
Space  will  also  be  sold  in  combination 
with  Metropolitan  Sunday  Newspapers. 


DAILY  USING  TRANSRADIO 

Extension  of  Transradio  Press  Ser¬ 
vice  leased  wire  facilities  through  the 
Southeast  has  netted,  in  addition  to  sev¬ 
eral  news  station  subscribers,  the  radio 
service’s  first  daily  newspaper  sub¬ 
scriber  to  the  full  19  hours  service. 
The  Athens  (Ga.)  Times,  published  in 
a  city  of  18,000,  iias  cut  down  the  use 
of  United  Press  dispatches  and  its  wire 
news  is  now  under  a  Transradio  date¬ 
line.  The  fact  of  the  subscription  to 
Transradio  was  heralded  in  several  full 
yiage  and  front  page  announcements. 
.According  to  Herbert  Moore,  Trans¬ 
radio  manager,  this  makes  51  new 
clients  in  two  months.  The  United 
Press  said  the  Times  had  a  U.P.  con¬ 
tract  to  run  until  1939. 


Negotiation*  End  in  Stalemate, 

No  Further  Tidk*  Expected 

The  status  of  the  Nezv  York  Htt-i 
aid  Tribune’s  negotiations  with  the  Nwj 
York  guild  will  remtain  static,  follow  * 
ing  efforts  to  resume  collective  bzi 
gaining  with  Howard  Davis,  business 
manager,  last  week. 

Mr.  Davis  was  asked  to  extend  t« 
five-day  week  to  editors,  copy  bo^ 
librarians,  secretaries,  statisticians 
photo  and  art  department  worken 
He  denied  the  extension  on  the  grouM 
the  paper  would  not  care  to  make  sud 
a  move  under  existing  conditions. 

The  New  Ixad,  Herald  Tribua 
guild  chapter  organ,  said  that 
leaders  had  agreed  with  Mr.  Dans) 
that  further  discussions  “would  be 
waste  of  time”  as  long  as  the  man^t- 
ment’s  present  attitude  continues.  Carl; 
Randau  and  Milton  Kaufman, 
tive  secretary  represented  the  guild 
and  Mr.  Davis  and  Wilbur  Forrest,  thej 
Herald  Tribune. 
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$cripps-Howard  Capital  Corps  Lists 
<^Blind^  Utility  Vote — Others  Help 


HARRY  PHILLIPS  RETIRES  28  WIN  JOURNALISM 
New  York  Times  Advertising  Man  AWARDS  AT  COLUMBIA 

Quits  After  21  Years 


By  James  J.  Butler 
{Editor  &  Publisher  Correspondent) 
tlTASHINGTON,  D.  C,  July  2— 

VV  Piercing  the  veil  of  secrecy 
hich  the  House  sought  to  throw  about 
lU  vote  on  the  utility  holding  company 

iill  clause  which  would  a^lish  tnany  ;“hu,ated  and  thoTe"  niissing 
-orporations  m  seven  years,  the  bcripps- 
Howard  bureau  this  week  prepared  its 
own  listing  of  votes  cast  for  and  against 
the  “death  sentence.” 

To  accomplish  this,  the  staff  covering 
Hmise  deliberations  was  augmented 
vSv  when  the  question  was  put  to 

5er  vote"-a  form  of  balloting  de-  completed,  those  voting 

’  tollow  m  the  same  order.  This 


force  to  capture  the  first  row  seats 
over-looking  the  floor  of  tlie  House. 
I’iach  was  given  a  folder  with  all  the 
members  listed  and  each  worked  as  an 
independent  unit  recording  the  votes  of 
all  Congressmen  he  was  alble  to  recog¬ 
nize.  At  the  finish  the  results  were 
were  per¬ 
sonally  solicited  as  to  their  individual 
votes. 

By  procedure  in  a  teller  vote,  the 
members  voting  “Yea”  first  file  into  the 
well  of  the  House  and  then  pass  in  sin¬ 
gle  file  between  two  counters.  After 


.  “teller 

signed  to  save  Congressmen  the  embar¬ 
rassment  and  possible  political  reprisal 
of  answering  a  roll  call  and  thus  plac¬ 
ing  themselves  on.  record — and  checked 
off  each  member  as  he  passed  the 
tellers. 

The  Scripps-Howard  final  count  re- 
veirf  that  152  members  voted  to  sup¬ 
port  the  administration  in  its  drive  to 
^ilaw  holding  companies,  while  224 
voted  the  other  way.  The  official  count 
TO  146  for  and  216  against  the  “death 
sentence.” 

The  names  of  Representatives  and 
the  way  they  voted  was  printed  in 
Tuesday’s  editions. 

An  ^itorial  in  Monday’s  paper  an¬ 
nounced  the  intention  of  the  newspaper 
to  record  the  vote. 

“In  the  interest  of  a  better  working 
democracy  and  in  a  spirit  of  good,  clean 
fun,  the  News  today  is  attempting  an 
experiment.  Democracy  works  best 
when  the  people  know  exactly  how 
their  representatives  vote  on  important 
matters,”  it  stated. 

“In  the  House  of  Representatives 
today  the  elected  servants  of  the  people 
are  voting  on  a  very  important  matter. 
The  vote  will  f)e  taken  under  a  trick 
procedure  that  is  designed  to  keep  the 
people  ignorant  of  how  the  individual 
Congressmen  stand.  We  propose  to  try 
to  upset  this  trick,  to  do  unofficially 
what  the  House  of  Representatives  will 
not  do  officially — to  make  a  record  of 
each  Congressman’s  vote. 

“.  .  .  We  won’t  guarantee  com¬ 
plete  satisfaction.  But  we  will  do  our 
b«t.  And  if  we  can’t  list  all,  we  will 
list  a  lot.  We  may  make  some  mis¬ 
takes.  From  the  Press  Gallery  down 
m  the  floor,  bald  heads  look  alike.  So 
if  any  Congressman  finds  he  is  listed 
inacrarately  in  the  poll,  which  we  shall 
publish,  he  is  hereby  invited  to  call  us 
up  for  a  correction. 

“We  will  record  him  the  way  he  says 
he  voted. 

"In  this  undertaking  we  are  not  at¬ 
tempting  a  journalistic  scoop.  In  fact 
vt  hereby  invite  all  other  Washington 
correspondents  of  all  other  newspapers 
to  join  in  the  enterprise  which  is  in¬ 
tended  to  furnish  the  public  with  infor¬ 
mation  to  which  the  public  is  entitled.” 

Planned  by  Lee  G.  Miller,  managing 
^tor  of  the  Washington  Bureau  of 
Senpps-Howard  Newspapers,  last  Sat¬ 
urday,  the  feat  was  carried  through  with 
the  work  of  14  Scripps-Howard  news¬ 
papermen.  In  command  of  the  press 
gallery  contingent  was  Ruth  Finney, 
veteran  Capitol  Hill  newspaperwo¬ 
man. 

With  her  in  action  were  Walker 
Stone,  Ned  Brooks,  Robert  S.  Brown, 
wrge  S.  Holmes,  Daniel  M.  Kidney, 
Herbert  Little,  Fred  W.  Perkins,  Max 
Stem,  Tom  L.  Stokes,  Stanley  Baitz, 
Robert  W.  Horton  and  Charter  Heslep. 
In  addition,  outside  correspondents,  who 
mst  expressed  doubt  that  the  vote  could 
bt  captured  on  paper,  enthusiastically 
joined  in  the  work  and  added  their  bit  to 
gathering  the  record  of  the  376  House 
members  who  voted. 

At  the  final  count  it  was  disclosed 
umt  21  members  were  absent,  29  not 
^counted  for  or  who  did  not  vote  on 
the  controversial  measure,  five  vacan- 
eies  and  four  who  refused  to  divulge 
their  votes  when  questioned. 


])rocedure  was  laid  down  by  the  pow¬ 
erful  rules  committee  under  the  leader¬ 
ship  of  its  chairman.  Rep.  John  J. 
O'Connor  of  New  York,  against  the 
express  wishes  of  President  Roosevelt. 
Incidentally  no  one  was  able  to  discover 
whether  Rep.  O’Connor  voted. 

Star  performer  of  the  Scripps-How¬ 
ard  contingent  in  gathering  the  votes 
was  Charter  Heslep,  who  has  been 
working  on  the  Hill  for  one  year.  He 
claimed  he  would  l)e  able  to  recognize 
412  out  of  the  431  Representatives,  and 
nearly  fulfilled  his  lioast,  according  to 
those  who  worked  with  him. 

Thus  far  only  two  changes  have  had 
to  be  made  in  the  listing  of  the  mem¬ 
bers,  with  one  representative  being  in¬ 
correctly  tagged  as  a  Republican,  and 
one  missed  in  the  tabulation. 


Harry  H.  S.  Phillips,  after  21  years 
with  the  advertising  department  of  the 
Xeio  York  Times,  has  retired  to  live 
the  life  of  a  gentleman  farmer  at  Lin- 
colndale.  Westchester  County,  N.  Y. 
More  than  100  of  his  associates  in  the 
business  and  advertising  departments 
honored  Mr.  Phillips  with  a  luncheon 
Friday,  June  28th,  in  the  Times  Annex, 
229  West  43rd  Street. 

Speakers  at  the  luncheon  included 
Col,  Julius  Ochs  Adler,  vice-president 
of  the  Times ;  Don  U.  Bridge,  adver¬ 
tising  director;  T.  D.  Palmer,  national 
advertising  manager;  J.  W.  Gannon  and 
Frank  J.  Connaughton  of  the  advertis¬ 
ing  department.  A  silver  plaque  and  a 
scroll  bearing  the  names  of  125  of  his 
associates  were  presented  to  Mr. 
Phillips. 


Scholarship*  Announced  By  Dean 
Ackerman  Cover  Wide  Range 
of  Schools — Nine  Recipients 
Are  Women 


GERMANY  DEFINES  LIBEL 


Jew 


Boast  That  Nazi  Traded  with 
Brings  30-Day  Sentence 

Because  it  is  dishonorable  for  a  Ger¬ 
man  to  trade  with  a  Jew  assertion  of 
such  a  fact  is  libelous  in  the  eyes  of 
German  courts,  the  Superior  Court  at 
Marienwerder  has  decided. 

The  case  w?s  the  result  of  an  appeal 
by  a  Jewish  business  man,  Heimann 
Simonstein,  who  had  been  sentenced  to 
a  thirty-day  sentence  in  jail  by  a  lower 
court  on  the  ground  that  he  had  boasted 
that  a  lix:al  Nazi  functionary  had  bought 
goods  in  his  store. 


•Photogs^  Assignment  Board  Reduces 

Department  Expense^  Saves  Time 


Chief  Photographer  Hood  before  assignment  board. 


IN  connection  with  remodeling  in  the 
plant  of  the  Nashville  Banner,  one  of 
the  important  features  which  is  proving 
to  be  a  time  and  money  saver  is  the 
photographers’  assignment  board  devised 
by  John  Hood,  chief  photographer. 

As  can  be  seen  from  the  photo,  this 
board  is  divided  into  half-hour  sec¬ 
tions  from  7  a.  m.  until  10  p.  m.  Hooks 
are  provided  for  each  half-hour  period 
upon  which  assignment  slips,  giving  all 
details  of  each  assignment,  are  hung 
by  the  chief  photographer. 

this  way,”  Mr.  Hood  explains, 
“I  can  know  at  a  glance  just  what  we 
have  to  do  every  hour  of  the  day  and 
I  can  clear  the  Iward  for  an  emergency 
in  a  very  few  minutes.  The  board  is 
so  placed  that  it  can  be  seen  from 
the  developing  and  printing  room,  thus 
enabling  us  to  see  instantly  what  hours 
are  free  and  when  we  have  assignments. 

“If  an  assignment  takes  more  than 
half  an  hour,  we  block  out  the  additional 


lime  on  the  board,  again  preventing  any 
With  the  House  in  session  at  the  early  confusion  or  overlapping.” 

TOur  of  ten  o’clock  Monday  morning.  The  plan  of  operating  by  a  board  of 
Ihe  Scripps-Howard  crew  was  in  full  this  type  was  beeun  by  the  Banner 


photo  department  in  February  and  al¬ 
ready  is  paying  dividends  in  the  form 
of  reduced  expenses,  Mr.  Hood  says. 
It  also  is  helping  to  give  the  service 
desired  to  all  departments  of  the  paper 
by  preventing  conflicting  orders  and 
misunderstandings. 

“In  connection  with  this  board,  a 
daily  report  is  kept  by  the  chief  pho¬ 
tographer  of  all  assignments,  how  they 
were  covered,  who  covered  them,  what 
expenses  were  incurred  and  how  many 
miles  were  driven  each  day  in  staff 
cars.  In  this  way,  we  have  been  able 
to  show  a  steadily  decreasing  cost  per 
nicture  over  the  past  four  years,”  he 

“In  addition  to  keeping  up  with  the 
board  and  acting  as  chief  dispatcher  for 
the  outside  men,  the  chief  photographer 
in  the  studio  develops  nearly  all  the 
negatives,  makes  the  prints,  keeps  up 
with  all  phone  calls,  makes  portraits  in 
the  studio  and  copies  pictures  to  make 
prints  the  same  size  as  wanted  for  cuts. 
By  this  one  thing  alone  we  have  been 
able  to  save  considerably  in  expense.” 


.Awards  of  28  scholarships  in  the 
School  of  Journalism  of  Columbia  Uni¬ 
versity  were  announced  this  week  by 
Dean  Carl  \V.  .Ackerman.  The  ap¬ 
pointments  are  the  first  to  be  made  un¬ 
der  the  recently  adopted  reorganization 
plan  by  which,  beginning  with  the  next 
academic  year,  the  institution  becomes 
the  first  exclusively  graduate  school  of 
journalism  in  the  world. 

The  recipients  represent  24  colleges 
and  universities.  Four  come  from  Col¬ 
umbia.  and  two  each  from  the  University 
of  California  and  De  Pauw  University. 

Nine  of  the  winners  are  women.  They 
were  named  in  accordance  with  the  new 
policy  of  admitting  only  “women  of  su¬ 
perior  ability  in  numbers  proportionate 
to  the  opportunities  developing  for  them 
in  professional  w'ork.” 

"The  new  scholars,  and  the  institutions 
from  which  they  come  follows : 

Hf.xry  Woodward  Sackett  Scholar¬ 
ships  OF  $300  Each  :  Gardner  Soule, 
Houston,  Tex.;  A.B.,  Rice  Institute; 
Ansel  Edward  McL.  Talbert  of  Wash¬ 
ington,  D.C. ;  .A.B.,  Columbia  College. 

Katherine  MacMahon  Scholarship 
OF  $270:  Philip  D.  Taylor  of  Bloom¬ 
ington,  Ind. ;  A.B.,  DePauw  University. 

Faculty  Scholarships  of $150  Each  : 
Joseph  Goldberger,  New  York;  B.S., 
New  A’^ork  University;  Edward  James 
Hogarty,  Brooklyn;  A.B.,  St.  John’s 
University;  Robert  A.  Olwig,  Staten 
Island;  B.S.,  Wagner  College;  Ed¬ 
ward  Deming  Whittlesey  of  Emporia, 
Kan.;  A.B.,  College  of  Emporia. 

Harriet  M.  Phillips  Scholarships 
OF  $500  Each  :  Ruth  Oberdorfer  of 
West  Pittston,  Pa. ;  Columbia  Univer¬ 
sity;  Cynthia  Jump  of  Boston;  A.B., 
Mount  Holyoke. 

Residence  Scholarships  :  Charles  E. 
Allen,  New  York ;  A.B.,  Columbia  Col¬ 
lege:  Nancy  E.  .Appel,  New  York;  A.B., 
Hunter  College;  Helen  Beal  of  Dela¬ 
ware,  O. ;  .A.B.,  Ohio  Wesleyan  Univer¬ 
sity;  Louis  H.  Birnbaum  of  Cleveland, 
Ohio;  .A.B.,  .Adelbert  College,  West¬ 
ern  Reserve  University ;  Sevellon 
Brown.  HI.  Providence,  R.  1. ;  Am¬ 
herst  College ;  Bruce  Buttles  of  Fresno, 
Cal.;  A.B.,  University  of  California; 
William  Edward  Clark  of  Fargo,  N.  D. ; 
B.S.,  North  Dakota  Agricultural  Col¬ 
lege;  Helen  Dallas  of  San  Francisco; 
A.B.,  University  of  California;  Ed¬ 
ward  A.  Dannelly  of  Opelika,  Ala. ; 
A.B.,  Birmingham-Southern  College; 
Sarah  Jane  Durham  of  Greencastle, 
Ind.:  .A.B.,  DePauw  University;  Mary 
Holly  Gelder  of  Olean,  N.  Y. ;  AB., 
Elmira  College;  Arnold  Bauer  Gins- 
burgh  of  Wallingford,  Conn.;  A.B., 
Wesleyan  University ;  Philip  Paul  Ham¬ 
burger.  New  York;  A.B.,  Johns  Hop¬ 
kins  University;  Alta  Frances  Judy  of 
Ferguson,  Mo.;  A.B.,  West  Virginia 
University;  William  Francis  Michel- 
felder,  Brooklyn;  A.B.,  Fordham  Col¬ 
lege;  June  Elizabeth  Parsons  of  Chi¬ 
cago;  B.S.,  University  of  Illinois:  Allan 
E.  Silverman,  New  York;  A.B..  Col¬ 
lege  of  the  City  of  New  York;  Arthur 
Buchanan  Stolz  of  Hartford,  Conn. ; 
Conn.;  .A.B..  Trinity  College;  Charles 
S.  White  of  Buckhannon,  W.  Va. ;  A.B., 
West  Virginia  Wesleyan. 


COFHN  SUCCEEDS  FRAGSTEIN 

William  H.  Coffin  has  been  named 
circulation  manager  of  the  Milwaukee 
Journal  to  succeed  O.  V.  Fragstein,  re¬ 
signed.  Mr.  Coffin  has  been  with  Jour¬ 
nal  circulation  department  since  1922, 
and  more  recently  in  charge  of  state 
circulation.  George  Schroeder,  a  state 
circulation  supervisor,  will  succeed  Mr. 
Coffin.  Mr.  Fragstein  may  retire  to  his 
two  farms. 


APPROVES  ADVERTISING  FUND 

The  Los  .Angeles  County  board  of 
supervisors  has  approved  an  appropria¬ 
tion  of  $155,000  to  the  All-Year  Qub  to 
be  used  for  advertising  Southern  Cali¬ 
fornia  during  1935-36. 
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U.P.  QUESTIONS  TRANSRADIO  MOTIVES 
AS  SUIT  MOVES  STEP  FORWARD 

Judge  C«£Frey  Indicates  He  Will  Strike  Out  Herbert  Moore’s 
Afiklavit  and  References  to  It  In  Petition — C.B.S., 
N.B.C.,  l.N.S.  Answers  Not  In 


A  S  the  Transraciio  Press  Service  re-  no  decisions.  He  has  asked  for  mem- 
straint-of -trade  suit  against  the  oranda  from  the  opposing  counsel  in  the 


chain  broadcasters,  press  associations  case  and  it  will  probably  be  a  week 


and  the  A.N.P.A.  moved  forward  an-  liefore  he  calls  for  an  amendment  of  the 


other  step  this  week,  the  United  Press  i)etition. 


Associations,  in  their  answer  filed  July  The  three  defendants  also  asked  for 


1  in  the  U.  S.  District  Court  for  the  striking  out  of  Exhibit  A  in  the  i)eti- 
Southem  Division  of  New  York,  tion,  which  is  the  Press-Radio  agree- 


charged  that  “this  suit  is  brought  not  ment,  but  the  judge  reserved  decision 

to  promote  competition  but  in  an  effort  on  this  point. 

ti  stifle  and  discourage  fair  competition  - - 


StinJ’'’^"*'’^‘''°  Washington  Star  Will 

Aside  from  this  questioning  of  the  Appeal  InCOntP  TaX  Case 


motives  of  the  suit,  which,  according  to  „  .  ...  « 

the  petition,  was  instituted  to  recover  B^^^use  it  regards  the  issue  as  one 
damages  resulting  from  an  alleged  con-  sufficient  imi»rtance  to  justify  an 
spiracy  to  restrain  Transradio’s  growth,  Court,  the 

the  United  Press  answer  added  little  to  ..  (D.  C.)  kvenmg  Jitar  will 


the  United  Press  answer  added  little  to 
those  of  the  .American  Newspaper  Pub- 


file  a  iietition  in  that  court  making  an 


lishers’  .Association  and  the  Associated  from  the  r^ent  tax  decision 


Press,  filed  last  week. 


holding  that  the  charitable  contribu- 


COLllMNIST’S  REQUEST 
BRINGS  GRAVE  REMINDER 

Emery  winn,  TuIm  if  arid 

columnist,  now  can  look  out 
of  his  office  window  and  see  his 
bronze  grave  marker  in  a  show 
window  across  the  street. 

Several  weeks  ago  Winn,  in  his 
“It’s  Like  This”  column,  said  he 
wished  the  grave  memorial  com¬ 
pany  would  move  its  location, 
as  it  depressed  him  to  have  such 
a  business  in  plain  sight.  He 
expressed  a  desire  for  the  man 
who  painted  pictures  on  wooden 
slabs  to  return  to  his  old  stand 
in  the  window.  The  column  was 
concluded  with : 

“Give  me  a  brush  that’s  bright 
with  paint 

Instead  of  markers  for  a  saint.” 

The  memorial  company  made 
a  12x24  bronze  marker  “In  Mem¬ 
ory  of  EMERY  WINN”  and 
placed  it  in  the  window  during 
Winn’s  vacation.  The  hirthdate 
is  on  the  plate  with  a  blank 
space  left  for  the  date  of  Winn’s 
demise. 


3,000,000  COMPETED  IN 
MARBLE  TOURNEY 


Scranton  (Pa.)  Times  Eatr*,! 
Crowned  National  Winner  sj 
Ocean  City,  N.  J. — Four 
Sectional  Contests  Held 


The  U.P.  answer,'  filed  by  DeWitt,  ‘j""*  '"fde  by  the  Star  cannot  be  de- 
Van  -Aken  and  Moynihan  for  the  U.P.,  income. 


H.  P.  MARTIN  MARRIES 

Harrison  P.  Martin,  son  of  John  C, 


(Bv  telegraph  to  Editos  &  I’i-blisbh) 
Cleveland,  July  2— With  the  crotn- 
ing  of  young  Henry  .Altyn  of  Throes, 
Pa.,  as  the  1935  marble  champion^ 
13th  annual  national  marble  toumanK^ 
came  to  a  close  at  Ocean  City,  N.  J 
Saturday,  June  29.  The  champion  w# 
sponsored  by  the  Scranton  (Pa.)  Timti 
The  tournament,  which  opened  lag 
spring,  was  the  most  successful  yg 
staged  according  to  Ralph  .Shvtrtleg  of 
the  Clevelattd  Press,  national  director. 

Four  sectional  tourneys  were  hd( 
with  83  champions  representing  th 
3,000,000  boys  and  girls  playing  in  dly 
and  state  tournaments  throughout  dx 
nation. 

The  Southern  tournament,  under  th 
direction  of  Paul  W.  Van  Camp  of  the 
Akron  Titnes-Press  opened  at  (juI^oM, 
Miss,  June  24.  The  winner  was  Jinanj 
Fletcher  of  Monroe,  La.,  entered  by  dg 
Monroe  News-Star-lVorld. 


The  VV’estern  tournament  opened  tht 


Hugh  Baillie,  Roy  *W.  Howard  and  G.  The  board  of  tax  appeals  permitted  Harrison  P.  Martin,  son  of  John  C.  The  Western  tourrament  opened  tht 
B.  Parker,  vvas,  however,  more  vigor-  Star  to  deduct  contributions  to  .Martin,  publisher  of  the  Philadelphia  same  day  at  Lake  Geneva,  Wis.,  viA 

ous  in  its’  language  in  some  sections  '^e  1929  and  1930  community  chests  Hrcning  Ledger,  was  married  June  28  V.  L.  Drew  of  Qeveland  in  chargi 
than  were  those  of  the  other  two  de-  >»fcause  the  paper  had  taken  the  lead  to  Miss  Joyce  Elizabeth  Newbill.  daugh-  The  winner  was  Leonard  Tyner  of 
fendants.  the  campaign  for  contributions.  The  ter  of  Mr!  and  Mrs.  Thomas  J.  New-  Chicago. 

Specifically  the  answer  says :  Commissioner  of  Internal  Revenue  ap-  bill,  of  Chicago.  Members  of  the  im-  -Mr.  Shurtleff  handled  the  Eaiten 

“The  petition  does  not  allege  facts  I>ealed  from  the  board’s  decision,  and  mediate  families  and  a  few  intimate  and  Northern  tournaments  at  Oceu 
sufficient  to  constitute  a  cause  of  action  h  >s  from  the  reversal  by  the  Circuit  friends  attended  the  quiet  ceremony  held  City.  The  winners  were :  Hemy 
under  (the  Sherman  and  Clayton  Acts).  Court  of  .Appeals  for  the  4th  Circuit  in  the  Blackstone  Hotel.  Chicago.  The  -^'D’n  of  Throop,  Pa.,  in  the  Eastm 
“None  of  the  defendant  press  associa-  that  the  Star  is  to  request  a  writ  of  couple  met  while  on  a  round  the  world  division  and  Billy  Trudell  of  Holydn, 

.  «  ....  f«  £ _ _ : _  •  i  .1  •  dml. 


tions  had  any  desire  to  enter  generally  certiorari  for  review. 
the  field  of  supplying  news  service  for  I 

radio  broadcasting  for  profit  or  on  com-  CttlCClQO  iri 
mercially  sponsored  programs,  but  they  ^ 

felt  that  the  provision  of  a  suitable 

news  service,  particularly  for  the  bene-  ± 

fit  of  (that  class  of  population  consist¬ 
ing  of  the  blind,  the  invalid,  or  other 
shut-ins  and  persons  in  remote  places) 
would  be  a  useful  public  service. 

“None  of  the  contracts  which  United 
Press  .Associations  has  made  for  supply¬ 
ing  news  service  to  broadcasters  in  any 
way  restricts  the  full  and  free  right  of 
such  broadcast  stations  to  purchase 
new's  service  of  any  or  all  other  com¬ 
petitors  in  the  field. 

“It  was  after  the  United  Press  .Asso¬ 
ciations  entered  the  field  of  supplying 
news  service  to  radio  broadcasting  sta¬ 
tions  for  profit  that  the  plaintiffs  ’Trans- 
radio  Press  Service,  Inc.,  and  Radio 
News  .Association,  Inc.,  commenced  this 
suit. 

“These  defendants  specifically  deny 
that  the  establishment  of  the  Press 
Radio  Bureau  for  supplying  uncolored 
and  objective  news  items  for  radio 
broadcast  ended  any  comiietition  in  the 
gathering  and  dissemiation  of  news.” 

The  answer  also  charged  that  Trans¬ 
radio  and  Radio  News,  suing  as  plain¬ 
tiffs,  “have  Iieen  at  all  times,  and  now 
are,  managed  and  controlled  by  the 
same  persons ...” 

The  U.P.,  in  questioning  Transradio's 
motives,  pointed  out  how  Transradio 
had  tiecome  the  dominant  service  in  the 
newscast  field  and  charged  that  the  suit 
was  to  preserve  this  dominance. 

Other  answers  in  the  Transradio  suit 
for  $1,170,000  have  not  been  filed  by 
the  International  News  Service,  the  Collaborators  on  ‘“S 
Columbia  Broadcasting  System  and  the  right:  Han 

National  Broadcasting  System.  Man 


cruise  early  this  year. 


Chicago  Merits  ‘Super  Eye’  Camera 
Shoots  Sequence  of  Fast  Action  Pictures 


Named  St.  Petersburg  Times  Presidest  1 
in  Reorganization  f 

(By  telegraph  to  Editor  &  Publisher) 

St.  Petersburg,  Fla.,  July  2— Tht  I 
Times  Publishing  Company,  publishers  | 
of  the  St.  Petersburg  Times,  was  rw-  . 
ganized  here  yesterday,  with  William  | 
Smith  succeeding  Paul  Poynter  as  | 
president  and  manager.  James  H.  Otta-  I 
way  was  elected  vice-president  and  J 
treasurer,  retaining  his  former  post  as  J 
assistant  manager.  Glenn  Miller,  former 
Collaborators  on  ‘“Super  Eye”  camera  are  shown  here  inspecting  the  device,  secretary  and  treasurer,  was  elected  sec- 
Left  to  right:  Harry  Coleman,  head  of  the  photographic  department;  Sid  retary. 

Mautner  and  Charles  Gekler,  staff  members.  Mr.  Smith,  who  assumed  management  j 


Mass.,  in  the  Northern  division.  Billj 
was  sponsored  by  the  Springfield  Union 
The  Western  and  Southern  champs 
flew  to  Ocean  City  for  the  Grand  finals  : 
on  June  29.  The  finals  were  broadcas  I 
over  the  Columbia  chain  with  Robert  | 
Trout  at  the  mike  and  more  than  100  ; 
stations  carried  the  program.  | 

The  Southern  finals  also  were  broad-  t 
cast  at  Gulfport  over  WGCM,  with  Mi.  I 
Van  Camp  at  the  microphone. 

"The  national  marble  tournament  has 
doubled  in  number  of  newspaper  entriti 
and  participants  during  the  depressioi^, 
said  Mr.  Shurtleff. 

“The  sectional  tournament  idea  bai 
been  largely  responsible.” 

The  16  league  champs  in  the  fo«  ' 
tournaments  were  presented  bicycldl  I 
The  four  sectional  champs  were  pv*a  f 
watches,  and  in  addition,  the  national 
champ  was  awarded  a  radio.  j 

Plans  are  being  made  by  Mr.  Shui- 
tleff  for  next  year’s  tournament.  In  j 
all  probability  he  announced,  sectional  | 
finals  again  will  be  held  at  Ocean  City, 
Gulfport  and  Lake  Geneva.  I 


SMITH  SUCCEEDS  POYNTER 


Arguing  before  judge  Francis  G.  'T'HROUGH  a  combination  of  mov-  used.  On  the  Super  Eye  camera,  frame  'tninediately  after  the  r^ 

Caffey  in  the  motion  part  of  the  U.  S.  1  ing  picture  and  “still”  camera  Imes  are  inverted,  making  it  possible  organization  meeting,  was  in  tbe  new^ 

District  Court  June  28.  these  three  de-  mechanics,  the  photographic  department  to  record  a  complete  series  of  action  lot# 

fendants  moved  for  dismissal  of  the  of  the  Chicago  Herald  and  Examiner  pictures  on  two  or  three  feet  of  “speed”  ^  c  •  u  u  o*"®*  j'”’  ^ 

I^ition  and  striking  out  of  certain  por-  has  developed  a  “Super  Eye”  camera  film.  The  photographer  operating  the 

tions.  Speaking  from  the  bench.  Judge  to  record  action  pictures.  This  specially  camera  usually  gets  from  six  to  ten  ,  ^  w aukegan  uatly  .Mm 

Caffey  said  that  in  restraint-of-trade  constructed  camera  photographs  a  se-  action  pictures  in  sequence.  County  inwpendent  a  weekly, 

rases  inore  leeway  was  allow^  in  plead-  quence  of  action  that  graphically  por-  The  Herald  and  Examiner  sports  de-  Jr.  publications  w 

ing  evidence,  since  more  evidence  was  travs  thrilling  plavs  and  exciting  inci-  partment  has  used  the  Super  Eye  to  V" syndicate  and  later  invested 
necessary,  but  upon  the  motion  to  dents  of  the  sports  world.  photograph  the  high  spots  of  the  day’s  •  iU  r 

strike  out  the  Herbert  Moore  affidavit  The  new  photo  device  represents  the  sports  news  at  local  baseball  games,  i-  j  r  ♦i-^^P/irf 

filed_  in  connection  with_  the  original  combined  ingenuity  of  Harry  Coleman,  horse  races  and  boxing  contests.  'The  IV  ij  ***  ^ 

{Ktition,  Judge  Caffey  pointed  out  that  head  of  the  Herald  and  Examiner  pho-  results  are  given  to  the  reader  in  a  Huron  (Mich.)  I  tmes-Herald. 

the  material  presented  was  so  eviden-  tographic  department,  and  two  staff  large-sized  series  of  photographs  on 

tiary  instead  of  ultimate  that  he  would  members,  Sid  Mautner  and  Charles  the  sports  page.  T^e  pictures  show  TENNESSEANS  ELECT  SULTE 
be  inclin^  to  strike  out  this  affidavit,  (iekler.  They  have  taken  fundamental  every  detail  essential  to  the  play  itself.  The  Tennessee  Press  .Associatioo 
With  this  would  probably  go  those  photo-recording  principles  of  the  movie  The  photographer  controls  the  number  meeting  at  Sparta.  June  29,  elected  P- 

references  to  the  affidavit  in  the  peti-  and  still  camera  and  arranged  them  so  of  “shots”  desired  to  complete  the  se-  Suite,  of  Newport,  as  president,  suc¬ 
tion,  although  the  judge  handed  down  as  to  get  full  value  of  the  width  of  film  quence  of  action.  ceeding  Dixon  Merritt,  of  Lebanon. 


1 
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pigeon  Carrier  Is  Latest  Word  In 

Short  Distance  Photo  Transmission 

This  speoily.  modem  world  of  news-  Hearst,  Jr.,  lias  become  a  confirmed 
paperine  liad  best  prepare  itself  for  enthusiast.  The  Journal’s  pigeon  force 
yearly  sIukIv,  because  it  won’t  be  long  often  has  to  clear  the  roof  of  excited 
ttfore  one  of  Hearst’s  No.  1  papers  onlookers  when  birds  are  due  to  swoop 


Journal  carrier  pigeons  arrive  bearing  undeveloped  photo  negatives. 
Jitle  the  light-proof  aluminum  cartridges  on  their  backs.  The  Manhattan 
bridge  is  in  the  background. 

comes  forth  with  this  photo  credit  line :  in  with  pictures  from  White  Plains, 
.Vfif  York  Journal  Pigeon  Photo.  Queens,  New  Jersey  or  Ossining. 

The  Journal  may  not,  of  course,  use  As  news  of  the  Journal’s  success  has 
that  e.xact  label  but  it  remains  that  the  spread  by  grapevine,  Mr.  Spiro,  Robert 
homing  pigeon,  faithful  carrier  in  earlier  Keogh,  photographic  department  man¬ 
ages  and  frequent-  ager,  and  Myers,  who  have  had  the 
ly  used  in  japan  leading  hand  in  developing  the  plan, 
for  transmission  have  become  more  reluctant  to  aid  their 
of  news  stories,  competitors  in  adding  a  pigeon  roost, 
is  rapidly  becom-  .\t  least  one  other  paper  is  thought  to 
ing  a  valued  staff  be  contemplating  the  move,  and  while 
member  of  the  it  is  easily  possible  that  the  Journal 
New  York  Jour-  will  become  the  “pigeon  capital’’  of 
val.  In  fact  the  many  Hearst  papers,  supplying  them 
Journal  aviary  with  pigeons  and  equipment,  the  paper 
atop  the  East  is  not  anxious  to  pass  on  costly  tech- 
River  plant  of  the  nical  knowledge. 

American- Journal  However,  briefly,  the  Journal  has 
plant  boasts  a  discarded  the  possibility  of  news  trans¬ 
roost  of  75  birds,  mission  by  pigeon.  Whereas  the  army 
Amste«  Spibo  young  and  old,  has  always  confined  its  activities  to 
r.  trained  and  not.  messages  attached  to  the  pigeon’s  leg, 

tx^rimentation  with  the  birds  has  the  Journal  is  interested  in  pictures 
bem  in  progress  many  months.  It  is  only.  The  Aluminum  Company  of 

0  y  now,  however,  that  the  project  has  America  has  co-operated  in  the  manu- 

gotten  down  to  a  working  basis.  The  facture  of  a  light-proof  tube,  slightly 
Va  arnval  of  the  over  three  inches  long  and  about  half 

recently  when  birds  flevy  in  an  inch  in  diameter,  w’hich  is  attached 
m  Quarantine  wth  the  first  ship-  to  the  pigeon’s  body  with  an  elastic  loop 
^  pictures  in  half  the  time  it  would  ^vhich  fits  over  the  tail  and  is  also 
!  -7  u?  1  j  sliots  in  by  any  fastened  over  the  breast.  The  tube  thus 

available  method  of  transmission,  along  the  back. 

Such  enthusiasm  as  is  exhibited  at  Weight  is  all-important.  Whereas 

j  tw  Journal — what  with  all  the  present  the  army  said  an  adult  bird,  weighing 
wiphasis  on  wire  and  wireless  pictures  about  a  pound,  could  navigate  with  a 
^lls  for  an  explanation.  two  ounce  load,  the  Journal  has  found 

Amster  Spiro,  city  editor,  had  read  in  uiuch  over  half  an  ounce  slowed  down 

Editor  &  Pi  blisher  last  fall  an  item  speed  below  the  45  to  50  m.  p.  h.  rate 

alwut  Japanese  use  of  pigeons.  About  'vhich  the  carrier  pigeon  is  capable  of. 
the  iame  time  he  went  to  see  “The  The  harness  is  now  being  lightened,  so 
House  of  Rothschild’’  wherein  the  that  the  total  weight  of  the  tube,  harness, 
financier  regains  his  fortune  when  pigeon  adhesive  tape  with  which  the  tube  is 
post  brings  him  advance  news  of  the  fastened  to  the  harness,  plus  the  regular 
outcome  of  Waterloo.  Mr.  Spiro  de-  negative  (exposed  in  slightly  re- 
tided  that  newspapers,  thinking  in  1935  duced  form  through  use  of  an  adapter 
twms  of  electricity,  were  overlooking  a  and  extracted  from  the  frame  in  a  ‘dark 
^  After  some  preliminaries  the  U.  S.  bag’)  will  be  under  250  grains. 

Signal  Corps  was  approached.  Even  with  this  load,  the  average 

lucre  is  great  solidarity  in  the  ranks  dozen  pigeons  plus  a  container  not  much 
ot  the  pigeon-fan  fraternity,  and  the  larger  than  a  suitcase  for  carrying  to 
wpsmen  were  more  than  anxious  to  the  scene  of  a  story,  weighs  only  about 
uelp  the  Journal.  Despite  the  secrecy  15  pounds.  Each  pigeon  carries  one 
I  suiTounding  the  experiments,  pigeon  undeveloped  negative.  Among  well- 
dubs  from  all  over  the  country  have  trained  pigeons  every  bird  will  return 
I  "turd  about  the  Journal’s  plans  and  to  the  Journal  immediately  after  circling 
fiuve  offered  birds.  a  few  minutes  to  get  bearings,  but  a 

It  takes  a  technician  to  tackle  pigeons,  dozen  or  so  are  dispatched  with  pictures 
the  Journal  hired  Harry  Myers,  an  to  guard  against  accident, 
old  hand  at  the  game,  and  built  him  The  Journal  is  not  relying  on  the 
he  proper  facilities  on  the  roof.  Spiro’s  birds  now  in  use.  They  are  young  ones. 
Journal  friends  came  to  laugh  at  his  raised  from  the  16  piedigreed  birds 
^t,  Hit  have  remained  to  exhibit  a  bought  from  the  army  for  $75,  and 
“^nation  which  has  gripped  nearly  their  training  has  not  been  completed, 
"try  staff  member.  William  Randolph  The  regular  methods  of  transmission — 


VICTIM  TOLD  POLICE  HE 
WAS  BEING  ROBBED 
66¥  ’M  being  held  up”,  Charles 

*  Tappy,  advertising  solicitor 
for  the  Washington  (D.  C.)  Post, 
last  week  called  to  officers  in  a 
police  scout  car  which  jiulled  up 
beside  his  machine  which  had 
stopped  because  of  a  red  traffic 
light. 

"So  are  we”,  casually  responded 
the  policemen. 

“But”,  Tappy  clarified,  “I’m 
being  robbed!” 

Looking  more  closely,  the 
police  saw  a  Negro  standing  on 
the  running  board  of  Tappy’s 
car  with  something  pressed 
against  the  advertisi.ig  man’s  ribs. 

The  something  proved  to  be  a 
revolver. 

The  holdup  man.  (George  Hath¬ 
away  broke  for  freedom,  but  was 
raptured.  He  was  held  for 
robbery. 

train,  taxi,  boy,  etc, — are  still  utilized, 
but  from  nearby  points  up  to  40  and  50 
miles  the  pigeons  have  frequently  made 
better  time. 

When  the  program  is  fully  estab¬ 
lished,  the  Journal  will  probably  main¬ 
tain  a  roost  of  100  to  125  birds. 

“Pigeon  pictures”  will  require  as  much 
science,  however,  as  photos  by  wire  or 
radio.  The  ancestry  of  the  birds  must 
l)e  traced  for  generations.  Special  care 
must  be  exercised  in  their  handling  and 
feeding.  Training  to  get  the  birds 
“out  of  the  air”  quickly  when  they 
return  from  pictures  is  an  arduous  pro¬ 
cess.  Advantage  is  taken  of  the  keen 
eyesight  and  hearing  of  the  birds.  A 
can  of  corn  is  rattled  when  the  birds  are 
high  over  the  building  to  make  them 
glide  into  the  aviary  for  their  reward 
of  grain  and  water.  The  birds  are 
taken  on  a  story  when  they  are  hungry 
and  thirsty,  and  having  always  been  fed 
at  the  Journal,  their  disposition  is  to 
return  immediately. 

Their  sight  is  good  for  150  miles, 
some  say,  and  a  grown  bird  can  fly 
400  miles  at  top  speed. 

Mr.  Spiro  visualizes  their  most  effi¬ 
cient  use,  however,  for  court  or  accident 
coverage  in  district  outlying  metropoli¬ 
tan  centers  where  distances  are  too  short 
for  efficient  use  of  airplane  service  but 
too  great  for  motorcycle,  auto  or  train 
service.  He  also  suggests  that  it  might 
be  feasible  for  use  in  smaller  cities 
where  news  breaks  in  sections  not 
reached  by  train. 

Delicate  as  they  are,  the  pigeons  will 
always  return  to  their  “home”  if  it  is 
at  all  possible.  They  will  “set  down” 
in  fog  or  dense  smoke  and  wait  for  it  to 
clear.  During  the  arrival  of  the  Nor¬ 
mandie  every  bird  released  from  the 
boat  got  back  to  the  Journal  post  haste, 
despite  the  deafening  din  of  the  wel¬ 
come  and  the  threatening  presence  of 
numerous  aircraft  whose  propellers  are 
a  )>igeon  hazard. 

One  consolation  for  Mr.  Spiro  as  his 
competitors  eye  his  project  is  that  it 
takes  months  of  training  and  many  dol¬ 
lars  to  set  up  the  scheme.  A  pigeon 
won’t  come  to  a  paper  unless  he  was 
born  and  reared  there.  Nature  has 
taken  care  of  the  Journal  for  a  few 
months,  at  least. 

CI’TY  EDITOR  ON  LEAVE 

It  was  erroneously  stated  in  the  June 
29th  issue  of  Editor  &  Publisher,  page 
26,  that  W.  J.  .Arthur,  city  editor  and 
columnist  of  the  New  Bern  (N.  C.) 
Tribune  has  resigned  to  move  to  Char¬ 
lotte,  N.  C.,  and  live  w'ith  his  mother. 
Mr.  .Arthur  is  on  leave  of  absence  and 
is  expected  to  return  to  his  desk  be¬ 
tween  Aug.  1  and  15.  He  is  continu¬ 
ing  his  column’s  “About  Town”  while 
away. 

DAUGHTER  TO  WALKERS 

Jerome  H.  Walker,  city  editor  of  the 
Albany  Knickerbocker  Press,  and  Mrs. 
Walker,  are  parents  of  a  daughter  born 
at  Brady  Maternity  Hospital,  Altcmy, 
Friday,  June  28. 


MONTCLAIR  EDITOR 
HEADS  N.  J.  PRESS 

G.  P.  Taylor  Elected  President  at 

Lake  George  Meet — Prof.  Olson 
Is  New  Paid  Secretary 
of  Group 

Prof.  Kenneth  Olson,  new  head  of  the 
journalism  department  of  Rutgers  Uni¬ 
versity,  told  members  of  the  New  Jersey 
Press  Association  at  their  79th  annual 
meeting  June  29,  at  Hotel  Sagamore, 
Lake  George,  N.  A’.,  that  the  newspaper 
of  the  future  "will  assume  an  increas¬ 
ingly  important  role  as  an  interpreter  of 
the  news  it  publishes.” 

(iarvin  P.  Taylor,  Montclair  'Times 
v.as  elected  president  to  succeed  Colonel 
Charles  C.  Kahlert  of  the  I^crth  Amboy 
livening  Neios. 

James  Kerney,  of  the  Trenton  Times 
Newspapers  was  elected  vice-president, 
and  William  B.  R.  Mason,  Bound  Brook 
Chronicle,  treasurer  for  the  thirty-first 
time,  John  W.  Clift,  Summit  Herald, 
was  named  secretary  for  the  twenty- 
seventh  year. 

A  motion  was  made  and  accepted  that 
Professor  Olson  be  appointed  paid  exe¬ 
cutive  secretary  of  the  association.  Pro¬ 
fessor  Olson,  formerly  of  the  department 
of  journalism.  University  of  Minnesota, 
goes  to  Rutgers  in  the  fall. 

A  discussion  on  “The  Effects  of  State 
and  National  Legislation  on  News- 
I>apers,”  was  led  by  Rudolph  Lent,  Jersey 
City  Jersey  Journal. 

Pointing  out  that  the  radio  is  en¬ 
croaching  more  and  more  upon  the  field 
of  news  reporting.  Professor  Olson  said 
this  development  is  one  of  several  which 
will  make  tomorrow’s  newspaper  “more 
of  an  interpreter  than  it  is  today.” 

Schools  of  journalism,  he  said,  should 
give  more  attention  to  such  social 
sciences  as  economics,  sociology,  history 
and  political  science,  and  said  this  course 
would  be  followed  at  Rutgers. 

Elected  to  the  press  associaition’s  ex¬ 
ecutive  committee  were  Rudolph  E.  Lent, 
Jersey  City  Jersey  Journal,  Miss  M.  J. 
Mabel  Brown,  Key  fort  IV  eekly,  William 
H.  Chew,  Camden  West  Jersey  Press, 
1).  Howard  Moreau,  Himterdon  County 
Democrat,  .Arthur  J.  Sinnott,  Neivark 
Evening  News,  Walter  L.  Tushingham, 
Camden  Courier-Post  and  Irving  W. 
Reimers,  Perth  .Amboy  Evening  News. 

Illinois  Passes  Bill 
Protecting  News  Sources 

The  Illinois  senate,  at  its  closing  ses¬ 
sion  June  29,  passed  the  house  bill 
granting  newspaper  reporters  immunity 
from  being  forced  to  reveal  to  grand 
juries  or  courts  their  confidential 
sources  of  information.  The  bill,  or¬ 
iginated  by  Representative  F.  W.  Lewis, 
Robinson  News  publisher,  passed  the 
house  by  a  vote  of  107  to  2.  It  requires 
only  the  governor’s  signature  to  become 
law. 

In  its  early  session,  the  senate  de¬ 
bated  merits  of  the  bill,  which  is  simi¬ 
lar  to  those  passed  in  other  states.  Sen¬ 
ator  L.  O.  Williams  termed  the  bill 
“vicious”  as  restricting  the  power  of 
courts  to  curb  crime.  The  bill  was 
jiassed  after  members  were  told  no 
information  could  be  concealed,  mere¬ 
ly  the  source  of  such  information.  Sena¬ 
tor  Earl  Searcy  praised  the  measure  as 
protecting  newspapermen  “because  of 
the  confidential  nature”  of  much  of  their 
work. 

:  W.  E.  HASKELL  IMPROVING 

William  E.  Haskell,  assistant  to  the 
president  of  the  New  York  Herald 
Tribune,  is  expected  to  recover  within 
j  two  or  three  weeks  from  a  slight  con¬ 
cussion  of  the  brain  suffered  when  he 
was  thrown  from  his  horse  June  29. 
,  He  was  riding  at  Putnam  Valley,  N.  Y., 
and  was  tossed  to  the  ground  when  the 
horse  stumbled.  When  he  was  taken  to 
his  home  at  27  Washington  Square,  it 
was  feared  that  his  skull  had  been  frac- 
:  tured.  X-ray  photographs  taken  Tues- 
.  day  showed  negative  results  as  to  a 
I  fracture,  so  that  his  recovery  will  prob- 
,  ably  be  a  matter  of  days,  his  doctors 
said. 
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Morley  Complains  That  McIntyre 

Carries  Admiration  Too  Far 


tional  Press  Club  and  the  Delmarva  JudfSe  ScOrCS  PreSS 
Press  Association.  For  many  years  he  o 


has  represented  Editor  &  Publisher 
in  Wilmington. 


WITH  O.  O.  McIntyre,  New  York 
Dav-bv-Dav  columnist,  unable 


V  V  Day-by-Day  columnist,  unable 
to  be  reached  for  a  comment,  his 
syndicate  issued  this  week  a  reply  to 
(Kristopher  Morley’s  complaint  against 


and  phrases  which  Mr.  Morley  says 
appeared  earlier  under  the  Morley  by¬ 
line. 


Who  was  it  called 
the  glare  of  Broad¬ 
way’s  witch  fires  of 
illusion. 

(Who  indeed  ?) 
Mistletoe,  p.  124 — the 
high  amazing  city 
blossoming  its  witch- 
fires  of  illusion. 

Watch  my  fingers 
fly  over  the  key¬ 
board  like  a  ben  peck¬ 
ing  up  com. 

.Mistletoe,  p.  229 — 
Her  hand  flying  mer¬ 
rily  over  the  keys 
like  a  white  hen  pick¬ 
ing  up  corn. 

GOULDS  EDITING  MAGAZINE 


Two  Former  lowans  Head  Ladies' 

Home  Journal 

{Special  to  Editob  &  Publisher) 


In  Michigan  Ca$e 

Criticizing  activities  of  certain  newi- 
papers  in  last  winter’s  investigation  q| 
the  Maternity  Home  operated  by  Ed. 
ward  L.  Brooks  at  Beulah,  Mich.,  C». 
cuit  Judge  Fred  S.  Lamb  reported 
j  une  28  that  his  one-man  grand  jury  in. 


the  appearance  in  Mr.  McIntyre’s  re-  i"'t*  PHtLAl.FXPitiA.  July  1.— For  the  first  vealIll*nA"eroLds*fnr’inHl«m2^ 

cent  &  -The  .  Big,  Town" ’of  ideas  [£  .''aVt'n  SS'  tinw  in  periodical  history  a  husband  and  niwsSS^ 


“P.  S.,”  adds  Morley,  acidly,  “It  just 
occurred  to  me  to  look  up  Odd  in 


In  his  weekly  column,  “Bowling  W'ho’s  Who.  It  says  ‘education  at 
Green,”  in  the  Saturday  Review  of  Bartlett’s  College,  Cincinnati.  The 


Literature,  Mr.  Morley  took  his  col-  college  of  quotations?” 

league  to  task,  subtly  but  all  the  more  _ 

pointedly.  Reviewing  Mr.  McIntyre’s  ASSOCIATES  HONOR  GRIER 

collection  of  columns  now  out  in  book  — - 

form,  Mr.  Morley  said;  “I  don’t  want  Wilmington  Editor  Completes  50 


to  seem  selfish  if  Mr.  McIntyre  needs 
to  devote  the  green  now  and  then  for 
his  newspaper  syndicate;  I’ve  run  a 


Years’  Service  On  Papers 

(Special  to  Editor  &  Publisher) 

Wilmington',  Del.,  July  1 — A.  O. 


daily  column  myself  and  I  know  it’s  Grier,  an  editor  of  the  Wilmington 
a  tough  job.  But  when  he  gets  into  J ournal-Every  Evening,  completed  50 


r- 


the  bookshops  then  I  feel  a  certain 
sense  of  trade  honor  involved.  I  take 
books  fairly  seriously  and  like  to  see 
others  do  so.  Who  steals  my  purse — 
you  know  the  old  line.  And  ‘phraseol¬ 
ogy’  happens  to  be  my  profession. 

“Even  so  I  would  be  indolently  and 
placably  amused,  and  remain  silent,  if 
Mr.  McIntyre  didn’t  make  such  talk 
in  his  book  about  the  value  of  candor 
and  frankness.  All  right,  let’s  be  frank. 
I  work  hard  over  my  stuff,  and  if 
people  are  going  to  read  it  I’d  prefer 
them  to  get  it  in  the  Saturday  Re¬ 
view  (or  my  books),  under  my  own 
name  than  in  the  Hearst  papers  under 
his.” 

The  McNaught  Syndicate  which 


Relative  to  the  newspaper  activity 
Judge  Lamb  declared  that  the  invest^ 
tion  was  played  up  by  the  metropolitaa 
press  “all  out  of  keeping  with  the 
tragic  seriousness  of  the  subject  nutttr 
under  investigation,  and  in  utter  d#. 
regard  of  the  most  efficient  system  yet 
devised  for  the  discovery  of  criae. 
From  time  immemorial  a  grand  juryt 
vestigation  has  been  considered  a  secra 
probe  to  determine  whether  or  not  there 
is  any  basis  in  fact  for  rumors  and  other 
circumstantial  evidence  of  the  violatioii 
of  law.  It  never  was  intended  that  such 
an  investigation  should  degenerate  inb 
furnishing  entertainment  for  the  grati.  | 


^Ks  of  contin  Bruce  Gould  Beatrice  Blackuar  furnishing  entertainment  for  the  grati. 

uous  service  with  wife  became  co-editors  of  a  major  mag- 

the  paper  last  Sat-  azine  today  when  Bruce  Gould,  former  presumably  good  name  and  fane 

urday,  and  on  that  New  York  newspaperman,  writer  and  of  the  mdiyid^ls  under  suspicm 
day  he  was  pre-  plavwright,  and  his  wife,  Beatrice  *** 

sented  by  his  as-  Blackmar  Gould,  succeeded  Loring  A.  "^^y  be  an  exhibition  of  up-t^ 


day  he  was  pre- 


sociates  \’ith  an  Schuler,  editor  of  the  Ivies’  Home  joi^nalism.  If  it  shall  be  so  char- 


“The  activity  of  the  press  in  thisetn.! 
nection  may  be  an  exhibition  of  up-to- 


inscribed  gold  Journal,  who  resigned.  .  ,  ^  .  aa  -a  -n  l  r  » 

wrist  watch  and  a  Both  were  born  in  Iowa  and  were  '.J  ^^“er  it  will  be  for  all 


acterized,  then  the  less  we  are  sni- 


bouquet  of  roses,  members  of  Des  Moines  Tribune  staff  concerned.  _  i 

Appropriate  ad-  before  going  to  New  York,  where  they  GUILD  PROTESTS  DISMISSALS 

dresses  were  made  were  married  in  1923.  Mr.  Gould  was 

by  Charles  H.  aviation  and  literary  editor  of  the  New  Brooklyn  Eagle  Let*  13  Go  in  “Sm.! 
Ten  W  e  eg  e  s,  York  Evening  Post  Jot  several  year^  Lnyoff”— More  Talk*  PUnnW 

55  r'".*  °  .  Way  was  bying  paved  this  I., 


GUILD  PROTESTS  DISMISSALS 


Ten  Weeges,  York  Evening  Post  for  several  years.  Layoff” _ More  Talk*  PUniwi 

view  (or  my  ^ks),  under  my  own  president  of  the  leaving  there  in  1931  to  wnte  short  j  pd 

tame  than  in  the  Hearst  papers  under  Grier  company,  and  stories.  He  became  an  associate  editor  conferences  between  Guild ni«.t  « 

RE  XT  L  o  A-  .  George  Carter,  al^  an  editor.  of  the  Pojf  in  Feb-  bers  and  M.  Preston  Goodfellow,  pub- 1  = 

The  McNaught  Syndicate  which  Mr.  Grier  entered  the  service  of  ruary  of  last  year.  Mrs.  Gould,  who  jibber  of  the  Brooklyn  (N,  Y.)  Etuiit 

syndicates  Mr.  McIntyre’s  column  made  Every  Evening  June  30,  1885,  as  a  print-  writes  under  her  maiden  name,  wp  who  dismissed  13  employes  rKently  in  IL 

the  following  statement:  ers  apprentice.  On  Jan.  1,  1895  he  an  editor  of  the  Daily  Iowan  at  the  ^  “summer  layoff  of  night  assignmeu I 

“Mr.  McIntyre’s  New  York  letter  became  a  reporter.  On  Jan.  1,  1896,  he  University  of  Iowa,  where  the  couple 

is  one  of  the  most  popular  of  all  news-  was  appointed  city  editor  and  held  that  met,  and  she  later  took  a  master’s  Saturday  Milton  Kaufman, 

paper  features,  and  his  personal  follow-  post  until  June  15,  1927,  when  he  was  degree  from  the  Columbia  School  of  executive  secretary  of  the  New  Yoikl 

ing  all  over  the  country  is  verv  great,  appointed  editor.  He  served  in  the  Journalism  in  New  York.  She  started  jjd  Morris  Watson  and  HughHolo-i  S 
The  general  liking  for  him  and  his  latter  capacity  until  the  Every  Evening  the  women  s  section  of  the  old  Lew  j^an  made  a  trip  to  the  Eagle,  but  who i  ioi 

work  is  not  shared  by  some  of  his  and  Evening  Journal  merged,  Jan.  2,  Forfe  IPor/d  and  continued  it  until  their  £  q  Martin  and  M.  H.  Weyraiici,|  coi 

contemporaries  among  New  York  1933,  since  which  time  he  and  Mr.  Car-  daughter.  Seslay,  was  born  7  years  ago.  managing  ^itor,  designated  by  Ur. ,  ti* 

columnists,  who  have  sniped  at  him  for  ter  have  been  the  associate  editors  of  The  couple  have  written  several  Goodfellow  to  carry  on  the  convera-  i  Gc 
years,  usually  without  any  basis.  'These  the  Journal-Every  Evening.  stories  together,  the  best  known  of  objected  to  talking  to  the  thiw  I  is 

attacks  have  never  harmed  him.  Mr.  Grier,  who  is  a  native  of  Milford,  these  being  the  “Jimmie  Faraday”  liter-  representatives  of  the  New  York  i  ro 


attacks  have  never  harmed  him.  Mr.  Grier,  who  is  a  native  of  Milford,  these  being  the  Jimmie  haraday  liter-  representatives  of  the  New  York!  roa 

“Mr.  McIntyre  has  made  no  direct,  Del.,  is  a  member  of  the  American  ary  broker  stories  which  have  appeared  gyjid  rather  than  as  individuals,  tte|  taki 
conscious  use  of  any  other  man’s  work.  Society  of  Newspaper  Editors,  the  Na-  in  the  Saturday  Evening  Post.  meeting  proved  non-productive.  No  de  f  \ 

His  success  is  the  measure  of  his  unique  ~  ~  cision  on  this  point  of  procedure  has i  .\ti 


and  undeniable  ability  as  a  writer.” 

Mr.  Morley  went  on  to  say  he’d  been 
noticing  similarities  for  many  years, 
but  “whenever  I  felt  my  bile  beginning 
to  rise  there  would  appear  some  re¬ 
mark  in  O.  O.’s  column  as  to  what  a 
remarkable  writer  I  am.  To  which  sort 
of  hush-compliment  I’m  pococurante. 
(A  useful  word.  Odd.)” 

In  his  Review  piece.  Mr.  Morley 
cites  30  examples  of  “parallel  columns.” 
some  of  which  to  wit: 


McIntyre 
“The  Big  Town” 
(1935). 

P.  13— Chirpitiff  like 


MORLEY 

“John  Mistletoe” 
(1931) 

P.  11 0— That  ex- 


an  insect  obbligato  on  I  traordinary  insect  ob- 


a  summer  night. 


bligato  of  summer 
nights. 


P.  61 — Floating  for  P.  39 — Floats  an 


an  instant  in  the  pub-  instant  in  the  mind 
lie  eye  like  a  smoke  lihe  a  smoke-ring. 


ring  and  sifting  apart,  then  spreads  and 
thins  and  sifts  apart. 


red-haired  Steve  wrote . “Herewith 

O’Grady.  .Immediately  my  resignation  to 


he  wrote  the  editor:  take  effect  day  be- 
“Herewith  my  resig-  fore  yesterday.’’ 


nation  to  take  effect 
the  day  before  yester¬ 
day.” 


“The  Big  Town” 
(1935) 


P.  126^ — Thoughts  65 — Cashew  news — a 
while  strolling:  Those  name  that  made  his 


windows  of  cashew  nose  tickle, 
nuts  make  a  fellow 
want  to  sneeze. 


name  for  a  bank —  j  .83--The 

The  Midland  Marine.  M><Band  Marine  Bank 


P.  11 — A  sparkle  of 
xEsopian  brevity. 


'New  York  Day  Ex  Librls 

by  Day”  Mistletoe,  p.  281 — 

A  dead  moth  al-  A  dead  moth  lay  there 


isure  of  his  unique  ~  ~  cision  on  this  point  of  procedure  has  I  .\ci 

T  as  a  writer.”  j-t  ffy  j  j  D*..  I?  —  _• _  h^en  made.  Guy  Hickok  and  Edward  {bt 

n  to  say  he’d  been  P  rOC  rr  eetCty  XKlVer  PjXCUrSlOnS  Hughes  observed  the  conversations  for f  Goi 

for  many  years,  ^  ''  s  n  TSf  T  T  ithe  Eagle  unit.  tate 

my  bile  beginning  bOOnSOred  BV  MinneaDOllS  Journal  Mr.  Goodfellow  explained  that  11*1  era 

appear  some  re-  *  *■  13  men  were  let  off  due  to  the  suirmiB  | 

imn  as  to  what  a  _ _ _ : -  discontinuance  of  board  of  trade  _iiid|roi 

m.  To  which  sort  *  *  similar  meetings  which  night  assigir  |  y, 

I’m  pococurante.  .  ment  men  are  employed  to  cover.  Iii 

1.)”  ^  previous  years,  he  said,  these  menwenipjj, 

iece,  Mr.  Morley  ^  A  3 

parallel  columns.  ^  H  piece  work,  it  was  not  necess^i, 

MORLEY  ,0  y  officially  to  discontinue  their  fenTCoi, 

“John  Mistletoe”  ,  SUimW.I 

(1931)  because,  receiving  no  assignments,  thci | 

raordina^^isect  ob  ( received  no  salary.  Being  on  *^Iyea 

li^ts.  cally  off  the  pay  roll, 

nstant^^in  ^the^mind  ^ guild  affiliation  of  the  13.  At  leasN. 

Aen  ^sprc?ds^^ 'and  ^ome  of  them  were  memt^rs. 

and^  sifts  apMT.  assignment  men,  Martin 

rcViCTatfon'''"to  ert  Warburg,  bridge  expert,  ^^r.  Dick  ■ 

ye^te^da*^^’^  '  ^ 

the  men  dismissed,  was  on  the  ni^l  . 

>  ‘  desk.  He  had  been  with  the  Eagz 

Ex  LibriB  ^ -V  i  -  eight  years.  William  Carver,  also  * 

Human  Being  p.  -ru  .u  1  L  1  .  r-  i  -  u-  u  •  u  i  c/xn  the  desk  and  a  non-guild  member,  tw 

6S-Cashcw  news-'^  The  three-deck,  luxurious  steamer  Capitol,  weighing  anchor  with  1.600  guests  there  two  vears.  B. 

name  that  made  his  of  the  Minneapolis  Journal  aboard  for  the  hrst  of  weekly  free  trips  down  the  _ ;;; _  i 

tickle.  Mississippi  river.  FRATERNITY  REWARDS  118 

- ; _ ^ _  (Special  to  Editor  &  Publisher)  Jay  throughout  the  summer  months.  One  hundred  and  eighteen  senkw 

hatun'^^'ii"  '83-^h‘  \/f  ^NNEAPOLIS,  Minn.,  July  1—  The  plan  provides  that  the  guests,  in-  graduating  in  journalism  from  35 
Midland  Marine  Bank  Some  1,600  men,  women  and  vited  to  make  the  trip  each  week  versities  and  colleges  have  been  nanwl' 

(surely  a  paradox.)  children  of  this  city  went  gliding  down  through  a  specially  plated  front  page  as  recipients  of  Sigma  Delta  Chi  S<^| 

Shadygaff,  p.  276—  Mississippi  river  from  St.  Paul  distributed  only  in  the  section  select^  arship  awards,  made  annually  since  l^i 

^arkie  of  whim  and  June  29  as  guests  of  the  Minneapolis  that  week,  be  transported  to  and  from  by  the  journalistic  fraternity,  acrord^l 

^sopian  brevity.  Journal  on  the  first  of  the  paper’s  St.  Paul  in  chartered  street  cars  and  to  Prof.  Ralph  L.  Grosman.  Univer^B^ 

Ex  Libria  weekly  free  river  outings  on  the  be  provided  with  free  lunches,  pop,  ice  of  Colorado  and  chairman  of  the  schol-p 

Mistletoe,  p.  281 —  luxurious  river  steamer,  Capitol.  cream,  carnival  hats  and  noise  makers,  arship  committee.  The  recipients 


Ex  Librig 
Human  Being,  p. 


Mandarin  in  Man- 


FRATERNITY  REWARDS  118  | 

One  hundred  and  eighteen  senkw 
graduating  in  journalism  from  35  uiti 


•^sopian  brevity. 


Ex  Libria  wecKiy  iree  river  outings  01 

Mistletoe,  p.  281 —  luxurious  river  steamer,  Capitol. 


ways  reminds  me  of  foundered  like  a  jittle 
a  little  sailing  sloop,  brown-sailed  sloop. 


The  same  number,  from  a  different  while  on  board  ship. 


section  of  the  city,  will  make  the  trip 
next  Saturday — and  every  other  Satur- 


present^  the  award  certificates  thB 


The  steamer  weighs  anchor  at  10  month  either  at  commencement  wc 
a.  m.  and  returns  to  dock  at  5 :30  p.  m.  cises  or  at  special  convocations. 
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ilabama  Anti-Sedition  Measure  Hits 
Press;  Spite  Tax  Bill  Introduced 


t,Special  to  Editor  Sc  PuBLisutR) 

» lONTGOMERY,  July  1 — Seen  as  a 
yi  move  to  retaliate  against  daily 
^jspapers  for  their  vigorous  light 
jiainst  the  anti-sedition  measure,  a  bill 
introduced  in  the  legislature  June 
ijj  impose  heavy  circulation  and  ad- 
lertising  taxes  on  newspapers. 

fbe  bill,  which  imposes  levies  gradu- 
ittd  on  the  basis  of  circulation,  was 
artroduced  by  Rep.  -\1.  V.  Kelly,  of 
[lay  county,  a  proponent  of  the  anti- 
sedition  bijl.  On  dailies  of  10,000  circu¬ 
lation  or  less  it  would  levy  a  tax  of  an 
hundredth  of  a  cent  for  each  copy  pub¬ 
lished,  plus  one  per  cent  of  the  gross 
advertising  revenue.  For  papers  of  a 
circulation  between  10,000  and  25,000 
die  tax  would  be  1 hundredths  of  a 
cent  per  copy,  plus  1  ^  per  cent  of  the 
advertising  revenue. 

Chi  papers  with  a  circulation  of  be¬ 
tween  25,000  and  50,000,  the  tax  would 
be  a  fortieth  of  a  cent  per  copy,  plus 
2^  per  cent  of  the  advertising  revenues. 
On  newspaper  of  50,000  circulation  or 
more  the  tax  would  be  three  hundredths 
of  a  cent  per  copy,  plus  three  per  cent 
of  the  advertising  revenue. 

Speaker  Harry  Walker,  referred  the 
bill  to  the  Ways  and  Means  Commit¬ 
tee,  a  staunch  administration  group. 
The  governor,  it  is.  believed,  will  oppose 
the  measure.  The  measure  is  regarded 
IS  having  little  chance  of  passage.  The 
bill  applies  also  to  weekly  magazines 
fublisW  in  the  state  but  exempts 
weily  newspapers. 


.'\mid  the  stormiest  scenes  of  the  pres¬ 
ent  session,  the  lower  house  of  the  .Ala¬ 
bama  legislature,  on  June  28,  concurred 
in  Senate  amendments  to  the  anti-sedi¬ 
tion  bill  and  sent  it  to  Gov.  Bibb  Graves 
for  action. 

Sponsored  by  the  Alabama  depart¬ 
ment  of  the  American  Legion  and 
fought  by  organized  labor  and  most 
newspapers  in  the  state,  the  bill  makes 
it  a  misdemeanor  to  advocate  overthrow 
of  the  government  by  violence  through 
print  or  speech. 

As  originally  passed  by  the  house  the 
measure  did  not  av^’"  to  newspapers 
carrying  second  c1p«s  U.  S.  mailing 
privileges.  Ihe  senate  reinserted  this 
clause  which  was  accepted  tod-'-  by  the 
lower  house. 

Rep.  Moore  of  Bibb  county  led  the 
opposition  to  the  bill  which  was  de¬ 
nounced  as  “un-American  and  un-Demo- 
cratic.” 

In  a  speech  which  drew  roars  of  ap¬ 
plause  both  from  the  galleries  and  from 
the  floor,  Moore  described  the  new  tax 
measure  as  “the  illegitimate  child  of 
.Alabama’s  present  criminal  anarchy 
statute.’’ 

“You  are  willing  to  destroy  the  Dem¬ 
ocratic  party,”  he  shouted,  “in  a  miser¬ 
able  effort  to  destroy  the  little  Com¬ 
munist  party.” 

He  charged  the  bill  was  an  effort  by 
.Alabama  capitalists  “to  shackle  the 
hands  of  the  men  who  toil  for  their  daily 
bread.” 


ALLEN,  YATES  IN  FIGHT  48,000  AT  GOLDEN  GLOVES 


ColumiiUt  and  Pearson  Aide  Released 
From  Capitol  Brig 


British  Amateurs  Triumph  Over  Am¬ 
ericans  at  N.  Y.  Daily  News  Event 


aufnai. 

Yotkg 
li  Hok-fl 
ut  win 
cyrand 
by  Mr. 
jnvera- 
le  three 
V  York 
als,  the 
No  4- 
ure  has 
Edward 
ions  for 

hat  the 
summer 
ide  and 
assign- 
ver.  la 
en  were 
ar  wot 
en  wet 
ecessary 
sen-ices 
summe. 
Its,  they 
weekh 
iitomati- 
said, 
edge  oi 
\t  least 
.Also,  at 
cd  wen 

,  Did- 
id  Rob- 
r.  Did- 
1  years, 
one  of 
1C  nigh 
e  Ea^ 
also  v 
ber,  had 

118 

senkw 
35  nti-l 
[1  namod 
li  Sdsok 
nee  1^ 
ccordipl 
tiivershy 
le  schol- 


tes  thisi 
It  exeH 
IS. 


{Special  to  Editor  &  Publisher) 

Washington,  D.  C.,  July  3 — Robert 
S.  .Mien,  columnist,  and  Paul  Yates, 
iormer  newspaperman  who  is  principal 
complainant  in  the  inquiry  launched  into 
the  \'irgin  Island  administration  of 
Governor  Paul  Pearson,  engaged  in  a 
6st  tight  outside  the  Senate  committee 
room  Tuesday  morning,  and  both  were 
taken  to  the  Capitol  "brig.” 

Yates,  who  was  on  the  International 
.Vews  Service  Washington  staff  before 
he  became  administrative  assistant  to 
Governor  Pearson,  claims  Allen  precipi¬ 
tated  the  fight  by  calling  him  a  “double 
aosser".  .Allen  likewise  claims  Yates 
Qused  the  trouble  with  uncomplimentary 
remarks,  and  that  Y’ates  struck  the  first 
blow. 

.\*o  charges  were  launched  against  the 
pair,  and  both  returned  to  the  hear¬ 
ing  room  later,  but  not  together. 

.\llen  is  asscKiated  with  Drew  Pear¬ 
son,  the  governor’s  son,  in  production  of 
the  column.  “Washington  Merry-go- 
Round”.  With  George  Abell,  they 
»Tote  a  book  of  the  same  name  a  few 
years  ago.  Allen  and  Pearson  were  re¬ 
cently  in  the  news  when  General  Doug- 
hs  Mc.Arthur.  chief  of  staff,  sued  for 
51,750,000  claiming  several  counts  of 
hbel.  The  matter  did  not  come  to  court. 


reporter,  SOLON  FIGHT 

fight  between  Ralph  Hurst,  capi¬ 
ta  correspondent  of  the  Birmingham 
Savs,  and  Representative  John  C.  .Arn¬ 
old  enlivened  a  session  of  the  .Alabama 
Wlature  last  week.  The  fight  started 
j^cr  Hurst  asked  .Arnold  if  he  intended 
oringing  up  a  civil  service  bill  for  Bir- 
Bingham.  .Arnold  replied  that  he  had 
^  statement  to  make  since  Hurst 
wouldn’t  quote  me  correctly.”  The  lie 
passed  by  Hurst  and  a  number  of 
-'jws  were  passed  before  legislators 
™shed  in  and  separated  the  combatants. 
•'Other  was  seriouslv  hurt. 


CONTINUE  WAGE  ASSESSMENT 

Members  of  Chicago  Typographical 
Ininn  No.  16  voted  1,979  to  1.385  re- 
^cently  to  continue  the  one  per  cent  wage 
Its  weit|w-of-work  assessment  for  another  year, 
fbies  will  continue  to  be  six  per  cent  as 
•n  the  past,  including  five  per  cent  regu- 
and  one  per  cent  out  of  work. 


.A  crowd  of  48,000  saw  the  .American 
amateur  boxing  team  go  down  in  de¬ 
feat  before  the  British  team,  8  bouts 
to  3,  at  the  New  York  Daily  Nczi’s 
Golden  Gloves  championship  meet 
July  2. 

Fights  under  Daily  News  auspices 
were  witnessed  in  every  standard  ring 
division  from  the  flyweight  to  the 
heavyweight  class.  Official  England 
was  represented  by  attaches  of  the  New 
Y'ork  consulate,  and  many  other  digni¬ 
taries,  including  Mayor  Fiorello  La 
Guardia  and  Jack  Dempsey  were  in  at¬ 
tendance. 

The  crowd  which  witnessed  this  first 
of  what  it  is  hoped  will  be  an  annual 
international  tournament,  paid  gross 
receipts  of  $60,870.  The  net  recefpts 
amounted  to  $52,691,  creating  an  un¬ 
usual  record  for  an  amateur  boxing 
show  where  the  prices  ran  from  25 
cents  to  $4.40. 

C.  F.  Kelly  Sole  Owner  of 
Perth  Amboy  (^N.J. )  News 

C.  F.  Kelly,  for  the  past  four  years 
half-owner  of  the  Perth  Amboy  (NL  J.) 
Evening  Nezes,  has  acquired  the  stock 
interest  of  Col.  Qiarles  C.  Kahlert,  and 
is  now  sole  owner  of  the  News.  Irving 
W.  Reimers  will  continue  as  editor  and 
associate  publisher.  Col.  Kahlert  has 
not  announced  his  future  business  plans. 
Mr.  Kelly,  president  of  the  Kelly- Smith 
Company,  is  also  owner  of  the  Fall 
Riz’er  (Mass.)  Herald-Nezvs. 


L.  A.  TIMES  IN  NEW  HOME 

(Special  io  Editor  &  Publisher) 

Los  .Angeles,  July  1 — This  morning’s 
40-page  edition  of  the  Times  issued 
from  its  new  home  at  First  and  Spring 
streets,  the  fourth  structure  to  be  oc¬ 
cupied  in  its  54  years  of  existence. 
With  a  minmum  of  confusion  the  task 
of  moving  from  its  traditional  site  at 
First  and  Broadway  was  accomplished 
last  week,  smaller  departments  moving 
into  their  new  quarters  immediately, 
and  others  starting  over  toward  the 
end  of  the  week.  Marking  actual  oc¬ 
cupancy  of  the  plant,  a  coast-to-coast 
broadcast  was  presented  over  the  Co¬ 
lumbia  network  from  1  to  1 :30  p.m.  to¬ 
day. 


WASHINGTON  HERALD  PAYS 

Lee  and  Frank  File  Appeals  in  Mary¬ 
land  Contempt  Case 

(Special  to  Editor  &  Publisher) 
Washington,  D.  C.,  July  3 — .Ameri¬ 
can  Newspaixirs,  Inc.,  publisher  of  the 
If  ashington  Herald,  paid  a  fine  of 
$5,000  in  the  Maryland  Circuit  Court 
at  Rockville,  Md.,  Monday.  The  fine 
was  levied  last  week  for  contempt  of 
court  based  upon  publication  in  the 
Herald  of  a  “secret  decision”  arrived  at, 
but  not  announced,  by  the  judges. 

David  Lee  and  Pat  Frank  of  the 
Herald  staff,  each  sentenced  to  90  days 
in  jail  for  contempt,  filed  appeals  to 
State  Court  of  Appeals.  Simultaneous¬ 
ly,  motions  to  set  aside  the  verdicts  in 
their  cases  were  entered. 

The  court  held  that  publication  of  the 
decision  obstructed  justice  because  the 
case  concerned  one  of  two  alleged  con¬ 
spirators,  the  other  of  whom  was 
brought  to  trial  later.  The  first  was 
found  guilty,  but  the  jury  disagreed  and 
was  discharged  in  the  trial  of  the  sec¬ 
ond. 


1,000,000  ACCIDENTLESS  MILES 

Fifty  Drivers  on  Washington  Star 
Awarded  Safety  Medals 

Fifty  drivers  of  the  Washington  Eve¬ 
ning  Star  automobiles  who  traveled 
more  than  1,000,000  miles  without  an 
accident  during  the  past  year  received 
awards  of  the  National  Safety  Council 
at  the  annual  presentation  recently. 

Six  of  the  drivers,  who  have  had  no 
accidents  for  five  years,  also  were  given 
gold  wrist  watches  by  the  company  as 
a  surprise  reward  for  their  safety 
record. 

Among  those  receiving  watches  was 
Mrs.  Melba  Markham  Fuchs,  nurse  at 
the  Star’s  medical  clinic,  who  holds  the 
distinction  of  being  the  first  woman  to 
receive  a  five-year  safety  award  to  a 
newspaper  employe  from  the  National 
Safety  Council. 

Others  who  received  watches  and 
five-year  awards  were:  Fred  .A. 

Straining,  James  William  Thompson, 
George  B.  Porter,  Walter  E.  Thomp¬ 
son  and  Eugene  V.  Smith.  Straining 
had  driven  190,210  miles  without  an 
accident,  the  best  record  among  the 
Star’s  drivers. 


CALKINS  JUDGMENT  UPHELD 

A  judgment  charging  criminal  libel 
of  former  Sheriff  W.  V.  Buckner  by 
Malcolm  F.  Calkins,  publisher,  Corco¬ 
ran  Nezvs,  Kings  County,  Cal.,  was  af¬ 
firmed  by  the  Fourth  District  State  Ap¬ 
pellate  Court  at  San  Diego  July  1.  Mr. 
Calkins  appealed  a  sentence  to  serve  six 
months  in  jail  and  pay  a  fine  for  his 
alleged  attack  upon  Buckner  during  an 
election  campaign.  His  appeal  was 
based  on  his  contention  that  he  was  not 
properly  served  when  arrested  and  that 
the  court  by  which  he  was  tried  did 
not  have  jurisdiction. 

RULING  HITS  TREASURY 

(Special  to  Editor  &  Publisher) 

Washington,  D.  C.,  July  3 — The 
Post  Office  Department  has  deprived 
the  Treasury  Department  of  the  right 
to  send  unaddressed  franked  circulars, 
advertising  “baby  bonds”,  through  the 
mails.  In  explanation  of  this  action  the 
Post  Office  Department  stated  that  the 
Treasury  must  be  treated  the  same  as 
anybody  else,  referring  to  the  recent  or¬ 
der  of  Postmaster  General  Farley  bar¬ 
ring  all  unaddressed  direct  mail  adver¬ 
tising  matter  from  use  of  the  mails. 
This  decision  becomes  effective  July  1. 

WILLIAMS  MOTION  OPPOSED 

Transradio  Press  Service  is  contest¬ 
ing  a  motion  to  reopen  the  suit  of 
Wythe  Williams  to  obtain  payment 
for  alleged  services  as  correspondent 
for  the  newscast  agency  in  Europe  be¬ 
tween  Dec.  3,  1934  and  Mar.  23  1935, 
for  which  be  charges  he  was  not  com- 
Iiensated.  Failure  of  Williams’  attorney 
to  meet  a  legal  deadline  early  in  the 
proceedings  necessitates  this  motion  for 
reopening,  which  Isaac  W.  Digges, 
Transradio  general  counsel,  is  con¬ 
testing. 


Columbia  Pictures  Plan 
50%  Copy  Increase 

( By  telegraph  to  Editor  &  Publisher) 

CiiiCA(X),  July  3 — .An  increase  of  50 
per  cent  in  the  1935-36  advertising  bud¬ 
get  of  Columbia  Pictures  Corporation 
was  announced  here  this  week  at  the 
first  annual  sales  conference  on  adver¬ 
tising  and  selling  policies  for  the  ensu¬ 
ing  year.  .A.  Montague,  general  sales 
manager,  disclosed  that  Columbia's 
plans  call  for  a  heavier  schedule  in 
newspapers,  continuation  of  magazines 
and  some  radio  advertising. 

The  present  advertising  appropriation 
consists  of  approximately  $1,000,000, 
which  will  be  increased  50  per  cent  to 
promote  52  feature  films. 


PRESIDENT  IS  ANNOYED 

Roosevelt  Displeased  with  Reporters 
Over  His  Tax  Intentions 

(Special  to  Editor  &  Publisher) 

Washingto.n,  D.  C.,  July  2 — With  a 
show  of  annoyance,  later  matched  by 
correspondents.  President  Roosevelt  has 
rapped  the  Capital  press  corps  for  stories 
that  the  administration  planned  to  rush 
the  soak-the-rich  tax  proposals  through 
by  the  end  of  the  week. 

Claiming  he  was  placed  in  a  false 
light,  the  President  flatly  denied  he  had 
suggested  or  initiated  any  such  move. 
This  contradicted  administration  leaders. 

The  change  of  pace  came  as  a  com¬ 
plete  surprise  at  Wednesday’s  press  con¬ 
ference.  Newspapermen  had  written 
that  the  tax  proposals  would  be  tied 
to  nuisance  tax  schedules,  which  were 
racing  against  Saturday  night’s  expira¬ 
tion,  their  authority  being  administration 
spokesmen. 


COPY  REGULATION  CHANGE 

Securities  and  Exchange  Commission 
Announces  New  Ruling 

(Special  to  Editor  &  Publisher) 
Washington,  D.  C.,  July  3 — A  slight 
modification  in  the  advertising  regula¬ 
tions  of  the  Securities  and  Exchange 
Commission  has  been  approved  as  set 
out  in  the  following  ruling : 

“If,  in  order  to  satisfy  the  require¬ 
ments  of  state  law  in  effect  since  a 
time  prior  to  June  1,  1936,  it  is  neces¬ 
sary  to  advertise  in  more  than  five 
newspapers  for  bids  in  connection  with 
an  offering  of  a  security  of  a  public  ser¬ 
vice  company,  any  matter  contained  in 
the  registration  statement  may  be 
omitted  from  a  newspaper  prospectus  in 
any  of  the  newspapers  in  which  such 
advertisement  is  required  pursuant  to 
such  law,  provided  that  such  advertise¬ 
ment  is  an  invitation  for  bids  only,  and 
states  that,  prior  to  acceptance  of  any 
bid,  the  bidder  will  be  furnished  with  a 
copy  of  the  official  prospectus.  In  such 
case  the  provisions  of  other  rules  and 
regulations  or  instructions  of  the  Com¬ 
mission  regarding  newspaper  prospec¬ 
tuses  need  not  be  complied  with.” 


CALIFORNIA  PRESS  RE-ELECTS 

Re-election  of  all  incumbent  officers 
featured  the  annual  outing  of  the  Cali¬ 
fornia  Press  .Association  held  in 
Sequoia  National  Park,  June  24-29. 
Friend  W.  Richardson,  former  governor 
of  California,  was  unanimously  chosen 
president.  He  has  held  this  position 
for  more  than  20  years.  Others  re¬ 
elected  were:  Justice  Craemer,  Orasige 
Nezvs.  vice-president;  Harry  Lutgens, 
San  Rafael  Independent,  secretary,  and 
Louis  Aleyer,  Oakdale  Leader,  treas¬ 
urer. 


WOULD  CURB  RADIO  ADS 

(Special  to  Editor  &  Publisher) 
Washington,  D.  C..  July  2 — The 
drive  for  liquor  advertising  reform 
which  was  predicated  upon  Ben  Bernie’s 
burlesque  of  Lincoln’s  Gettysburg  speech 
will  be  confined  to  radio  broadcasting, 
according  to  announcement  by  Repre¬ 
sentative  I’rancis  D.  Culkin  (R.)  New 
Y’ork,  who  considers  newspapers  and 
magazines  are  capable  of  controlling 
their  copy  to  the  point  of  making  it 
unobjectionable. 


) 


Editor  &  Publisher  for  July  6,  1935 


WOULD  EXTEND  RATE  PLAN  TO  REACH 
FACTORY  COPY  OVER  DEALER  NAME 

Fitzgerald  Suggests  Additions  to  Proposed  System  of  Classifica¬ 
tions  Carrying  Identical  Rates — Problem  Purely  for 
Publidiers  to  Settle 

IN  a  spirited  rebuttal  to  the  recent  ample^it  was  practically  impossible  to 
general-retail  rate  debate  held  at  the  visualize  that  the  franchise  element 
Newspaper  Advertising  Executives  As-  would  eventually  be  denied  the  retailer 
sociation  meeting  in  Chicago  last  month,  to  a  great  extent,  in  that  some  manu- 
John  T.  Fitzgerald,  president  of  News-  facturers  would  absorb  the  retailing 
paf^r  Representatives  Association  of  effort  through  the  medium  of  their  own 
Chicago,  takes  issue  with  those  who  retail  structures. 

would  bring  into  settlement  of  this  con-  “Intimate  contact  with  publishers  gen- 
troversy  the  American  Association  of  erally  through  the  medium  of  oflf-the- 
Advertising  Agencies  or  the  Associa-  record  symposia  conducted  after  our 
tion  of  National  Advertisers.  talks  with  groups  of  newspaper  cxecu- 

“Ncither  of  these  factors,”  he  asserts,  tives,  indicates  the  unfeasibility  of  ma- 
“has  the  slightest  conception  of  news-  terial  increases  in  retail  rates  at  this 
paper  publishing  problems,  and  the  key-  time,  although  it  is  admitted  exigen- 
note  of  the  entire  agitation  emanating  cies  may  force  this  as  a  problem  of  the 
from  these  organizations  is  one  to  re-  future.  Publishers  feel  this  is  a  policy 
duce  generally  prevailing  newspaper  ad-  of  decided  advantage  to  the  manufac- 
vertising  rate  structures  to  their  own  turer,  as  the  retailer  is  an  important 
advantage  irrespective  of  the  consequen-  adjunct  to  the  manufacturer’s  welfare, 
ces  to  the  newspaper  industry,  the  com-  and  no  further  hardship  or  impediment 
munities  the  industry  serves,  or  the  should  be  visited  on  the  already  har- 
ultimate  welfare  of  the  retailer.  assed  retail  structure. 

“Furthermore,”  he  warns,  “it  is  not  “Newspapers  generally  practice  the 
considered  sane  procedure  to  call  into  classification  idea.  Certain  types  of  local 
your  councils  for  reconstruction  the  advertising,  not  considered  retail,  are 
firebrand  who  has  contributed  to  the  generally  classified  on  retail  rate  cards 
partial  destruction  of  your  property.”  at  higher  rates  than  the  prevailing  retail 
Mr.  Fitzgerald’s  remark  appear  in  the  rate  structure,  .^n  extension  of  this 
June  26  bulletin  of  the  Southern  News-  proceedure  to  cover  outstanding  offen- 
paper  Publishers’  Association.  ders  in  the  matter  of  diversion  would 

He  points  out  that  a  general  return  seem  the  most  logical  and  most  effective 
to  the  frequency  type  of  retail  rate  method  of  settling  the  diversion  feature, 
structure  might  go  far  toward  solution  and  after  all,  that  is  the  gravamen  of  the 
of  the_  rate  differential  problem.  problem. 

Taking  up  the  position  of  the  retailer  “The  classification  idea  can  be  made 
in  the  general-retail  rate  discussion,  Mr.  as  extensive  as  is  consistent  with  the 
Fitzgerald  says:  fortitude  of  the  publisher,  but  we  have 

"There  is  nothing  comparal)le  in  the  suggested  what  we  regard  as  the  mini¬ 
general  advertising  field  with  the  steady,  mum  procedure,  which,  if  followed,  will 
consistent  advertising  performance  of  deal  effectively  with  many  of  the  trans- 
the  retailer,  experienced  by  newspapers  gressors,  and  improve  the  average  rate 
irrespective  of  the  form  of  rate  practice  revenue  of  any  newspaper.  Time  and 
in  vogue.  The  retailer  patronage  is  its  developments,  and  the  experience  ac- 
founded  on  consistency ;  the  general  pa-  quired  will  furnish  the  incentive  to  add 
tronage  is  a  matter  of  convenience  to  the  to  these  classifications  as  the  need  be- 
advertiser.  The  daily  publication  ser-  comes  apparent. 

vice  to  communities  could  not  l)e  main-  “The  first  and  foremost  classification 
tained  on  the  combined  convenience  pa-  should  be :  ‘Lt)cal  distributors  and  man- 
tronage  of  general  advertisers.  ufacturers’. 

“By  virtue  of  the  necessity  of  the  “This  rate  should  iKisitively  be  the 
retailer’s  business  activity,  the  element  same  as  gross  general  rates.  Publishers 
of  frequency  in  advertising  is  fairly  well  should  remember  that  the  diversion  fea- 
established  as  a  fundamental  process,  ture  is  fostered  by  manufacturers  and 
even  though  the  newspaper  retail  rate  the  latter  desire  to  and  do  take  advan- 
striicture  may  not  provide  for  it.  tage  of  any  favorable  rate  consideration. 

“The  wave  of  volume  patronage  even  though  they  pay  agency  compensa- 
visited  upon  newspapers  by  retailers  tion  on  the  lower  rate, 
fore  the  depression  caused  many  news-  “There  is  record  of  an  electrical  man- 
paper  publishers  to  abandon  the  almost  ufacturer  who  formerly  was  not  inter- 
universally  existing  frequency  rate  ested  in  taking  advantage  of  reasonable 
structures  in  favor  of  bulk  space  rate  rate  differentials,  who  reversed  his 
structures  and  jt  is  thought  by  several  policy  by  decreeing  that  if  the  differ- 
newspaper  publishers  that  a  general  re-  entiai  was  as  little  as  one  cent  per  inch, 
turn  to  the  frequency  tyi)e  of  retail  rate  the  space  was  to  be  purchased  on  the 
structure  will  go  far  toward  the  solution  more  favorable  basis, 
of  agitation  on  rate  differentials.”  “Sentimentally,  some  publishers  make 

Solution  of  the  problem  can  come  also  this  particular  classification  bear  a  rate 
through  classification  procedure.  Mr.  comparable  to  the  gross  general  rate, 
Fitzgerald  believes.  He  lists  and  adds  to  less  advertising  agency  commission,  the 
the  classifications  on  which  special  rep-  governing  thought  being  to  eliminate  all 
resentatives  have  urged  their  publishers  general  advertising  compensation.  It  is 
to  make  retail  and  general  rates  the  a  rather  short  sighted  policy  to  encour- 
same.  Local  distributors  and  manufac-  age  dispensing  with  the  creative  and 
turers,  for  one  group,  should  pay  the  selling  structures,  and  thus  leave  the 
same  as  general  rates,  he  says,  and  he  future  of  general  newspaper  advertising 
would  extend^  the  plan  to  cover  “manu-  patronage  to  the  whims  and  caprices 
facturer  copy”,  for  medical,  toilet  gcxxls,  of  the  manufacturer, 
or  any  other  product  not  manufactured  “Many  newspapers  make  the  classi- 
by  the  retailer,  “if  inserted  by  the  re-  fications  bearing  the  gross  general  rate 
tailer  separate  and  apart  from  his  reg-  subject  to  agency  commission  on  the 
ular  copy  as  a  separate  advertisement  theory  that  this  will  cause  intensive 
descriptive  of  the  product,  even  though  creative  effort,  and  thus  by  encour«^ing 
bearing  the  retailer’s  signature.”  local  advertising  agencies  add  additional 

He  also  lists  paints  and  vaniishes,  sales  forces  to  the  existing  sales  struc- 
automotive  products,  electrical  appli-  ture. 

ances,  beverages,  and  soaps  and  cleaners,  “Ij.>cal  manufacturers  should  be 
as  classifications  in  which  there  should  viewed  in  the  light  that  they  are  not  re- 
be  only  one  rate.  tailers,  have  generous  local  and  immedi- 

“The  definition  procedure  has  been  ate  distribution,  and  are  competitive  in 
tried  and  found  wanting”  he  says.  “The  products  to  existing  or  prospective  gen- 
greatest  percentage  of  diversion  has  eral  newspaper  advertisers.” 
happened  since  these  definitions  have  Referring  to  the  other  classifications 
been  promulgate,  princit)ally  because  of  mentioned  above,  Mr.  Fitzgerald  says : 
the  great  variation  of  interpretation,  and  “Some  of  these  classifications  in  cer- 
again,  because  Jiot.  and  could  tain  localities  are  embraced  within  the 

not,  when  originate  anticipate  the  department  store  and  chain  store  struc- 
forms  of  diversion  originated  by  patrons  tures  and  constitute  abuse,  from  the  pub- 
under  organized  guidance.  As  one  ex-  lisher’s  welfare  viewpoint,  of  the  favor- 


PUBLISHER  WEDS  STAR 


Lorna  Doone  Jarkson,  prima  donna  of 
the  ('hicago  Civic  Opera  company,  and 
Mark  P.  Haines,  publisher  of  the 
Sturgis  (Mich.)  Daily  Journal,  photo¬ 
graphed  after  their  wedding  in  Chi¬ 
cago.  in  May.  The  bride  will  continue 
her  operatic  career. 


able  rate  structure  accorded  to  depart¬ 
ment  and  chain  stores”,  he  ix)inted  out. 
“Some  publishers  are  averse  to  embrac¬ 
ing  these  classifications  when  they  con¬ 
flict  with  department  and  chain  store 
performance,  while  others  have  applied 
the  ruling  entirely  on  these  classifica¬ 
tions.  irresi)ective  of  what  form  of  dis¬ 
tribution  is  employed.  It  may  l>e  said 
for  the  latter  group  that  whether 
through  the  element  of  i)ersuasion  or 
arbitrary  ruling  employed,  the  results 
desired  have  b^n  attained. 

“The  separate-advertisement  classifi¬ 
cation  is  based  on  a  desire  to  prohibit, 
insofar  as  is  considered  expedient  at  this 
time,  the  gratuitous  loaning  of  the  re¬ 
tail  rate  by  the  retailer  to  the  manufac¬ 
turer. 

“No  attempt  has  been  made  in  this 
brief  to  provide  legislation  or  advice  in 
connection  with  what  is  known  as  co¬ 
operative  advertising  practice  which  is 
probably  the  greatest  evil  confronting 
the  newspaper  industry  today.  This  is 
the  system  whereby  retailers,  and  par¬ 
ticularly  chains,  demand  from  manu¬ 
facturers  the  right  to  exploit  the  manu¬ 
facturer’s  products.  The  purchasing 
power  of  these  chains  is  used  as  the 
lever  to  obtain  control.  It  is  true  that 
some  of  the  appropriation  thus  obtained 
is  used  for  the  purpose  intended  and 
that  chains  use  considerable  space  in 
newspapers.  There  is,  however,  a  great 
diversion  problem  here  in  two  resp^ts — 
first,  much  of  the  appropriation  is  di¬ 
verted  to  pay  for  .store  and  window  dis¬ 
plays,  circulars,  etc.,  and  secondly,  man¬ 
ufacturers  are  stymied  in  further  local 
expenditures  on  general  copy  because 
of  the  tax  levied  by  these  retailers. 

“This  furnishes  a  grave  problem  that 
will  have  to  be  dealt  with  in  the  near 
future.  Some  few  newspapers  have  al¬ 
ready  dealt  with  it  and  with  a  con¬ 
siderable  degree  of  success.  Evidence 
has  been  adduced  to  indicate  that  these 
retailers  not  only  secure  their  own  ad¬ 
vertising  at  no  cost  but  that  there  is 
a  considerable  and  handsome  profit  re¬ 
turn  to  the  retailers  in  ventures  of  this 
kind. 

“The  thought  has  been  advanced  that 
newspaper  executives  should  post  them¬ 
selves  thoroughly  f<n  chain  store  mer¬ 
chandising  operation  in  all  of  its  phases, 
and  that  the  knowledge  thus  secured 
may  be  beneficial  to  the  industry  when 
the  time  appears  opportune  for  dealing 
with  cooperative  advertising  practice.” 
he  asserted.  “This  problem  is  distinctly 
a  publisher’s  problem.  The  profit  dol¬ 
lars  must  come  from  greater  revenues 
as  there  is  a  limit  to  extracting  them 
from  economies  or  from  the  hides  of 
men.  Volume,  as  represented  by  linage, 
must  be  viewed  in  connection  with  a 


commensurate  rate.  The  gross  vohfc.  i 
of  retail  advertising  may  cease  to 
come  the  yardstick  of  general  advert 
ing  favor.  There  may  come  the  anij.  ' 
cation  of  rate  to  volume.  ^ 
second  or  third  newsi>apers,  striving 
advantage,  should  know  that  a  firjt 
newsi>aper  will  likewise  indulge  in  uj. 
ethical  rate  practice,  if  necessary  to  pro. 
tect  supremacy.  Thus  the  industry  as  j 
whole  becomes  chaotic  an  unprofitabl. 
This  knowledge  should  make  coopera! 
tive  rate  application  in  comisetitive  mar. 
kets  as  possible  and  orderly  as  a  simila; 
brand  of  cooperation  manifested  in  deal- 
ing  with  labor  problems. 

“The  exclusive  publications  in  Hk  | 
1191  cities  and  towns  in  the  I’nitKl 
States  should  absorb  the  consciousoos 
of  their  irower  in  their  own  markos 
and  stop  competing  with  alleged  new<! 
paper  and  market  comiK-titors  mile 
away.  We  have  furnished  the  incentive ! 
but  we  cannot  create  the  fortitude  rt!  i 
quired  by  the  publisher  and  his  staSh 
to  solve  this  problem  and  restore  tael, 
profit  angle  and  self-resirect  of  the  in¬ 
dustry.” 

L.  C.  BROWN  HEADS  DAILIES  \ 

St.  Petersburg  Man  New  Pretielest  d  llj 
Florida  Group  J 

(By  telegraph  to  Editob  &  I’uslisbu)  ^ 
Tampa,  Fla.,  July  2. — L.  C  Brotr,  i 
manager  of  the  St.  Petersburg  Imit.  f 
pendent,  was  elected  president  of  tie  a 
Associated  Dailies  of  Florida,  at  tie  i 
organization’s  week  end  meeting  heit.[‘ 
succeeding  Frank  P.  Beddow,  advertis-^ 
ing  manager,  Jacksonville  Journal.  | 
Other  officers  named  were  R  D.S 
Leavengood,  publisher,  Ocala  Star,m-h 
president:  V.  J.  Obenauer,  Jacksonville, D 
re-elected  secretary,  and  Mr.  Beddot.ii 
treasurer,  a  post  lie  held  for  a  number 
of  years  before  becoming  president  [f 
The  board  will  be  composed  of  RalphK 
Nicholson,  Tampa  Times;  Martin  Ai-)t 
derson,  Orlando  Sentinel-Star;  (jeotjeR 
V.  Harper,  .Miami  Herald:  Jesse  11. ) 
Elliott.  Jacksomnlle  Times-Union; 

M.  Tapers.  Tallahassee  Democrat;  1 
S.  Mims,  Tampa  Tribtme;  Don  Mortis. : 
IVest  Palm  Beach  Post;  Herbert  It | 
Davidson.  Daytona  Beach  News-Jou- ' 
ual;  H.  Qiapman,  Bradenton  Ht^. 
and  Ross  .\.  Reeder,  .Miami  Daily  Sres 
Carl  Hanton,  editor.  Fort  Myr  r 
Ncit's  Press,  was  chosen  president  ;  i; 
the  .Associated  Press  Club  of  Florka. 
He  succeeds  Ellis  Hollums,  tnanagk  ^ 
editor,  Miami  Herald.  ! 

The  -Associated  Dailies  named  Brova, . 
Elliott  and  Reeder  as  a  committee : 
study  the  effect  on  newspapers  of  r;  j 
state’s  new  workmen’s  compensation  a  ’  > 
Advertising  plans  of  the  all  Flor:.: 
committee  were  discussed.  Beiiial  t 
Qark,  executive  secretary  calli^  a 
tention  to  an  advertising  meeting 
Jacksonville,  July  11,  at  which  Nich  • 
son  will  represent  the  committ- 


NEW  YORK  "nMES  CAMPAIGN 

A  campaign  of  advertising  for  : 
Nnv  York  Times  is  appearing  in 
Chicago  Tribune,  the  St.  Louis  Gl:'-- 
Democrat,  the  Boston  Herald  Travf  ’ 
and  the  Philadelphia  Btdletin.  Two  i 
pages  have  already  appeared,  and 
more  are  scheduled.  The  adverti? 
ments  are  appearing  at  intervals 
about  two  weeks.  The  copy  of  this  r.; 
Times  campaign  stresses  the  new  Sc- 
day  feature  added  by  the  Times  w ' 
this  year.  The  Review  of  the  V\e«. 
summary  and  interpretation  !;; 
week’s  news.  The  campaign  is  w'- 
placed  by  Albert  Frank-Guenther  i  J 
Inc. 

CAPITAL  TO  BE  “SCHOOL" 

The  Daily  Oklahoman  and  T» 
Oklahoma  City,  are  to  use  their  lo 
Washington  bureau  as  a  training  gr® 
for  the  staff  members  of  the  two  fan- 
papers.  It  was  learned  that  members  ^ 
the  editorial  staffs  will  be  sent  to  cov^^ 
\\’ashington  for  short  periods.  By  t 
practice  it  is  hoped  that  the  reporte 
will  gain  added  experience  as  corrr 
IHjndents,  and  also  to  discover  an>^' 
the  staff  members  the  best  corresp" 
dent  for  the  permanent  Washington  a- 
signment. 
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ix  July  The  Xew  York  Times  enters  its 


§eventeenth  year  of  advertising  leadership 


in  the  IVew  York  newspaper  fieid  •  •  •  • 


a  leadership  maintained  through  each  eon- 


seeutive  month  since  July  1919  •  •  •  a  com¬ 


manding  leadership  given  The  Times  hy 


advertisers  who  use  it  consistently  and 
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Analyst  Sees  Commercial  Control 

On  ^Front  Pages^  Of  Radio  Time 

By  CARL  BECK 

Managing  Director,  National  Round  Table 


The  rapid  advances  of  technologi¬ 
cal  inventions  have,  within  our  gen¬ 
eration,  upset  and  revolutionized  the  ex¬ 
isting  order  of  things,  and  have  created 
new  co-operations  and  new  competitions. 

The  Press  Radio  Hureau,  adminis¬ 
tering  a  joint  agreement  lietween  the 
,two  industries  as  regards  property  con¬ 
trol  and  regulation,  of  the  broadcasting 
of  news  collected  by  long  established 
news  agencies  and  then  printed  in 
the  newspai)ers,  reflects  a  joint  prob¬ 
lem. 

At  liest,  the  Bureau  arrangement  seems 
to  l)e  a  truce,  a  sort  of  running  com¬ 
promise,  while  lK)th  ]«rties  explore  and 
fathom  depths  in  uncharted  waters.  This 
allows  experience  aiui  further  research 
to  turn  up  more  satisfactory  solutions. 
Analysis  and  objective  appraisal,  in  i)er- 
spective,  by  those  not  tiX)  close  to  the 
trees  to  see  the  forest,  might  add  to 
this  experience. 

So  far  as  this  appraisal  is  concerned 
we  are  dealing  with  “public  service”  in 
the  field  of  news,  public  opinion,  enter¬ 
tainment  and  education,  for  the  most 
part  direct  to  homes.  Each  of  these 
four  broad  services  is  rendered  in  vary¬ 
ing  degree  by  three  service-agencies, 
(1)  newspapers,  (2)  radio,  and  (3) 
television.  Television  is  included  as  a 
third  service  agency  liecause  it  is  un- 
rpiestionably  imminent  and  must  be 
reckoned  with.  These  three  service- 
agencies  have  an  important  influence  by 
their  very  nature  and  by  their  inclusion 
of  public  affairs.  It  is  obvious  to  all. 
therefore,  that  each  agency  has  an  in¬ 
escapable  community  responsibility.  The 
motion  picture  industrj-  is  rather  tar¬ 
dily  learning  this. 

It  is  this  community  responsibility 
that  gives  rise  among  different  profes¬ 
sions  to  the  formation  of  standards  and 
ethics  so  that  self  interest  or  profit 
motives  will  not  tear  down  instead  of 
building  up  the  public  welfare  they  rep¬ 
resent.  This  is  the  theory  held  up  to 
govern  practice  in  such  established  pro¬ 
fessions  as  law.  medicine  and  architec¬ 
ture.  These  professions  do  not,  however, 
carrv  a  business  responsibility  of  plant 
investment,  advertisitig,  income,  and  in¬ 
come  from  sales. 

Hence  it  is  essential  to  diagnosis  and 
true  to  operating  facts  to  break  down 
the  dual  nature  of  the  three  “public 
service”  agencies  of  newspaper,  radio 
and  television,  and  to  distinguish  clear¬ 
ly  their  separate  natures  of  “industry” 
and  “profession”. 

In  the  newsiiaper  field  the  profession 
of  editorial  management,  writing,  re¬ 
porting  and  crj’stallizing  public  opinion 
has,  despite  imperfections  and  abuses, 
accumulated  a  very  definite  system  of 
responsibility  supported  by  traditions 
and  a  code  of  ethics.  Without  this  un¬ 
written  law,  propaganda  on  the  one 
hand,  and  low  taste,  cheap  journalism 
affecting  homes  on  the  other,  would 
make  newspapers  anything  but  a  con¬ 
structive  public  service.  Therefore  pro¬ 
fessional  integrity  in  journalism,  even 
tied_  as  it  is  in  the  eyes  of  some  to  the 
business^  office  that  holds  the  purse 
string,  is  a  community  asset  of  high 
value,  carefully  to  be  safeguarded. 

As  a  matter  of  responsibility  on  the 
professional  side  it  is  fair  to  raise  the 
question — has  radio  a  profession  with 
established  ethics  and  traditions  as  a 
safeguard  in  handling  news  and  public 
opinion?  This  young,  enterprising  in¬ 
dustry,  virtually  a  public  service  mon- 
opbly,  done  well  as  an  industry, 
but  has  it  done  equally  well  as  a  pro¬ 
fession?  There  are,  to  be  sure,  a  few 
men  in  radio  striving  hard  for  profes¬ 
sional  treatment.  Is  there  any  founda¬ 
tion  for  the  charge  that  radio  is  re¬ 
sponsible  for  the  rise  of  “unprecedented 
demagogues”,  a  term  applied  to  Huey 
Long  and  Father  Coughlin?  Radio  has 
made  great  strides  as  a  business,  but  in 
view  of  the  widespread  protests  of  pa¬ 
rents  and  the  disgust  of  thousands  of 
listeners,  has  it  done  so  well  in  keep¬ 
ing  the  artistic  integrity  of  its  pro¬ 


grams  free  from  intrusion  of  blatant 
advertising,  despite  attempts  to  tone  it 
down?  If  not  so  well,  would  its  jour¬ 
nalistic  integrity  lie  any  better  in  con¬ 
nection  with  c/ommercial  sponsorship 
of  news  and  editorial  broadcasts?  Are 
the  handful  of  fine  type  journalists  radio 
already  has,  strong  enough  of  them¬ 
selves  to  withstand  commercial  pres¬ 
sure. 

The  educators  have  raised,  in  fact 
are  relentlessly  pressing,  the  issue  of 
conunercial  domination  of  “front  page 
hours”  lietween  seven  and  eleven. 
Newspapers  long  ago  t(x)k  advertising 
off  the  front  page. 

On  its  professional  side,  radio  has 
the  problem  of  both  artistic  and  jour¬ 
nalistic  integrity.  This  relates  to  a 
radio  free  from  government  domina¬ 
tion  through  a  necessary  licensing 
system. 

But  it  also  has  the  problem  of  business 
integrity  in  not  i>ermitting  the  struggle 
for  extra  income  through  advertising 
to  develop  a  type  of  commercial  dom¬ 
ination  of  iirograms  which  interferes 
with  practical  artistic  integrity. 


PREMIER  PRAISES  USE  OF 
NEWSPAPER  SPACE 
iWTV  EWSPAPER  advertising  has 

I- '  tremendous  advantages 
over  other  forms  of  advertising,” 
Premier  T.  D.  Pattullo  stated  re¬ 
cently  in  Vancouver,  B.  C.,  in 
connection  with  the  Dominion¬ 
wide  advertisements  with  which 
British  Columbia  is  presenting 
its  case  for  a  changed  relation¬ 
ship  between  Province  and  Do¬ 
minion. 

“A  newspaper  advertisement,” 
said  the  Premier,  according  to  a 
Canadian  Press  Dispatch,  “pos¬ 
sesses  stability  and  permanence. 
It  can  he  studied  at  leisure,  an¬ 
alyzed  and  followed  up  intelli¬ 
gently  by  discussion.  The  printed 
word  cannot  very  well  he  con¬ 
torted.  and  possibility  of  miscon¬ 
ception  is  minimized.” 


BILL  BARS  HANDBILLS 


GALVINS  ACQUIRE  NEW  PAPER 

\V.  J.  and  W.  W.  Galvin,  owners  of 
the  irUmincfton  (O.)  News-Journal 
and  the  Jameslozvn  Journal,  have  pur¬ 
chased  the  Perrv  County  News,  at  New 
Lexington  from  Ohio  News,  Inc.  \V. 
\V.  Galvin  will  be  publisher  and  Otto 
White,  formerly  of  the  Manchester 
(O.)  Signal,  will  lie  editor.  Walter 
Leckrone  publishes  the  News  at  New 
Lexington. 


TYPO  DECISION  REVIEWED 

A  sub-committee  of  the  Intematiooal 
.Arbitration  Board,  consisting  of  Charlej 
P.  Howard,  president  of  Intematiomi 
Typographical  Union,  Harvey  J.  Kdi, 
chairman  of  the  A.NP.A.  Specaj 
Standing  Committee,  and  Prof, 
Douglas,  University  of  Cliicago,  arbitn- 
tor,  met  in  Chicago  June  28.  The  com¬ 
mittee  heard  the  typographical  union's 
appeal  of  a  local  decision  in  St.  Paul  ja] 
considered  numerous  other  matters  r^ 
quiring  joint  action  by  the  Mr.  Kdlt 
and  Mr.  Howard. 

EMPLOYES’  PAPER  POPULAR 

The  Nassau  Post,  journal  tor  tht 
200  employes  of  Publisher  James  E 
Stiles  on  the  Rockinlle  Centre  (LL) 
Nassau  Review  and  the  Lynbrool 
(L.  1.)  Nassau  Star,  is  proving  to  be  j 
valuable  forum  for  threshing  out  em¬ 
ploye  problems,  according  to  Art  E^. 
leston.  Star  city  editor  and  supervisii^ 
editor  of  the  house  organ.  The  fom 
page  monthly  paper  offers  complete 
coverage  in  all  departments  of  the  two 
papers  and  represents  the  overtime 
efforts  of  many  employes. 


Illinoia  Measure  Forbids  Distribution 

from  Door  to  Door 

(.Sfecial  to  Editor  &  Publisher) 
Chicago,  July  1 — A  bill  to  stop  dis¬ 
tribution  of  handbills  from  house  to 
house  is  up  for  consideration  in  the  Illi¬ 
nois  legislature.  The  bill  makes  it  un¬ 
lawful  to  distribute  handbills  by  plac¬ 
ing  them  in  any  vehicle,  yard,  mail  box, 
or  on  any  porch.  It  applies  also  to  free 
circulation  newspapers  which  are  not 
entered  at  the  postoffice  as  second  class 
matter  or  which  have  not  been  published 
for  at  least  two  years. 

The  bill  says : 

“Section  1 — It  shall  lie  unlawful  for 
•any  person  to  distribute  or  cause  to  be 
distributed  any  handbill  or  any  printed 
or  advertising  matter  by  placing  or 
causing  the  same  to  be  placed  in  any 
vehicle,  yard,  mail  box  or  on  any  porch 
which  is  not  in  the  possession  or  under 
the  control  of  the  person  so  placing  the 
same. 

“Section  2 — The  provisions  of  this  Act 
shall  be  deemed  to  apply  to  any  news¬ 
paper  or  any  publication  printing  news  of 
a  general  nature,  and  keeping  advertising 
space  therein  open  to  the  public,  and  the 
publishing  of  general  advertising  mat¬ 
ter  therein,  which  is  not  entered  at  the 
post  office  as  second-class  matter  or  does 
not  have  a  paid-up  circulation,  except  a 
newspaper  which  has  lieen  published  for 
a  period  of  at  least  two  years. 

“Section  3 — .Any  person,  violating  the 
provisions  of  this  Act,  upon  conviction, 
shall  be  fined  $25.00  for  the  first  of¬ 
fense,  $100  for  the  second  offense,  and 
$500  for  the  third  or  any  subsequent 
offense,  and  in  addition  thereto  may  be 
imprisoned  in  the  county  jail  not  to 
exceed  six  months.” 


DUE  NAMED  CITY  EDITOR 

Leon  Due,  formerly  with  the  IVash- 
iiifiton  (D.  C.)  Post,  has  succeeded 
Clarence  Boykin  as  city  editor,  Rich¬ 
mond  (Va.)  Titnes-Dispatch.  Richard 
Carter,  day  city  editor,  resigned  to  join 
the  Richmond  bureau  of  the  Associated 
Press.  He  succeeds  Heywood  Bell,  who 
recently  was  transferred  to  Washing¬ 
ton.  D.  C. 


APPEALS  U.  S.  TAX  • 

(.Special  to  Editor  &  Publisher) 
Washington,  D.  C.,  July  3— .Anal- 
gamated  Press,  Ltd.,  of  London, 
land,  has  appealed  from  the  assessment 
of  income  tax  deficiencies  and  penaltia 
totaling  $3,601.02,  and  has  applied  foe 
review  Itefore  the  U.  S.  Board  of  Ta 
Appeals. 


SENATOR’S  SON  ON  DAILY 

Robert  Bulkley,  Jr.,  25-year  old  son 
of  Senator  Robert  Bulkley  of  Ohio,  has 
joined  the  city  desk  of  the  New  Yori 
Herald  Tribune.  A  graduate  of  Har¬ 
vard  University’s  law  school.  Bulkier. 
Jr.,  formerly  worked  on  the  Clevel^ 
Plain  Dealer. 


281,911 

was  the  averase  net  paid  daily  circu¬ 
lation  of  The  Baltimore  Sun  (Mornins 
and  Evenins  issues)  for  the  month  of 

JUNE,  1935 

This  represents  A  GAIN  OF  5,901 
OVER  JUNE,  1934  .  .  .  The  Sunday 
Sun  circulation  averased  196,012  per 
Sunday  for  June,  1935 — a  9ain  of 
9,t1l  over  June,  1934. 


F vmything  in 

Around 

THE  SUN 

Morning  Evening  Sunday 


CTILL  I^AINING 


Plenty  of  rain  throushout  the 
Northwest  during  May  as¬ 
sures  best  crop  prospects  in 
five  years.  THE  JOURNAL  en¬ 
joyed  a  51,000  line  gain  in 
advertising  in  May — 40,000 
more  than  any  other  news¬ 
paper  here. 

THE  MIISnsrEAPOLIS 

JOURNAL 

O'Mora  &  Onnabaa,  Inc..  Rapraaantatives 


MAR.  181,918  lines  O 
FEB.  115,970  lines  Q 
1933  JAN.  164,064  lines  O 
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“  * '  27  REASONS 

why  Business  is  Better! 


Some  business  men  bank  on  bank  clearances,  pin  their 
hopes  on  pig  iron  prices,  cast  in  their  lots  with  carloadings, 
dimple  or  droop  with  the  Dow  Jones  averages.  But  we  have  a 
better  alharound  and  more  reliable  index  of  business  sentiment 
and  public  buying  power  in  News  linage! .  . .  Because  News 
linage  is  not  only  close  to  the  heart,  humor,  hide  and  stomach 
of  millions  of  New  York  people,  but  is  sensitive  to  the  zing 
of  the  cash  register  as  well.  People  no  buy,  advertisers  no  buy 
— at  least,  they  wont  buy  the  highest  priced  newspaper  space 
in  the  country! 

So  we  think  that  it  is  pretty  darn  significant  that  News 
advertising  has  been  on  the  Up  for  twenty/seven  consecutive 
months.  These  News  gains  monthly  haven’t  been  little  gains 
either,  but  big  jumps.  If  you  want  some  gains  in  your  business, 
come  to  this  tremendous  buying  audience .  .  .  and  raise  your 
advertising  voice  in  The  News  with  all  the  other  advertisers 
who  are  Getting  Theirs! 


'TM'Eim  ne:ws 

NEW  YORK'S  'xi^^^^PICTURE  NEWSPAPER 


Tribune  Tower,  Chicago  • 


Kohl  BuMng,  San  Francisco  .  220  EAST  FORTY^SECOND  STREET,  NEW  YORK 
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Marmola  Again  Cited 
By  Trade  Commission 

(.special  to  Eoirot  &  PuBLURn) 
Washington,  D.  C.,  July  2 — The 
Raladam  Co.,  of  Detroit,  manufacturers 
of  “Marmola”  tablets  for  fat  reducing, 
and  the  Conde  Nast  Publications,  Inc., 
o{  New  York,  both  charged  with  prac¬ 
ticing  unfair  competition  by  the  Federal 
Trade  Commission,  have  elected  to  fight 
the  complaints,  they  stated  in  answers 
to  the  Commission. 

The  Marmola  Company,  long  a  sub¬ 
ject  of  investigation  by  the  FTC  and 
Federal  Communications  Commission 
for  alleged  misleading  advertising  cam¬ 
paigns  on  the  reducing  qualities  of  its 
products,  has  denied  the  FTC  charges 
that  its  advertising  has  been  misleading 
and  that  the  tablets  are  dangerous  to 
the  health  of  the  user.  A  public  hear¬ 
ing  will  follow  possibly  in  the  early 
fall,  at  which  time  the  charges  will  be 
examined  by  the  Commission. 

The  Marmola  company  has  also  been 
cited  by  the  Communications  Commis¬ 
sion  along  with  21  radio  stations  carry¬ 
ing  its  advertising  programs.  .\s  a  re¬ 
sult  of  the  FCC  action,  the  radio  sta¬ 
tions  have  refused  to  carry  further  pro¬ 
grams  sponsored  by  Marmola. 

The  Conde  Nast  company  was  cited 
for  an  alleged  conspiracy  with  certain 
selected  manufacturers  and  retailers  for 
sale  of  women’s  garments,  featured  in 
Vogtte  magazine,  published  by  Conde 
Nast.  The  charge  was  denied. 


GEORGE  C.  WHARTON 

George  C.  Wharton,  63,  veteran  Chi¬ 
cago  newspaperman  and  recently  secre¬ 
tary  of  Governor  Horner’s  “Buy  Illi¬ 
nois”  commission,  died  June  27  in  Chi¬ 
cago  after  an  illness  of  several  months. 
He  began  his  newspaper  career  with 
the  City  News  Bureau  of  Chicago  and 
was  for  many  years  with  the  Chicago 
bureau  of  the  Associated  Press.  He 
handled  the  publicity  campaign  for 
Frank  O.  Lowden,  when  he  was  a  presi¬ 
dential  candidate. 


BOHN  WEDS  GRACE  ROPER 

(Special  to  Editob  &  Publishii) 
Washington,  D.  C.,  July  3 — Dr. 
Francis  Bohn,  for  several  years  a  spe¬ 
cial  correspondent  in  Germany  and 
other  European  countries  for  the  Nnv 
York  Evening  Post,  was  married  here 
Monday  to  Grace  Roper,  daughter  of 
the  Secretary  of  Commerce  and  Mrs. 
Daniel  C.  Roper. 


JOINS  BOSTON  TRANSCRIPT 

The  Boston  Evening  Transcript  has 
appointed  James  E.  Hennessy  as  circu¬ 
lation  promotion  manager,  a  newly- 
created  department,  effective  July  1. 
Mr.  Hennessy  has  lieen  for  the  jiast  six 
years  with  the  Herald-Traveler,  as  as¬ 
sistant  circulation  manager.  Prior  to 
that  he  was  circulation  manager  of  the 
Pall  River  Herald  and  the  Pcnvtucket 
Times. 


TEN  NEW  WARD  STORES 

Montgomery  Ward  &  Co.  will  ex¬ 
pand  its  retail  chain  store  organization 
to  include  ten  new  stores  between  now 
and  the  first  of  next  year,  bringing  the 
total  up  to  500  units.  They  will  be 
located  in  Portland,  Me.,  Lakeland,  Fla., 
Boone,  Estherville  and  Creston.  la., 
Owatonna.  Minn.,  Sioux  Falls.  S.  D., 
and  Belleville,  Murphysboro  and  Peoria, 
Ill. 


AUSTRALIANS  CHANGE  TITLE 

Due  to  reorganization  at  its  head  of¬ 
fice  in  .Australia,  effective  July  1  the 
.Australian  Press  Association  will  he 
known  as  the  .Australian  Associated 
Press  Pty.,  Ltd.  The  American  office 
is  located  in  the  Times  Annex  Building, 
New  York,  with  A.  D.  Rothman  as 
American  representative. 


AGENCY  MOVES  L.  A.  OFFICE 

The  Los  Angeles  offices  of  the  J. 
Walter  Thompson  company  moved  last 
week  from  the  Petroleum  Securities 
Bldg,  to  new  quarters  on  the  seventh 
floor  of  the  Edison  Building. 


June  Breaks  Another 
Circulation  Record  of 
THE  INDIANAPOLIS  STAR 

The  Indianapolis  Sunday  Star  has  broken  all  monthly 
circulation  records  each  month  this  year. 

With  the  exception  of  one  month  (January),  The 
Daily  Star  has  broken  all  previous  circulation  records. 

The  followins  three-year  comparison  for  the  month 
of  June  shows  the  srowth  of  The  Star: 


The 

The 

Daily 

Sunday 

Star 

Star 

June, 

1933 

108,702 

130,414 

June, 

1934 

117,151 

146,813 

June, 

1935 

121,075 

152,836 

SIX  MONTHS’  AVERAGE 
BEST  IN  ALL  TIME 

Daily  Star,  net  pa  id,  six  months  1935  .  .  119,539 
Sunday  Star,  net  paid,  six  months  1935  .  .  158,915 


National  Representatives: 

KELLY-SMITH  COMPANY 

New  Yoik  Chkaflo  Detroit 

II  PMIedelpliie  Botlon  AUenU 

R.  J.  BIDWELL  COMPANY 

Sea  Fieaeiwo  Lot  Aafelet  Seattle 


If  you  call  on  100  prospects 
you  will  sell  more  goods  than  if  you  visit  only  50. 
That’s  just  plain  horse  sense.  By  the  same  token, 
the  newspaper  which  reaches  the  greatest  number 
of  readers  will  sell  the  most  merchandise. 

The  Sunday  Inquirer  with  an  all-time  peak  of 
677435  circulation  goes  into  more  homes  ...  to 
more  actual  buyers  .  .  .  than  any  other  Philadel¬ 
phia  newspaper,  Morning,  Evening  or  Sunday. 

*  -k  * 

RESUIjTS.  The  salesman  who  brings  home  the 
bacon  is  the  one  who  rings  the  bell  with  the  boss. 
Likewise  the  newspaper  which  brings  in  the 
business  is  the  one  which  stands  in  with  adver¬ 
tisers. 

During  the  first  five  months  of  1935,  general  adver¬ 
tisers  used  more  space  .  .  and  spent  more  money 
in  The  Inquirer  than  in  any  other  Philadelphia 
newspaper. 

kt  ir  -k 

COST.  As  your  costs  go  down  your  profits  go 
up.  That’s  an  established  principle.  And  the 
newspaper  which  decreases  your  advertising  ex¬ 
pense  increases  your  profits. 

The  Daily  and  Sunday  Inquirer  with  a  combined 
circulation  of  almost  a  million  .  .  .  with  the  lowest 
milline  rate  in  Philadelphia  and  one  of  the  lowest 
in  the  country  .  .  .  covers  the  rich  Philadelphia 
market  at  a  minimum  cost. 


Snq«irfr 


“Pennsylvania's  Greatest  Morning  Newspaper" 


NEW  TOBK 
H.  A,  IfcCandleu 
60  Eait  4Snd  Street 

CHICAGO 

Out  8.  Oabom.  Seolaro  k  Keeker. 
Inc.,  300  N.  Xiehican  Avenue. 

SETBOIT 

Out  8.  Oabom.  Seolaro  k  Keeker, 
Inc.,  Oeneral  Kotori  Bide, 


BOSTON 
K.  L.  TTler 
80  BoTliton  Street 

ST.  Loins 
C.  A.  COUB 

Globe  Democrat  Buildine 
SEATTLE— SAN  FBANCI8CO— 
LOS  ANGELES 
B.  J.  Bidwell  Co. 
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Motor  Vehicle  Registrations 
Forecast  a  Record  Sales  Year-.- 

! 


N.  E.  1 


esSs-79I'I3I 

LICENCE  R-EGIStRATIONS 


Anyone  knows  it  takes  “real  money”  to  buy  automo- 
jbiles.  Or  the  equivalent  in  certified  credit.  New  England 
has  both  of  these  vital  qualifications  and  in  a  steadily 
^increasing  volume,  which  makes  these  six  states  one  of 
'the  nation’s  most  advanced  markets  today. 

This  assertion  amply  is  proven  by  such  recent  figures 
;  as  those  published  in  "‘The  Motor  Vehicle  Directory' 
jrelative  to  New  England  1935  automobile  registrations. 

Total  new  registrations  for  all  classes  of  motor  vehicles 
'  'sued  in  this  section,  amounted  to  791,131  on  May  1st. 
This  is  a  gain  of  104,014  cars  for  this  period  of  1935,  as 
!  o  mpared  to  687,117  for  same  time  in  1934.  The  con- 
;  rinuation  of  this  increase  will  swell  total  New  England 
I  registrations  for  1935  by  some  300,000  cars.  Which  would 
Create  a  new  high  yearly  record  of  over  1,900,0(X)  New 
I  England  cars. 


At  this  rate  of  increase  New  Englanders  will  pay  more 
than  325,000,000  for  their  1935  license  fees,  just  another 
indication  that  the  automotive  field  is  no  pikers’  market. 
The  class  of  people  in  general  who  drive  cars  for  pleasure 
or  of  necessity,  “shells  out”  many  additional  millions 
annualy  for  automotive  accessories. 

The  great  automotive  market  in  New  England  truly  is 
“a  class  apart”  from  the  average  run  of  retail  consumers. 
For  this  reason  national  advertisers  make  sure  of  reaching 
this  moneyed  class — by  alloting  the  bulk  of  national 
linage  to  the  59  leading  papers  cited.  These  papers  are 
the  ones  in  their  localities  most  read  by  car  and  acces¬ 
sories  buyers.  Such  linage  also  means  most  effective 
coverage  at  lower  costs. 


SAVE  BY  SPENDING  MORE  in  these  NEW  ENGLAND  NEWSPAPERS 


I 


MAINE— Population  797,413 

Circu¬ 

lation 

ttBingor  DaUy  Newi . (M)  28,278 

‘‘Portland  Preaa-Herald  Expreu, 

Sunday  Tcletram . (ME)  41,489 


Ad  Ratea 

1,599  19,999 

llnaa  llnea 
.99  .99 

.29  .14 


NEW  HAMPSHIRE— Population  445,293 

‘Concord  Monitor-Patriot _ (E)  7,114  .95 

‘Kaane  Sentinel . (E)  3.998  .934 

“Maacheeter  Union-Leader..  (ME)  34,241  .15 

VERMONT— Population  359,411 

“Barre  Tlmee . (E)  4.594  .94 

tttBrattleboro  Reformer . (E)  3,472  .94 

tttBurllntton  Free  Preaa . (M)  14,352  .945 

“Rutland  Herald . (M)  13,292  .94 

MASSACHUSETTS- Population  4,249.414 

“Attleboro  Sun . (E)  5,894  .94 

“Boeton  Eye.  American . (E)  243.345  .59 

“®oeton  Sunday  Adyertleer.. .  (S)  478.274  .75 

“Boeton  Globe . (MfcE)  244,248  .59 

ttlBoeton  Tranecript . (E)  33,997  .25 

“Boeton  Post . (M)  343,793  .49 

“Boeton  Poet . (S)  289,598  .55 

“Brockton  Enterprlee-Tlmea.(E)  31,247  .19 

“Pltchburt  Sentinel . (E)  11,345  .955 

‘Greenfield  Reoorder-Gnsette(E)  4,245  .945 

“HaTerhIII  Gaactte . (E)  15,773  .97 


.93 

.925 

.12 


.93 

.925 

.945 

.94 


.59 

7* 

.59 

.25 


.55 

.19 

.945 

.945 


Circu¬ 

lation 

tttHolyoke  Tranecript  8c  Tele- 

firam . (E)  14,548 

'Lawrence  Eafile-Trlbune. . .  (ME)  28,545 

••Lynn  Item . (E)  14.837 

•Lowell  Courier-Citizen  and 

Erenlnfi  Leader . (M8cE)  21,415 

••Tbe  Lowell  Sun . (B)  13,499 

••New  Bedford  Standard  Times 

and  Mercury . (MJcE)  48,144 

••New  Bedford  Sunday  Standard 

Times . (S)  25.474 

•North  Adame  Tranecript. . . .  (B)  11,145 

•Pittsfield  Eagle . (B)  19,187 

••Salem  News . (B)  29.294 

tttTaunton  Gazette . (B)  8,915 

••Worcester  Telegram  and 

Erenlng  Gazette . (MJtE)  195,743 

••Worcester  Sunday  Telegram. (S)  51,873 


Ad  Rates 
2,599  19,999 

lines  lines 

.98  .945 

.11  .19 

.97  .94 

.99  .98 

.99  .97 

.14  .14 

.19  .19 

.04  .05 

.07  .07 

.09  .07 

.05  .035 

.28  .25 

.21  .18 


RHODE  ISLAND— Population  487,497 

••Pawtucket  Times . (E)  29,777  .09 

••ProTldence  BuUetIn . (B)  99,832  .29 

••ProTldence  Journal . (M)  42,998  .12 

••ProTldance  Journal . (S)  91,793  .29 

ttProTidence  News-Tribune. ..  (B)  29,558  .19 

ttWesterly  Sun . (EgeS)  5,249  .94 

••Woonsocket  Call . (B)  14,997  .94 


.99 

.27  (B) 
.27  (B) 
.29 
.19 


CONNECTICUT— Population  1,494.993 

Ad  Rates 

Clrcu-  2.599  19,999 


latlon 

•BrIdgeportPostTelegram.  (M8c£)  48.291 


•Bridgeport  Post . (S)  22,395 

ttDanbury  News-Times . (E)  9,393 

••Hartford  Courant . (M)  37,912 

••Hartford  Cou rant . (S)  59,345 

••Hartford  Times . (E)  54,744 

•Middletown  Press . (E)  9,541 

••New  Britain  Herald . (E)  14,743 

tttNew  Haven  Register . (E8cS)  49,532 

•New  London  Day . (E)  14,424 

••Norwalk  Hour . (E)  7,597 

tttNorwlchBulletlnficRecard(MlcE)  18,227 

••Stamford  Advocate . (B)  11,123 

••Waterbury  Republican  8c 

American . (M8c£)  30,188 

••Waterbury  Republican  8c 

American . (E8cS)  14,293 


lines  lines 

.125  .125 

.08  .98 

.94  .95 

.19  .19 

.15  .15 

.15  .15 

.955  .935 

.99  .98 

.14  .15 

.94  .94 

.945  .94 

.99  .97 

.945  .955 

.19  .19 


(B)  Combination  rate  Dally  Journal  and  Evening  Bulletin. 
ItPubllshers’  Affidavit,  Apr.  1,  1934. 

••A.  B.  C.  Publishers'  Statement.  Oct.  1,  1934. 
tttPubllshers’  AIBdavIt,  Oct.  1,  1934 

•A.  B.  C.  Publishers'  Statement,  Apr.  1,  1935. 
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THE  NEW  DAY 

IT  ought  to  be  l)etter  recognized  in  the  newspaper 
field  that  recent  years  have  wrouglit  profound 
changes  in  the  habits  and  refiuirenients,  indeed 
the  tastes,  of  the  average  reader.  Tlie  publisher 
who  is  catering  to  readership  with  the  same  con¬ 
tents  formula  that  he  successfully  used  ten  or  more 
years  ago  may  l)e  fishing  with  dead  bait,  if  not  a 
bare  hook. 

The  most  important  change  that  has  come  over 
modern  life  is  the  comparative  leisure  that  is  inci¬ 
dent  to  the  short  work  week,  or  complete  idleness, 
affecting  millions.  Tlie  tempo  of  the  average  per¬ 
son’s  life  has  been  remarkably  slackened.  The  re¬ 
sult  is  an  increased  interest  in  printed  matter  of  all 
sorts,  particularly  the  newspaper.  At  last  accounts, 
circulations  for  the  whole  country  were  nearly  at 
their  historic  peak,  and  the  biggest  jump  was  in  the 
instance  of  the  Sunday  newspaper.  In  1921  fewer 
than  19,000,000  Sunday  newspapers  were  sold  in  this 
country ;  today’s  sale  is  in  excess  of  26,000,000  copies, 
although  the  retail  copy  price  of  many  has  jumped 
from  five  to  ten  cents.  Sunday  newspapers  have  in¬ 
creased  circulations  nearly  3,000,000  for  the  whole 
country  in  less  than  two  years.  The  gains  by  eve¬ 
ning  and  morning  newspapers  have  been  striking, 
but  the  average  has  not  compared  with  that  of  the 
Sundays. 

Why  is  this?  .Are  Sunday  newspapers  so  much 
better  than  in  former  years?  Can  the  jump  be  ac¬ 
counted  for  by  excellent  promotion,  or  other  arti¬ 
ficial  stimulation?  We  think  not. 

The  answer  seems  to  be  that  people  have  more 
time  in  which  to  read,  and  enjoy  the  substantial 
editorial  character  of  the  Sunday  newspaper.  Flash 
news,  on  which  the  press  of  another  day  depended, 
is  now  a  well-worn  jade.  Radio  has  skimmed  that 
pot  quite  well,  and  now  that  the  “lid  is  off’’  promises 
to  make  spot  bulletin  reporting  increasingly  pre¬ 
carious  for  the  newspaper.  Supplanting  flash  news 
service  is  the  well-turned  story,  as  complete  as  pos¬ 
sible.  brightly  told,  and  illustrated  with  pictures  hot 
off  the  griddle.  Newspapers  that  are  lively  cru¬ 
saders  for  causes,  or  that  have  developed  specialized 
writers,  seem  to  l)e  getting  the  public  call,  obviously 
due  to  a  running  interest  that  is  not  supplied  by 
any  other  medium. 

On  this  theory,  the  trend  is  toward  l)etter  writ¬ 
ing,  more  skillful  reporting,  finer  pictures,  and  more 
brilliant  specialized  or  policy  writing.  Looking  at 
the  magazine  field,  it  is  clear  that  those  publications 
which  ha\e  made  the  best  progress  in  the  depression 
years  are  those  that  have  given  their  readers  a 
regimen  of  news  treated  by  specialized  writers,  in¬ 
terpretative.  stylistic,  colorful,  descriptive  and  often 
controversial. 

Not  so  many  newspaper  offices,  in  this  day,  are 
boiler  factories,  operated  by  half-mad  men,  with 
reporters  rushing  and  tearing  their  hair,  the  product 
being  a  half-baked  portion  of  scrambled  events. 
Some  of  the  finest,  fastest  and  tnost  successful  news¬ 
papers  are  conducted  by  editors  that  never  raise 
their  voices,  coolly  survey  the  scene  and  select  what 
they  want  for  print  in  the  most  casual  manner,  and 
who  demand  of  writers  thorough  coverage,  clean 
copy,  stories  worth  reading. 

Five  years  ago  Harold  Herd,  distinguished  British 
journalist,  wrote  in  a  book  called  “The  Newspaper 
of  Tomorrow,”  the  following  prohesy ;  “The  .Age 
of  Leisure  should  be  the  Golden  .Age  of  Journalism. 
The  press  will  have  the  opportunity  of  satisfying 
the  needs  of  millions  of  people  eager  for  culture  and 
possessing  both  the  time  and  the  means  to  gratify 
their  tastes . . .  Lavishly  illustrated  reviews  and  mag¬ 
azines  will  reach  circulations  inconceivable  at  the 
present  day. .  .The  .Age  of  Leisure  will  probably  also 
be  the  .Age  of  Great  Editors.  Personality  will  be 
dominant  in  the  press;  anonymous  journalism  will 
not  be  satisfying  to  a  generation  of  eager  and  crit¬ 
ical  readers  that  look  to  the  newspaper  for  ideas. 
We  shall  have  a  race  of  editors  who  write  as  well 
as  direct.” 

W^e  think  we  see  signs  of  a  fulfillment  of  some  ot 
Mr.  Herd’s  beliefs  in  this  country,  long  before  he 
exi)ected  them  to  be  realized  in  England. 


Montgomery  Advertiser  discovered  this  week 
that  the  paper  had  been  subscribed  to  by  a  local 
family,  and  descendants,  Ihnng  in  the  same 
house,  for  105  years. 


RIAL 


He  that  rebnketh  a  man.  afterwards  ^hall  find 
more  favor  than  he  that  flattereth  with  the 
tongue. — ^Proverhs,  XXVIII;  23. 


TELUNG  THE  VOTERS 

OUR  hats  are  off  this  week  to  the  representa¬ 
tives  of  the  Scripps-Howard  newspapers  in 
Washington  for  a  novel  and  decidedly  pub¬ 
lic-spirited  piece  of  enterprise. 

W’e  refer  to  the  press  tally  taken  in  the  House 
gallerj-  on  the  Congressional  vote  which  defeated 
the  .Administration’s  “death  sentence”  provision  in 
the  Public  Utilities  Holding  Company  Bill. 

It  was  a  smart  stunt  and  that  it  was  a  sincere 
effort  to  give  to  the  public  information  which  is 
necessary  to  an  intelligent  appraisal  of  men  and 
measures  was  shown  when  Scripps-Howard  sup¬ 
plied  the  press  in  general  with  the  result  of  their 
IK)11.  .Another  important  result  of  this  energetic 
venture  in  reporting  was  the  forcing  of  a  record 
vote  on  the  issue  the  next  day. 

The  so-called  “death  sentence”  provision  put  the 
Daddies  of  the  House  on  a  hot  spot.  To  evade 
responsibility  and  deceive  the  electorate  an  old  trick 
of  anonymous  voting  was  resorted  to,  but  this  was 
undone  by  reportorial  skill.  Under  the  “teller  vote” 
all  members  wishing  to  vote  were  herded  into  the 
well  of  the  House,  then  counted  as  they  filed  rapid¬ 
ly  to  their  seats.  The  House  record  thus  showed 
only  a  numerical  count.  But  Scripps-Howard  men 
thought  that  voters  back  home  ought  to  know 
whether  their  representatives  lined  up  against,  or 
for,  the  utilities.  The  reporters  had  only  about  15 
minutes  to  identify  435  Congressmen.  To  avoid 
errors,  telephones  were  subsequently  used  for  check¬ 
ing,  and  the  newspapermen  announced  that  they 
would  correct  any  misidentification. 

The  result  was  that  Scripps-Howard  identified 
133  Democrats,  8  Republicans,  7  Progressives  and 
3  Farmer-Laborites,  as  having  voted  for  the  “death 
sentence,”  and  134  Democrats,  and  91  Republicans 
as  voting  against  the  President’s  measure. 

It  was  good  to  see  these  names  printed  in  the 
press,  and  we  wondered  how  many  readers  would 
realize  what  extraordinary  public  serHce  newspa¬ 
pers  are  rendering  at  a  time  when  the  whole  sys¬ 
tem  of  democracy  seems  to  be  on  trial. 


Two  JVashington  reporters  get  90  days  for 
anticipating  a  crime  verdict,  in  contempt  pro¬ 
ceedings,  illustrating  again  that  there  are  speed 
limits. 


HOE  RISES  AGAIN 

Everybody  concerned  with  newspaper  pro¬ 
duction  will  welcome  the  news  that  the  firm 
of  R.  Hoe  &  Co.,  pioneer  press  builders,  has 
emerged  from  the  shadows  of  receivership.  Its  mis¬ 
fortune  was  not  caused  by  inferior  product,  nor  by 
deficient  management,  but  resulted  from  the  drastic 
decline  in  demand  for  all  netvspaper  machinery 
brought  about  by  the  sharp  depression  drop  in  news¬ 
paper  revenues.  Newspapers  had  neither  need  for, 
nor  money  to  buy,  new  press  equipment,  and  Hoe 
was  left  with  a  new  plant  able  to  turn  out  several 
times  its  available  orders  and  income  that  did  not 
suffice  to  meet  the  service  on  its  new  capital  charges. 

With  security  holders  and  creditors  apparently 
satisfied  by  the  arrangement  that  the  court  has  ap¬ 
proved,  and  fair  indications  of  a  reviving  market 
for  presses,  the  company  has  excellent  prospects  of 
regaining  its  old  position  in  the  newspaper  equip¬ 
ment  field.  The  management  which  has  kept  the 
company  a  major  factor,  and  kept  abreast  of  the 
important  technical  advances  that  have  been  made 
during  the  depression,  deserves  congratulation,  and 
it  is  to  be  hoped  that  the  Hoe  shareholders  will 
realize  the  magnitude  of  the  achievement  and  prop¬ 
erly  reward  it.  The  passing  of  the  Hoe  name  would 
have  been  a  major  tragedy  to  the  newspaper  world, 
after  more  than  a  century  and  a  quarter  of  honest 
service  and  the  happy  solution  of  its  difficulties  will 
not  be  grudged  by  any,  even  its  warmest  com¬ 
petitors. 


35  MURDERS  PER  DAY 

Many  well-intentioned  people  contend  th# 
the  .American  press  devotes  too  much  sjact 
to  the  reports  of  criminal  cases,  exploiting 
such  sensationalism  to  the  detriment  of  society.  In 
instances,  we  believe  this  criticism  is  well  founded 
but  if  the  press  is  a  mirror  of  the  social  order  ini 
if  realism  is  the  only  sound  foundation  of  an  in. 
formed  public  opinion,  newspapers  can  scarcely  b, 
condemned  for  reflecting  the  amazing  crime  eat- 
dition  that  is  now  statistically  exposed  in  an  inw. 
ance  report.  Dr.  Frederick  J.  Hoffman,  writinii 
the  Spectator,  organ  of  the  insurance  companies 
says  that  in  the  past  five  years  there  have  l«- 
60.000  murders  in  the  United  States. 

The  present  murder  rate  is  35  per  day,  he  stales, 
and  the  condition  “would  be  difficult  to  exaggerate’ 
If  newspapers  did  not  report  these  cases,  for  sane 
squeamish  reason,  or  to  make  readers  feel  a  sense 
of  false  security,  crime  would  go  unnoticed  ml 
there  would  be  little  attempt  to  check  the  red 
tide. 

W'e  have  20  times  as  many  homicides  as  England 
suffers.  Dr.  Hoffman  finds,  and  many  murders 
unpunished.  He  adds  that  the  cure  is  to  “eduate 
the  public  away  from  the  idea  that  human  life  is 
cheap.”  Newspapers  as  a  rule  act  to  convince  read¬ 
ers  that  murder  is  a  major  scandal,  that  crime  does 
not  pay,  that  human  life  should  not  be  cheaply  hdd, 
but  the  frightful  carnage  sweeps  on,  year  by  ya: 
Education  is  valuable,  in  any  department,  but  w* 
feel  that  criminality  must  be  dealt  with  more  c* 
vincingly  and  intelligently  in  the  courts  before  i 
United  States  can  recover  from  the  blight  of 
murder  cases  per  day.  At  any  rate,  that  hideous 
condition  is  not  on  the  door-step  of  the  Americat 
press,  which  exposes  it  faithfully  and  often  at  'i 
expense  of  the  newspaper’s  reputation  for  whot 
some  Slews  policy. 


“If  labor  zvants  to  get  a  press  zvhich  is  fair 
to  labor  it  zvill  first  liaz'c  to  organise  its  om 
nezi'spapers ;  our  present  press  is  free  to  do  ai 
it  pleases,  and  it  pleases  to  be  ahvays  on  the  sidt 
zvhich  carries  the  heaznest  butter” — Heywooi 
Broun,  in  The  Nation.  But  no  zvriter  has  ever 
had  greater  freedom  than  Mr.  Broun  enjoys. 


UNKIND 

Eminent  citizens  are  winning  doubtful  c- 
tinctions  from  newspaper  readers  in  rectr 
months.  Newspapers  are  laying  up  : 
themselves  silent  ill-will,  and  possible  libel  suj 
through  their  contests  by  which  readers  are  inyraej 
to  name  their  pet  “pain  in  the  neck”  or  "biggE 
bore”  with  the  entire  dramatis  personae  of 
news  to  choose  from. 

It’s  all  in  fun,  of  course.  The  man  in  the  stre: 
gets  his  chance  to  sock  from  behind  people  to  who: 
face  to  face,  he  would  be  a  fawning  courtier,  oi ; 
scared  rabbit.  The  victim  lias  no  adequate  defess. 
and  few  will  contribute  to  their  own  public  6- 
comfort  by  filing  suit  for  damages.  But,  in  « 
face  of  a  libel  suit  by  some  determined  citizen  srs 
gets  the  dunce’s  cap  by  a  ganged  combination  k 
newspaper  readers’  votes,  a  newspaper  might  hJ« 
a  tough  time  proving  that  it  had  not  held  the  pl^ 
tiff  unjustly  up  to  ridicule  and  scorn  and  possi^ 
caused  him  material  damage.  Unless  the  public 
is  handled  with  extreme  care,  it  is  not  impossife 
that  malice  might  be  alleged  and  proved  to  aggrr 
vate  the  damages. 

Newspapers  have  nothing  to  gain  from  such  ccs- 
tests.  "They  have  ample  opportunity  to  expns 
their  views  of  public  characters,  and  they  give  the 
readers  similar  opportunity.  The  circulation 
must  be  negligible  at  the  end  of  a  six-month  perkt 
since  such  a  contest  can  command  little  respect  f?] 
its  sponsor.  This  is  irresponsible  and  unkind  jo® 
nalism,  and  the  harvest  is  entirely  negative.  In  tlx 
long  run,  it  is  probably  harmful  to  the  press  as 
whole.  It  is  especially  to  be  condemned  as  feedii^ 
the  spirit  of  malice  and  vicious  class-hatred  that 
now  so  noticeable  in  all  communities. 


Editors  in  offices  heavily  dominated  by  Guilds 
complain  of  a  tendency  to  slant  copy  bearing 
on  labor  cases.  The  Lorain  outrage  zvas  ex¬ 
cused  in  an  A.P.  dispatch  by  a  Gitildsman  sap 
ing  pickets  were  under  orders  not  to  cotntiut 
assault. 


b 


Editor  &  Publisher  for  July  6,  19  3  5 


19 


itend  flai 

UChspQt, 
exploiiiy 
ciety.  In 
founded 
order  lad 
of  ant 
arcelj  b, 

'inie  cdh 
^  iiiior. 

vritin*  A 
ompaaesl 
lave  he. 

he  staei 
iggerat' 
for  some 
1  a  sense 
ticed  ad 
the  redr 

England  I: 
orders  piL 
“eduater 
an  lifebt 
>nce  read-^ 
rime 
aply  held 
by  year 
,  but  »t 
tiore  c!®- 
«fore  At 
;ht  of  J: 
t  hideoE 
Ameris 
en  at  diei 
ir  whottt 


if  /air  I 
ts  om  " 
a  do  (u  jf 
he  sidi  J 
eymoi  | 
lU  rt»r  B 
njoys.  H 


btful  C-- 
in  recc 
up  ;  • 
oel  sum 
•e  invited 
‘■biggest 
:  of  ie 


PURELY  PERSONAL 

-<  p  STAIR,  publisher,  Detroit  Free 
j.  Press,  will  be  one  of  the  guests  of 
iionor  July  ^1  ^t  exercises  dedicating 
^  Taft  -Memorial  bridge  near  Mor- 
Mich.,  where  he  formerly  resided. 
Paul  A.  Martin,  publisher,  Lansing 
iJlich.)  State  Journal,  extended  the  of- 
■fial  welcome  of  the  city  of  Lansing  at 
fye  annual  convention  of  the  Michigan 
Bankers  .Vssociation.  which  started 
June 

George  Morris,  assistant  publisher, 
Memphis  (Tenn.)  Commercial  Appeal, 
jpoke  June  28  at  a  summer-  asesmbly  of 
Southwestern  College,  Memphis,  on 
-Cotton  and  Foreign  Trade,” 

Sir  Willmott  Lewis,  K.B.E.,  Wash- 
lii^on  correspondent  of  the  London 
hmes,  sailed  for  England  on  the  Em¬ 
press  of  Britain,  J  une  29, 

James  H,  Skewes,  president  of  the 
Meridian,  Miss.,  Chamber  of  Commerce 
jnd  publisher  of  the  Meridian  Star, 
offered  the  Key  Brothers  a  prize  of 
$loi)  for  each  day  they  stayed  in  the  air 
^er  breaking  the  world’s  record  for 
tndurance  flight. 

L.  T.  Russell,  publisher,  Neumk  (N 
J.)  Ledger,  entered  the  Battle  Creek, 
liich..  Sanitarium  June  25. 

Roy  E.  Schooler,  former  editor,  Mc- 
Curtain  Demoerat,  Idabel,  Okla.,  and 
son  of  W.  E.  Schooler,  publisher,  Hugo 
(Okla.)  Daily  Nezvs,  was  admitted 
to  Doctors’  hospital  in  Hugo  recently 
lollowing  a  nervous  breakdown. 

.\rthur  .A.  Bagwell,  editor  and  pub¬ 
lisher.  Plano  (Tex.)  Star-Courier,  was 
installed  as  worshipful  master  of  Plano 
M»onic  Lodge  No.  768  June  24. 

W.  J.  Nowak,  publisher,  Monitor 
Polish  Daily,  Cleveland,  has  assigned 
Edward  R.  Nier,  his  former  advertising 
^alesInan,  now  resting  in  a  sanatorium, 
to  conduct  a  daily  column  of  satire  on 
the  English  page. 

Frank  R.  Moses,  co-publisher,  Mar¬ 
shall  (Mich.)  Evening  Chronicle,  and 
acting  postmaster  since  March,  1934, 
was  appointed  to  the  full  four-year  term 
June  26  by  President  Roosevelt. 

George  Baker,  publisher.  Fort  Stock- 
ton  (Tex.)  Pioneer,  was  recently  elec¬ 
ted  secretary  of  the  Lions  Club. 

Olin  Hinkle,  editor,  Pampa  (Tex.) 
\'rd's,  was  elected  president  of  the 
Lions  Club  June  20. 

Col.  C.  J.  Harris,  one-time  part 
owner  of  the  Asheinlle  (N.  C.)  Times, 
is  at  the  Biltmore  Hospital,  Biltmore, 
X.  C.,  where  he  is  recovering  from  a 
fractured  hip. 
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IN  THE  BUSINESS  OFFICE 

ALVIN  R.  MAGEE,  national  ad- 
^  *  yertising  manager,  LoMmuY/e  (Ky.) 
Courier-Journal  and  Times,  was  elected 
president  of  the  Louisville  Lions  Club, 
June  25. 

•Albert  Kleps,  Jr.,  advertising  manager 
of  the  Batavia  (N.  Y.)  Times,  was 
recently  elected  vice  president  for  the 
western  district  of  the  Benevolent  and 
Protective  Order  of  Elks  at  the  state 
convention  in  Elmira. 

Orville  Brown,  advertising  manager, 
Outhrie  (Okla.)  Oklahoma  State  Reg¬ 
ister  for  the  last  four  and  a  half  years, 
is  now  advertising  manager  of  the 
Chandler  (Okla.)  News-Publicist. 
James  Seger,  formerly  of  the  Logan 
Comity  News,  Crescent,  succeeds  him. 

J.  C.  Bedient,  business  manager,  Al- 
"on  (Mich.)  Eivning  Recorder,  was  in¬ 
stalled  as  president  of  the  Albion  Ro- 
•ary  club  June  27. 

Norman  R.  Kohnfelder  has  been 
named  national  advertising  manager  of 
me  Hoboken  (N.  J.)  Jersey  Observer. 
ne  has  been  on  the  local  and  national 
sUff  of  the  Ob-server  since  1919.  For 
m*  past  few  years  he  was  on  the  staff 
of  Gilman,  Nicoll  and  Ruthman. 

William  G.  Ott  has  been  appointed 
OTtor-manager  of  the  Upper  Dorchester 
of  Hurlock,  Md.  He  formerly 
hved  in  Wilmington,  Del.,  and  is  a 
graduate  of  the  University  of  Dela- 


Political  Job  Temporarily  Divides  j 
Missouri  Father-Son  Combination  \ 


ONE  of  Missouri’s  widely  known 
father  and  son  newspaper  teams, 
interrupted  temporarily  when  the  son 


.t.  Kki.ly  Pool  Cance  A.  Pool 


joined  the  state  department  at  the  cap¬ 
ital,  will  be  continued  when — and  if — 
Missouri’s  Republicans  regain  control 
of  the  state-house. 

-At  Jefferson  City,  J.  Kelly  Pool  and 
his  son,  Cance  .A.  Pool,  were  asso¬ 
ciated  many  years  in  publication  of  the 
Daily  Capital  News.  The  partnership 
was  broken  temporarily  in  1934  when 
the  son  was  appointed  associate  editor 
of  the  Missouri  State  Manual.  This 
year  he  was  named  associate  editor  of 
the  Missouri  Magazine. 


The  father  is  known  as  one  of  Mis¬ 
souri’s  most  militant  editors.  His 
strong  Democratic  editorials  are  quoted 
widely.  His  newspaper  career  began 
in  1891  when  he  founded  the  Centralia 
(Mo.)  Courier.  He  remained  as  ed¬ 
itor  of  the  paper  until  1924,  when  he 
joined  the  Daily  Capital  News. 

The  elder  Mr.  Pool  served  as  presi¬ 
dent  of  the  Missouri  Press  Associa¬ 
tion  in  1916  and  for  many  years  was 
corresponding  secretary  of  the  organi¬ 
zation.  He  long  has  been  active  in 
state  affairs.  He  was  a  member  of  the 
commission  which  located  and  built  a 
new  school  for  the  blind  at  St.  Louis. 
He  served  as  chief  clerk  of  the  Mis¬ 
souri  house  of  representatives  during 
the  46th  General  Assembly.  He  was 
secretary  of  the  commission  which 
built  Missouri’s  new  state  capital,  and 
was  a  member  of  the  board  of  pardons 
and  paroles  eight  years. 

The  son  served  in  the  United 
States  Marine  Corps  in  1918-1919  and 
one  year  later  entered  the  journalism 
school  of  the  University  of  Missouri. 
Upon  graduation  in  1924,  he  joined  the 
editorial  staff  of  the  St.  Louis  Globe- 
Democrat,  and  a  few  months  later  be¬ 
came  city  editor  of  the  Capital  News. 
He  served  in  this  capacity  until  1933. 


ware.  He  also  studied  at  the  University 
of  Penn.sylvania. 

Ray  Miller,  formerly  of  the  Pampa 
(Tex.)  Advocate,  recently  joined  the 
Sayre  (Okla.)  Headlight  Journal,  ad¬ 
vertising  department. 

Joe  W.  McBride,  general  manager  of 
the  Hobart  (Okla.)  Democrat-Chief 
for  the  last  two  years,  became  editor 
and  publisher  of  the  Walters  (Okla.) 
Herald  July  1.  He  bought  a  half  in¬ 
terest  in  the  Herald  from  James  C. 
Nance,  who  is  retiring  from  active  man¬ 
agement  of  the  Walters  paper.  Nance 
recently  bought  the  Purcell  (Okla.) 
Register. 

Lawrence  Delaney,  of  the  Moberly 
(Mo.)  Monitor-Inde.r  advertising  de¬ 
partment,  is  recovering  from  a  recent 
operation  at  St.  Mary’s  Hospital, 
Rochester,  Minn. 

William  G.  Carrington,  circulation 
manager,  Durham  (N.  C.)  Herald-Sun, 
was  recently  elected  to  the  office  of 
Exalted  Ruler  of  the  Durham  Elks. 

Harry  Blanchard  has  become  man¬ 
ager  of  the  Ironton  (O.)  News,  suc¬ 
ceeding  C.  L.  Collett,  who  has  been 
appointed  postmaster. 


IN  THE  EDITORIAL  ROOMS 

WILLIAM  F.  HAWKES,  manag- 
™  ing  editor,  Philadelphia  Record, 
and  Charles  Kapnic,  assistant  managing 
editor,  Philadelphia  Ez'ening  Ledger. 


attended  the  annual  Headliners  Frolic 
I'.eld  in  .Atlantic  City  recently. 

Phil  I^Mar  Anderson,  for  five  years 
liolice  and  courts  reporter  on  the  Roch¬ 
ester  (Minn.)  Post-Bulletin,  and  pre¬ 
viously  with  the  Associated  Press  in 
Chicago,  has  joined  the  program  and 
continuity  departments  of  WLS — Chi¬ 
cago. 

Raymond  Coll,  managing  editor,  Hon¬ 
olulu  (T.  H.)  Advertiser  and  for  many 
years  engaged  in  newspaper  work  in 
Pittsburgh  and  Connellsville,  Pa.,  re¬ 
cently  spent  several  days  in  Pittsburgh. 
Mr.  and  Mrs.  Coll  are  on  a  short  visit 
to  the  States. 

J.  D.  Van  Brakle,  formerly  of  the 
editorial  staff,  Philadelphia  Evening 
Ledger,  is  now  a  rewrite  man  on  New¬ 
ark  Morning  Ledger. 

Tom  Lane,  who  was  graduated  from 
Dartmouth  last  month,  has  joined  the 
reportorial  staff  of  the  New  York  Her¬ 
ald  Tribune. 

Raymond  A.  Goldsmith,  copy  reader, 
Philadelphia  Inquirer,  has  joined  the 
Philadelphia  Evening  Ledger  copy  desk. 

Ralph  R.  Lashbroijk,  former  sports 
editor,  Bartlesville  (Okla.)  Examiner, 
has  been  appointed  instructor  in  the 
department  of  industrial  journalism  at 
the  Kansas  State  College,  Manhattan, 
Kan.,  succeeding  R.  R.  Thackrey,  who 
joined  the  A.P.  in  Kansas  City. 

(Continued  on  next  page) 


Good  Words! 

In  the  New  York  Times  Book  Review,  Robert  Van  Gelder, 
writing  of  0.0.  McIntyre’s  Book,  “THE  BIG  TOWN,”  says: 

Mr.  McIntyre  is  plainly  a  man  who  in  himself 
and  with  no  decoration  is  what  the  public  wants. 

Many  thousands  who  read  next  to  nothing  else 
read  what  he  has  to  say.  He  does  not  need  to 
strain  for  their  attention  and  he  has  the  good 
sense  not  to  try.  Pride  is  the  despoiler  of  the 
practical  sense  of  most  of  his  rivals.  Like  Ph.  D.’s 
serving  terms  in  Sing  Sing,  they  must  forever  be 
proving  that  they  are  the  smartest  men  in  the 
place.  Not  so  O.  O.  McIntyre.  His  pride  is  bom 
not  of  worldliness,  wit  or  knowledge,  but  of  the 
simple  fact  that  he  is  a  Covmtry  Boy  who, 
through  determination.  Made  Good. 

The  McNaught  Syndicate,  Inc. 

v.  V.  McNlTT  TIMES  BUILDING  CHARLE^  V  McADAM 

ChairmaD  NPW  YORK,  N.  Venidcnt 


w  ALTI:R  morrow,  (  ditor 

of  The  Akron  Times-Pres.s,  writes: 
“A  few  weeks  ago  we  decided  to 
collect  a  little  information  about 
the  i)opularity  of  our  features. 
When  the  returns  were  in  from  a 
survey  of  900  homes  we  found  that 
the  Short  Short  Story  had  led 
the  syudicated  feature  field  by 
a  wide  margin. 

“Before  the  survey  was  conducted 
I  had  made  the  statement  that  I 
would  sacrifice  all  the  fiction  car¬ 
ried  in  our  weekday  issues  rather 
than  give  up  the  Short  Short  Story. 
We  feel  even  more  strongly  on  the 
subject  now. 

“Prior  to  buying  your  Short  Short 
Story  we  had  bought  from  two 
other  sources.  After  studying 
them  all  I  can  say  without  quali¬ 
fication  that  you  are  doing  the 
best  job  of  buying  Short  Short 
Stories  that  is  being  done  any- 
tvhere. 

E  print  the  Short  Short 
Story  daily  in  an  anchored  posi¬ 
tion.  Our  readers  have  come  to 
expect  it  regularly.  I  have  no 
doubt  that  it  will  continue  to  grow 
in  popularity  because  it  looks  to 
me  like  a  feature  to  bank  on  for 
a  long  pull.’* 

Have  you  seen  recent  releases  of 
these  United  Features  Short  Short 
Stories?  Let  us  send  you  samples 
of  them,  and  terms.  Address: 

United  Features 

MONTE  BOURJAILY 

General  Manager 

220  East  42nd  Street,  New  York 
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PERSONAL 


{Continued  from  page  19) 


Joseph  Keys,  who  formerly  wrote  a 
metropolitan  theatrical  column  for  the 
Charlotte  (N.  C.)  Nrzvs  from  New 
York  City,  is  now  in  Charlotte  and 
writing  a  weekly  column  for  the  News 
lx>ok  page  called  “Second  Glances,”  in 
which  he  discusses  books. 

Lee  Hills,  reporter  and  political 
writer,  has  resigned  from  the  Oklahoma 
City  Oklahoma  Xetos,  to  take  a  repor- 
torial  position  with  the  Cleveland  Press. 

Mrs.  Mart  .^dams.  httme  economics 
exj)ert,  Oklahoma  City  Daily  Okla¬ 
homan  and  Oklahoma  City  Times,  will 
sail  from  New  York  July  10  on  the  S. 
S.  Normandie  and  will  return  Oct.  7 
in  time  for  the  annual  cooking  school 
which  opens  in  Oklahoma  City.  Mr.s. 
.\dams,  known  as  “Aunt  Susan”  is 
going  to  France  to  gather  new  receiiies 
for  the  cooking  school. 

Wyatt  T.  Dixon,  of  the  editorial 
staff,  Durham  (N.  C.)  Sun  was  elec¬ 
ted  Commander-in-Chief  of  the  Durham 
Post  of  the  .American  Legion  at  its 
June  24th  meeting. 

Miss  Ruth  Schureman,  recently  be¬ 
came  society  editor  of  the  Seminole 
(Okla.)  Morning  Reporter.  She  was 
formerly  society  editor  of  the  Fort 
Collins  (Colo.)  Express-Courier.  Miss 
Mae  Brown,  formerly  swiety  editor  is 
working  in  the  circulation  department. 

Henry  Pleasants,  of  the  Philadelphia 
Evening  Bulletin  staff,  recently  returned 
after  spending  four  months  in  Budapest 
studying  music. _ 


Leah  Knox,  feature  writer,  Philadel¬ 
phia  Earning  Ledger,  has  been  ap- 
l)ointed  to  succeed  Sidney  Lear,  woman’s 
I)age  editor  for  18  years,  who  resigned 
recently. 

Henry  \.  Pierce,  news  editor,  Spo¬ 
kane  (Wash.)  Chronicle,  was  a  recent 
visitor  in  Buffalo. 

Rt)l)ert  W.  Reed,  news  editor,  Kansas 
City  Star,  has  been  elected  first  vice- 
chairman  of  the  Club  Presidents  Round 
Table  of  Kansas  City.  Mr.  Reed  is 
chairman  of  the  city  central  executive 
committee  of  the  American  Legion  in 
Kansas  City. 

Henry  Cowins,  of  the  suburban  staff, 
Hacketisack  (N.  J.)  Bergen  Evening 
Record  has  taken  a  counsellor’s  job  in 
an  -Adirondack  Mountains  camp. 

Wade  Ison,  sports  editor,  Charlotte 
(N.  C.)  A’cKtf  has  been  appointed 
.Amateur  Baseball  Congress  Com¬ 
missioner  for  North  and  South  Caro¬ 
lina. 

Julius  Johnson,  assistant  city  editor, 
Buffalo  Earning  Xeu's,  is  on  vacation. 

Mrs.  Clara  Caffery  Pancoast,  San 
Antonio  Light  society  editor,  recently 
suffered  a  broken  arm  when  she  fell 
after  slipping  on  wet  grass.  .After  the 
accident  she  drove  several  miles  over 
rain-damaged  roads  to  a  hospital  where 
her  arm  was  set. 

A1  Sigl,  stamp  columnist.  Rochester 
(N.  Y.)  Times  Union,  recently  ad¬ 
dressed  the  annual  meeting  of  the  Col¬ 
lectors’  Club  c)f  the  tienesee  Country  at 
Batavia,  N.  Y. 


FOLKS  WORTH  KNOWING 


EDITOR  &  PUBLISHER 

Ineludimff 

Fourth  Estate 
Newspaperdom  Journalist 


TiUet  I'atented,  Kegistered  and  Cuntenti  Copyrighted  by 
THE  EDITOR  A  PUBLISHER  CO..  INC. 
James  Wright  Brown.  President  and  Publisher 
Suite  1700 — Tiroes  Building — 42nd  Street  and 
Broadway — New  York  City.  N.  Y. 
Telephcnes: 

Bryant  9»8052.  3058.  3054.  SPSS  and  3050 
THE  OLDEST  PUBLISHERS*  AND  ADVERTISERS’ 
_ JOURNAL  IN  AMERICA 


Eitablishttt  bp  Allen  Forman  in  1884 


ALTER  E.  CHRISTENSEN, 


the  legislative  reporter  who  re¬ 
cently  stepp^  into  the  managing  edi¬ 
torship  of  the 


Outspeeds 


W.  E.  Ch«istensen 


Omaha  IVorld- 
Herald,  has  won 
his  spurs  as  a 
crusading  jour¬ 
nalist  at  36. 

He  has  distin¬ 
guished  himself  in 
the  last  three 
years  with  his 
coverage  of  the 
legislature,  the 
city  hall  and  with 
the  b-ndling  of 
the  World-Her¬ 
ald’s  campaign  for 
economy,  tax  re- 


opposition  on 

BAER-BRADDOCI 

and 


duction  and  efficient  city  government. 

Mr.  Christensen  was  born  on  a  farm 
near  Craig,  Neb.,  in  1899.  He  went 
to  a  country  school  and  spent  two  years 
at  Peru.  Neh.,  Normal.  He  began  his 
university  career  in  1915  at  the  Univer¬ 
sity  of  Nebraska.  While  in  school  he 
worked  for  the  Lincoln  State  Journal 
as  reporter. 

In  1917  he  entered  the  students’  army 
training  corps  and  was  dispatched  as 
a  coast  artilleryman  to  Fort  Monroe, 
Old  Point  Comfort,  V'a.  Following 
the  war  he  returned  to  the  State  Jour¬ 
nal  as  sports  editor,  at  the  same  time 


LOUIS-CARNERi 


The  Chicago  Tribune-Xew  Yorkt 
News  Press  Service  again  wonii 
flock  of  plaudits  for  speediest  hani.  ■ 
ling  of  the  Haer-Hraddock  aid  I 
Lmis-t^arnera  battles  over  lu 
coast-to-coast  circuits  from  dimt 
ringside.  Following  is  unsolicit«j 
lestimony  from  a  few  of  the  raaiv 
sub.scribers  who  profited — 


continuing  his  education.  In  1919  he 
W.  W.*  ^gar.  sports  editor.  Detroit  received  his  degree  and  went  to  Mis- 
Eree  Press,  Bol)  Murphy  and  Frank  soula,  Mont.,  as  assistant  professor  of 
MacDonell  of  the  Times  sjiorts  staff,  journalism  at  the  state  university.  Two 
and  H.  G.  Salsinger  sports  editor,  De-  later  he  took  over  the 

troit  Xews,  served  by  appointment  of  Xorthzoest  at  Mipoul^  a  weekly,  whKh 
Mayor  Frank  Couzens  on  the  committee  published  until  1928  when  he  went 
in  charge  of  arrangements  for  the  home-  World-Herald, 

coming  welcome  of  Joe  Louis,  who 


M.rlen  B.  Pew,  EiUor;  Atthur  T.  Bobb,  .Uan*oing 
Editor;  Wtrreo  L.  Buiett,  Neut  Editor ;  Robert  8. 
Minn.  Atoorioto  Editor  ;  John  W.  Perry.  Fodturo  Editor. 
Chirlei  B.  Qroomea,  Butineu  Uanager ;  Chirlei  T. 
Stuirt.  AdrertMwe  Monater;  Jiniet  Wright  Brown. 
Jr..  Semied  Uimoger;  George  H.  StnU.  OireuMiom 
.UoiMger;  L.  P.  liikelE,  ClottiSod  tiamtor;  Ellribetb 
MrMihon,  Cttokier. 


knocked  out  Prima  (Tamera  in  New  Lafrance.  chairman,  foreign  languages 
York  June  25.  Louis  obtained  his  department.  Williams  Memorial  Insti- 
puglistic  start  in  the  Golden  Gloves  tute.  New  London,  Conn.,  at  Moosup, 
tournaments  sponsored  by  the  Detroit  Conn.,  June  29. 

Free  Press.  Lamarr  Frederick  Schmidt,  advertis- 

Peter  Patterer,  garden  editor.  Battle  ing  salesman.  Oklahoma  City  Daily 
Creek  (Mich.)  Enquirer- Neu-s,  served  Oklahoman  and  Times,  to  Miss  Juanita 
as  one  of  the  judges  at  a  garden  show  Counts,  in  Oklahoma  City  June  15. 
in  Jackson,  ^bch-,  recently.  Francis  F.  Hills,  of  Paris,  to 

,  make-up  editor.  Roger  Welles,  son  of  Umuel  A.  Welles. 

Oklahoma  City  Daily  OJilahoman.  and  editor  of  the  .Vc«'  York  Herald  in  Paris. 
Mrs.  Wiggins  are  the  parents  of  a  Mrs.  W’elles.  In  Ridgefield.  Conn., 


London  Offleo:  e/o  The  Caxton  Magailne.  Grand 
Buildlngt,  Trafalgar  8q..  W.  C.  2.  Allan  Dela- 
fonti  Manager.  Paria*  France.  Office:  It  roe  de$  Petito 
Champtg  Sydney  R.  Clarke.  Monapfr.  Paris  Editor: 
George  l4Bngelaan.  9  Rue  Jules  Dunilen.  T(^o 
Correspondent.  Clarence  A.  Daries.  c/o  Japan  Adver- 
ttser.  Washington  Correspondent:  General  Prras 
Assn..  Nat%onal  Press  Club  Buildinp.  Chicago  Offiee: 
9tl  London  Quarantoo  and  Accident  Buildinp,  S€0 
Xortk  Miehipan  At>eiitie.  Telephone  Dearborn  6771. 
George  Brandenburg.  Correepondant ;  Pacific  Coast 
Representatires :  Editorial:  Earl  Burke.  ItZk  Jenes 
Street,  San  Francisco,  and  Ken  Taylor.  Itl6  Sort\ 
Hobart  Boul.o  Los  Angeles.  Adrerttsing:  Fenger- 
Hall  Co..  Ltd..  San  Francisco,  tS6  Montpomarp 
Street;  Los  Angeles.  1161  B,  Broadwap;  Seattle. 
1006  Second  Auenue. 


daughter,  Elizabeth  Park,  weighing  9^4 
pounds,  born  June  23.  The  Wggins 
have  another  daughter. 


July  9. 


.  .  .  AHEAD 

in  Salt  Lake  City 

On  street  10  minutes  ahead  of  op¬ 
position  on  Louis-('arnera  rounl 
by-round.  Thanks  for  wonderfii 
service.  —Tribum. 


.  .  .  AHEAD 

in  Portland 

Two  rounds  ahead  of  other  ser^icts 
on  light  by  rounds.  Thanks  fo^ 
.service.  — Oregonulv 


...  IN  FRONT 

in  Los  Anseles 

Two  roun^  in  front  all  opposition,  j 


International  Year  Book  Number — Containing  circu¬ 
lations.  adreitising  rates.  News  and  Feature  Ser¬ 
vices,  Naroet  of  Editors.  Publishers,  and  Depart* 
mental  Executive!  of  more  than  2.000  newspapers  of 
United  States  and  Carada  with  basic  data  of  leading 
newipapert  ot  the  World — last  Saturday  In  January — 
"A.N.P.A.**  numbers  lut  two  Saturdays  in  April — 
AdTwtlsing  Cmiventton  number  first  Saturday  in  June— 
Advertising  linage  records  in  March  and  August — 
Newspaper  rates  and  circulations  in  January  and  July — 
Market  Guide  containing  standardised  merduDdislng 
and  marketing  data  on  1.400  newspaper  roaikets 
third  Saturday  in  November — 

Slxe  of  type  page  x  12  indies — 168  agate  lines 
(12H  ems)  on  four  columns — total  of  672  agate 
lines  to  the  Dage~~ 

Largest  type  page  In  the  business  paper  field — 
Display  advertising  rates:  transient.  75c.  per  agate 
line,  or  series  of  insertions  as  follows: — 


sue 

IJfIM 

'nine 

6 

Tlmeb 

13 

Time* 

26 

Tlinee 

52 

Times 

Asms 

mil 

-a::*** 

672 

3S6 

168 

84 

42 

S2fiO 

140 

78 

SO 

30 

S225 

120 

70 

45 

28 

$200 

no 

65 

40 

20 

SlOO 

100 

60 

33 

17 

$168 

95 

55 

30 

16 

The  single  column  forty-two  line  rate  maker  card  at 
a  cost  $16  per  week  earns  as  low  a  rate  on  a 
52-time  basis  as  any  other  schedule,  namely.  $168 
ner  nage;  $95  half  page;  $55  quarter  page. 
Classified  rates:  75c.  per  agate  line  one  time;  6$c. 
per  agate  line  four  times. 

Situations  wanted:  50c.  per  agate  line  (me  time: 
40c.  per  agate  line  three  timet  (count  six  words  to 
the  line). 

Subscription  rates:  By  mail  payable  In  advance 
United  States  and  Island  Possessions  $4  per  year; 
Canada  $4.50;  Foreign  $5. 

Charter  Member  of  the  Audit  Bureau  of  Circulations 
with  an  average  certified  "A.B.C.**  as  follows: 


Six  MonUia 

Ended 

Net 

Paid 

ToUl 

trlbutlOD 

December  31.  1934 . 

9.fi51 

10.607 

1933 . 

8.625 

9,819 

1932 . 

9.387 

10.488 

1931 . 

10,116 

11.120 

1930 . 

10.403 

11,417 

1929 . 

10.180 

11,564 

•* 

1928 

8.967 

10.019 

WEDDING  BELLS 

CHARLES  ETSINGER.  editor. 

Galion  (O.)  Inquirer  to  Miss  Al- 
meda  Craum,  also  of  Galion,  June  26. 

Miss  Erances  Louise  Seaman,  as¬ 
sistant  to  the  e.xchange  editor  of  the 
.Vf«>  York  Herald  Tribune  and  assis¬ 
tant  treasurer  of  the  New  York  News¬ 
paper  Women’s  Club,  to  Charles  Sea-  . 

man  Langdon.  of  Plainfield,  N.  J.,  June  ^mff  in  .Atlanta. 
29,  at  Salisbury,  Conn. 

Leroy  V.  Cate,  of  the  city  staff.  Paro- 
tucket  (R.  1.)  Times,  to  Miss  Veneta 
Davis  Smith  of  .\ttleboro.  Mass.,  in 
Attlelxiro  Juse  29. 

Earl  T.  Huckle,  editor  of  the  Gold- 
ivatcr  (Mich.)  Branch  County  Nezos, 
to  Miss  Audre>’  Moulton,  of  Cadillac. 

Mich.,  at  the  home  of  the  bride’s  pa¬ 
rents  in  Cadillac  June  29.  Mr.  Huckle 
is  the  son  of  T.  O.  Huckle.  publisher 
of  the  Cadillac  Ezvning  News. 

Morris  Highley.  editor  and  publisher. 

Childress  (Tex.)  Daily  Index,  to  Miss 
Carol  Amacker,  .\marillo,  Tex.,  at 
Amarillo,  June  28. 

John  Claiborne  Carrington,  .Akron 
((3.)  Times-Press  staff,  to  Miss  Eliza¬ 
beth  Meusehach,  San  Antonio  society 
girl  in  San  Antonio  June  21. 

Carey  Williams,  syndicate  para- 
grapher  of  Greensboro,  Ga.,  and  man¬ 
ager  of  his  father's  Greensboro  Herald- 
Journal.  to  Miss  Celeste  Copelan.  daugh¬ 
ter  of  Mr.  and  Mrs.  E.  W.  Copelan, 
at  their  home  July  2.  Mr.  Williams’ 
best  man  was  his  brother,  Cranston 
Williams,  secretary-manager  of  the 
Southern  Newspaper  Publishers’  .Asso¬ 
ciation. 

George  E.  Farrell,  of  the  editorial 


PRESS  ASSOCIATION  NOTES 

VA.  GABBERT,  feature  writer. 

•  Hackensack  (N.  J.)  Bergen 

Evening  Record  has  joined  the  rewrite 
staff  of  the  Associated  Press.  New 
York. 

Price  Howard,  for  the  past  several 
years  assistant  sports  editor  of  the 
Birmingham  (Ala.)  Age -Herald,  has 
resigned  to  join  the  Associated  Press 


SPECIAL  EDITIONS 

JOS  ANGELES  TIMES  Vacation 


section,  June  21.  12  pages. 

Greenville  (S.  C.)  News,  June  27, 
baby  edition,  16  pages,  tabloid  size. 

Blackwell  (Okla.)  Journal.  June  11. 
36  pages,  five  sections.  Second  Anniver¬ 
sary  edition. 

Jackson  (Miss.)  Daily  Clarion-Led¬ 
ger,  June  26,  school  edition,  20  pages, 
tabloid  size. 

Hollywood  (Cal.)  Citizett  -  News. 
Hollywood  Hospitality-San  Diego  Ex¬ 
position  section,  June  28,  13  pages. 

Waukegan  (Ill.)  Nezvs-Sun,  Wauke¬ 
gan  Centennial  edition,  two  sections,  92 
pages,  June  26. 

Spartanburg  (S.  C.)  Herald- Journal, 
vacation  supplement,  tabloid,  16  pages. 
June  23. 

Albion  (Mich.)  E'vening  Recorder,  38 
pages,  in  five  sections,  in  connection 
with  the  centennial  celebration  in  that 
city  June  29. 

Plainfield  (N.  J.)  Courier-News, 

June  13,  Marking  50th  anniversary  of 
North  Plainfield  Borough.  76  pages,  4 
sections. 


Thanks.  Had  complete  round-by 
round  on  Baer-Braddock,  too, 
round  ahead.  — Ttw.< 

.  .  .  AHEAD 

in  Omaha 

Had  Baer-Braddock  running  round 
ahead  other  services,  round  and 
half  in  front  on  running  and  flasb 
Louis-Carnera.  — World-Her-WI 


.  .  .  AHEAD 

in  New  Orleans 

Ten  minutes  ahead  here — but  we'vf 
come  to  expect  that. 

— Times-Picayunx 


.  .  .  AHEAD 

in  Chicago 

On  I.A)uis-Camera  round  and  htl  t 
ahead  on  description,  several  min-  * 
utes  ahead  with  flash.  On  Baer  - 
Braddock,  opposition  had  printer  I 
failure  after  third  round,  we  wen  f 
about  20  minutes  ahead. 

— ^Tribune  1 


.  .  .  CLEAR  BEAT 

in  Pittsburgh 

Clear  beat  by  several  minutes  oi 
both  flashes,  description  also  well 

ahead.  — PosT-CiAZETTX 


Worcester  (Mass.)  Ezvning  Post, 
staff.  Boston  Herald,  to  Miss  M.  Stella  June  13.  Men’s  Fashion  Review,  8  pages. 


Chicago  tribunf 
NE.W  YORK  news; 
SYNOICATE,  INC.. 


ARTHUR  W.  CRAWFORD 

General  Meneser 


News  Bldg.,  220  East  i2nd  St., 
Murray  Hill  2-1234 
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dj  Interpreting  High  Lights  in  the  News 
in  Terms  of  Human  Interest 

A  Daily  Feature  for  the  Editorial  Page 

By  Dr.  Charles  iS/e/z/e— recognized  authority  on  sociological 
and  economic  problems,  author  and  publicist,  commentator 
on  industrial  and  international  affairs,  and  outstanding 
Forum  and  Convention  Speaker.  (See  “Who’s  Who  in 
America”  for  further  details). 

The  following  copy  indicates  style  and  general  content  of  features; 


Famous  Cue,  Slogan  for  World  Crusade 

By  Dr.  Charles  Slelzle 

“(ianfT^^ay  fo’  de  Lawd!”  is  said  to  have  become  the  most 
famous  entrance  cue  of  the  sta^e,  made  classical  by  the  acting? 
of  Richard  B.  Harrison,  who  played  the  part  of  “de  Lawd”  in 
Green  Pastures. 

It  may  become  the  greatest  slogan  this  country  ever  knew. 
If  this  imperative  demand  were  obeyed,  it  would  settle  every 
problem  that  faces  humanity  today.  It  would  destroy  cdass 
hatred,  do  away  with  war,  bring  peace  to  t)ur  homes,  solve  the 
industrial  problem,  and  abolish  every  “subversive”  organiza¬ 
tion  in  the  world. 

The  first  four  words  in  the  Bible  are  these:  “In  the  beginning 
God.”  But  somehow  we’re  always  getting  in  His  way — we 
don’t  give  Him  a  chance.  We — who  are  mere  ciphers — like  to 
place  ourselves  at  the  front. 

To  put  it  statistically,  it  looks  like  this:  .01.  If  Cod  were 
“in  the  beginning”  it  would  look  like  this:  10.  And  the  com¬ 
bination  in  this  form  would  be  a  thousand  times  more  powerful. 

“Gangway  fo’  de  Lawd!”  What  a  slogan  for  a  great  world 
crusade! 


“I  Will  Fight  On!” 

By  Dr.  Charles  Slelzle 

When  the  advocates  of  |)eace  have  had  their  way  at  (  ieneva, 
men  and  women  will  still  find  an  outlet  for  the  heroic  spirit 
which  is  the  finest  heritage  of  the  human  race. 

Then  will  develop  to  its  fulness  the  “moral  equivalent  for 
war.”  Three  groups  will  emerge: 

First,  those  who  heal  the  sick,  feed  the  hungry,  house  the 
IKXir,  and  lift  the  load  of  poverty. 

Second,  those  who  seek  through  fundamental  measures,  to 
remove  the  causes  of  disease  and  hunger  and  homelessness  and 
poverty. 

Tliird,  those  who  inspire  the  sick  and  hungry  and  homeless 
and  poverty-stricken  to  say,  with  spirit — “I  will  fight  on!” 

These  three — but  the  greatest  among  them  will  be  those  who 
create  the  will  to  fight  on  the  part  of  the  depressed,  so  that 
they  may  do  for  themselves  what  no  one  else  can  do  for  them. 

To  thus  serve  the  alllicted  requires  neither  scientific  knowl¬ 
edge,  financial  wealth,  social  standing  nor  official  position — all 
that  is  needed  is  a  warm  heart,  a  sincere  sympathy,  good  judg¬ 
ment,  and — an  intelligent  use  of  the  resources  which  others  may 
provide. 


Problem  Seers  and  Problem  Solvers 

By  Dr.  Charles  Slelzle 

President  Glenn  Frank  recently  pointed  out  that  there  are 
four  things  we  must  do  with  our  problems:  First,  we  must  see 
them;  Second,  we  must  study  them;  Third,  we  must  state 
them;  and  Fourth,  we  must  solve  them. 

We  like  to  glorify  the  practical  man — the  man  who  can  do 
things!  But  the  most  difficult  part  of  any  job  is  not  in  solving 
its  problems  but  in  seeing  them.  The  biggest  man  on  any  job 
is  he  who  has  ideas — vision,  we  sometimes  call  it. 

In  engineering,  it  is  the  inventor,  not  the  mechanic;  in 
medicine,  it  is  the  diagnostician,  not  the  practitioner;  in  govern¬ 
ment,  it  is  the  statesman,  not  the  administrator — these  are  the 
men  who  make  the  most  valuable  contributions  to  society. 

The  chief  function  of  the  problem-seers  today  is  to  discover 
the  causes  of  the  chaos  we  are  now  facing.  Apparently  we 
haven’t  discovered  what  it  is  all  about.  It  is  the  business  of 
the  real  “Brain  Trust”  to  find  the  causes.  The  “practical  men” 
can  do  their  job  when  once  they  know  the  facts. 


Giving  Until  It  Hurts 

By  Dr.  Charles  Slelzle 

“Say,  doc,  when  do  I  croak?”  asked  a  pale-faced  East  Side 
boy  of  sixteen  who  sat  outside  the  operating  room  of  a  New 
York  hospital,  waiting  for  news  of  his  sister,  for  whom  he  had 
given  a  transfusion  of  his  own  blood  to  save  her  life. 

He  had  a  firm  conviction  that  this  meant  sure  death  to  him¬ 
self — it  was  simply  a  matter  of  time!  Nevertheless,  he  was 
ready,  quite  unconsciously,  to  demonstrate  that  “greater  love 
hath  no  man  than  this,  that  a  man  lay  down  his  life  for  his 
friend,”  and  he  did  it  without  any  thought  of  martyrdom  or 
any  show  of  heroics. 

In  these  days  when  much  complaining  is  heard  about  how 
the  rich  are  being  compelled  to  loosen  up  to  help  make  up  the 
budgets  for  local  relief  funds,  the  contributions  and  service 
l)eing  rendered  by  the  poor  for  each  other  would  stack  up  favor¬ 
ably  alongside  of  the  sacrifices  being  made  by  the  wealthy. 

It  is  well  to  remember  the  ancient  story  about  the  “two 
mites” — which  made  a  farthing — contributed  to  the  Temple 
Treasury  by  a  widow,  as  compared  with  the  gifts  of  gold 
brought  by  the  rich. 


For  particulars  concerning  exclusive  service  and  terms,  address 
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247  Park  Avenue,  New  York  City 
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TAXI  COMPANIES  USING  SPACE  MAX  CANS  HEADS  AGENCY 

Taxicab  advertising  has  just  been  in-  William  M.  Sommer  and  Max  Gak 

troduced  in  Philadelphia  under  auspices  conducting  an  advertising  agency  mjj 

of  the  Philadelphia  Advertising  Com-  the  firm  name  of  F.  X.  Sommer  Adver. 
l*any,  affiliate  of  Barron  G.  Collier,  Inc.  tising  .Agency,  Newark,  N.  J.,  have  jj! 
Four-column  newspaiier  advertisements  nounced  dissolution  of  partnership  in,! 
announced  the  service,  which  the  com-  retirement  of  Mr.  Sommer.  The  basi- 

pany  stated  will  reach  550,(K10  passen-  ness  will  be  continuetl  at  810  Broad 

gers  a  month.  Card  racks  have  been  street,  Newark,  by  Mr.  lians,  under  tl* 
installed  in  550  cabs  of  the  Yellow  Cab  name  of  Gans  Advertising  .Agenn 
Company  and  the  Quaker  City  Cab  which  assumed  all  the  firm’s  assets  jad 
Company,  subsidiaries  of  Philadelphia  liabilities.  The  new  owner  started  wodi. 
Rapid  Transit  Company.  ing  for  Frederick  N.  Sommer  43  yttn 

ago  as  an  office  boy.  At  the  death  of 
the  founder  in  1020  he  liecame  a  part«r 
in  the  agency  with  William  .M.  Somner 


’Case  History"’  of  An  Advertised  Special  Offer — Why  Not  Let  the 
Salesmen  Know’;? 


By  ROBERT  S.  MANN 


with  a  grain  of  salt,  and  smiled  to  him¬ 
self  as  he  saw  the  tire  man  discreetly 
remove  and  dismount  both  rear  tires 
before  mounting  the  one  new  tire  avail¬ 
able.  How  long  the  wait  ran  over¬ 
time  is  unimportant  here,  but  it  was 
long  enough  so  that  the  motorist  foun.l 
various  bits  of  service  pressed  upon  him 
without  charge,  including  cleaning  and 
spraying  of  the  car’s  springs,  and  re¬ 
placement  of  a  hub  cap  that  had  dropped 
along  a  roadside  somewhere. 


“GOODRICH  SILVERTOWN  Tire 
vJSale — Prices  Slashed  10  per  cent 
and  a  Tube  Free,”  said  display  copy  in 
various  metropolitan  newspaiicrs.  going 
on  to  list  retailers  in  the  city  and  sub¬ 
urbs,  including  several  imjxjrtant  chains 
of  filling  stations. 

So  with  money  in  his  pocket  a  motor¬ 
ist  rolled  up  to  a  Socony  filling  station 
in  one  of  the  farther  suburbs  last  Sat¬ 
urday  to  replace  his  two  rear  tires. 
The  earnest  manager  mopped  his  well- 
tanned  pate  in  surprise.  'The  sale  was 
news  to  him.  Yes,  he  could  allow  10 
per  cent  off  the  list  price;  in  fact,  he 
might  allow  20  per  cent  in  exchange  for 
that  left  tire,  which  still  had  a  thin  layer 
of  rubber  all  around.  But  no  inner 
tubes ;  he  couldn’t  give  them  away  with¬ 
out  authorization.  Funny,  too;  the  sup¬ 
ervisor  was  up  this  morning,  and  he 
didn’t  say  anything  about  it. 

He  got  out  his  printed  list  and  fig¬ 
ured  prices.  List  price  $10.10;  10  per 
cent  off,  $9.09;  20  per  cent  off,  $8.08; 
total  for  the  two  $17.17.  “But  that’s 
an  unusual  size,  mister ;  I’d  have  to 
order  them  for  you.  Anyway  I’ll  ask 
the  supervisor  when  he  comes  up  Mon¬ 
day.” 

So  the  interview  ended  with  vague 
talk  about  dropping  in  next  week  after 
the  suiiervisor  had  been  consulted.  Two 
blocks  away  the  motorist  turned  into 
another  Socony  station.  No,  they  did’nt 
sell  tires  there  at  all.  Nor  did  the  at¬ 
tendant  bother  to  say  that  any  Socony 
station  in  that  town  sold  tires. 


HEADS  BRITISH  ERWIN,  WASEY 

Justin  R.  Weddell,  formerly 


manag¬ 
ing  director  of  Erwin,  Wasey  &  Co., 

Ltd.,  of  London,  has  been  named  chair¬ 
man  of  the  'ooard  of  the  British  branch. 

E.  J.  Smith,  formerly  managing  director 
of  Coleman  &  Co.,  has  joined  the  agency 
as  vice-chairman.  Mr.  Smith  is  widely 

known  in  the  British  Isles  as  a  sales  . _  _ _ 

and  merchandising  executive  of  long  formerly  president  of  Ruggies  & 
experience.  ard.  Inc.,  publishers’  representativu 


WADSWORTH  JOINS  JOHN  BUDD 

W.  B.  Wadsworth,  for  ten  years  man¬ 
ager  of  the  Chicago  office  of  PeopUt 


Popular  Monthly  and  for  the  past  tro 
■ith  Major  Market  Newspapen, 


years  with  Major  Market  Newspapen, 
Inc.,  has  joined  the  sales  staff  of  tie 
John  Budd  Company,  Chicago. 

WALL  ST.  JOURNAL  APPOINTS 

Eli  Day,  formerly  in  charge  of  m- 
tional  advertising  of  the  -Yew  Yoti 
Wall  Street  Journal,  has  been  appointed 
advertising  manager.  Ernest  Regel  will 
succeed  him  as  national  advertisii< 
manager. 


INDIA  TEA  CONTEST 

India  Tea  Bureau,  New  York,  began 
a  six-week  campaign  this  week  in  a 
score  of  newspapers  in  Middle  .Atlantic 
states,  placed  by  Paris  &  Peart,  New 
York.  Copy  announces  a  contest  for 
letters  on  iced  tea. 


GETS  SHIP  ACCOUNT 

Panama- Pacific  Steamship  Line,  New 
York,  has  placed  its  advertising  with  J. 
Walter  Thompson  Company,  New 
York.  Other  divisions  of  International 
Mercantile  Marine  Company  remain 
with  Lord  &  Thomas,  Inc. 


NEW  YORK. 


There  are  365 
news  stands  in  the 
poorest  sections  of 
New  York  city 
which  do  not  han¬ 
dle  The  Sun,  al¬ 
though  they  sell 
the  other  New 
York  evening  news¬ 
papers.  " 


The  tire  which  had  been  shown,  it 
developed,  was  the  only  one  of  that 
size  on  hand.  Doing  a  tire  business  of 
about  $30,(XK)  a  year  gross,  as  the  pro¬ 
prietor  later  said  with  modest  satisfac¬ 
tion,  he  “made  a  dollar”  by  buying 
truckloads  and  trailer-loads  directly 
from  the  factory  on  sizes  most  in  de¬ 
mand.  On  odd  sizes  he  turned  to  the 
di.stributor  in  the  business  center  of  the 
community.  He  would  send  down  right 
away  and  have  the  other  tire  in  half  an 
hour. 

The  customer  was  in  no  hurry.  Be¬ 
sides,  he  had  learned  by  e.xperience  to  ex¬ 
pect  such  delay  unless  he  would  take 
time  to  drive  into  a  larger  center  him¬ 
self.  So  he  took  the  half-hour  forecast 


Properly  to  cover  thia  (reet  State  you  must 
use  the  leaders: 

THE  DALLAS  MORNING  NEWS 
THE  DALLAS  JOURNAL  (Evening) 
TOE  DALLAS  SEMI- WEEKLY 
FARM  NEWS 

Published  by  the  oldest  business  institution 
in  Texas. 

JOHN  B.  WOODWARD,  Inc. 

National  Repre$entatiit4 
New  York  Chioaito  Detroit  San  Franoisos 


201,059 

net  paid  daily 

BALTIMORE 

NEWS.POST 

Bkltinore’s  Outstanding 
Newspaper 


?  e  n  c  I  e  S  ERWIN,  WASEY  HAS  UQUOR  ACCOUNT 

- Victor  C.  iireytspraak,  formerly  with  Spangler  &  Berry,  Washington,  D.  C., 

lAPTFR^  Carroll  Dean  Murphy,  Inc.,  has  joined  agency,  has  been  appointed  to  handle 
the  Chicago  office  of  Erwin,  Wasey  &  all  advertising  for  liquor  brands  con- 
'OAST  Co.,  as  an  account  executive,  it  was  an-  trolled  by  Records  &  Goldsborough, 
nounced  this  week.  Mr.  Breytspraak  Baltimore.  The  line  includes  Melrose, 
WMhingtoB,  lias  been  with  the  Murphy  .Agency  for  Old  Judge,  Orange  Gin,  Mount  Vernon, 
o,  and  Lot  the  past  two  years.  Previously,  he  oper-  Jack  Tesler,  formerly  of  New  York 
p  -c  ated  his  own  agency  and  at  one  time  City,  has  joined  the  agency  and  is  man- 

racinc  associated  with  Campbell-Ewald.  ager  of  the  art  department. 

w  chapters  of  INTRODUCING  NEW  PRODUCTS  SEAGRAM  SUBSIDIARY  DRIVE 

of  Advertis-  Lincoln  Roden,  Inc.,  Philadelphia  An  advertising  program  for  Julius 
lie  Coast  lias  agency,  is  directing  a  campaign  intro-  Kessler  Distilling  Company,  a  subsidi- 
st  two  weeks  ducing  two  new  products  of  De  Long  ary  of  Joseph  E.  Seagram  &  Sons, 
by  which  the  Hook  and  Eye  Co.,  maker  of  women  s  selling  a  line  of  whiskies  cheaper  than 
e  work  of  the  fasteners,  through  various  adver-  the  Seagram  line,  is  to  begin  in  a  few 

Advertising  tising  media.  The  articles  are  the  De  weeks.  The  advertising  is  directed  for 
approved  sev-  Long  shoulder  strap  holder  and  a  new  the  present  by  David  .M.  Davies,  ad- 
i  associations,  bobbed  hair.  vertising  manager  for  Seagram, 

new  chapters  „„„„  __  „  „  _ 

new  chapters  PIEL  BEER  TO  K.  &  E. 

1  Council  of  Piel  Bros.,  of  Brooklyn,  maker  of 
er  Burke,  of  Piel  Beer,  announces  the  appointment 
Ian  Francisco,  of  Kenyon  &  Eckhardt,  Inc.,  New  Yorlq 
egional  execu-  as  advertising  agent,  effective  immedi- 
al  association,  ately.  Advertising  plans  will  not  be  an- 
:ecutive  secre-  nounced  until  completion  of  a  survey  to 


BEER  PROGRAM  FOR  WOMEN 

Despite  recent  criticism  of  beer  ad¬ 
vertising  aimed  at  women,  Beverwyck 
Brewing  Company,  Albany,  N,  Y., 
has  begun  a  morning  radio  program 
over  three  stations,  seeking  to  induce 
women  to  use  Beverwyck  beer  and  ale 
at  home.  Talks  by  “Lady  Beverwyck’’ 
mention  recipes  in  which  beer  is  used. 
Peck  Advertising  Agency,  New  York, 
directs  the  program. 


TO  DIRECT  AIR  RACE  ADS 

Humphrey,  Prentke  &  Scheel,  Inc.. 
Cleveland,  has  been  chosen  to  liandle 
the  advertising  of  the  National  Air 
Races,  to  be  held  in  Cleveland  late  in 
-Aujgust.  Newspapers,  billboards,  direct 
mail  and  radio  will  be  used. 


POSTERS  FOR  ICE  CREAM 

The  Los  Angeles  office  of  Emil  Bris- 
acher  &  Staff  has  been  appointed  to 
handle  the  advertising  of  Chapman’s 
Ice  Cream.  Outdoor  advertising  will 
be  used. 


BLACK  FLAG  CAMPAIGN 

About  200  newspapers  are  being  used 
in  a  campaign  for  Black  Flag  insect 
powder  which  began  in  the  South  and 
moved  northward  with  the  advancing 
summer.  The  account  is  handled  by 

Fletcher  &  Ellis,  Inc.,  New  York.  CLUB  ELECTS 

„  _ _ _  Anson  C.  Bushnell,  Los  Angeles  ad- 

JOINS  HIRSHON  GARFIELD  vertising  manager  of  the  Boston  Chris- 
William  Tilbor  has  been  appointed  tian  Science  Monitor,  was  elected  presi- 
assistant  production  manager  of  the  dent  of  the  Los  Angeles  Ad  Club  re- 
Hirshon  Garfield  .Agency,  New  York.  cently. 
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FLORIDA  Leads  the  Southeast 
|n  Per  Capita  Buyins  Power .  .  . 


The  individual  Floridian’s  spending  power  ranks 
30  per  cent  above  the  per  capita  spending  power 
of  the  next  nearest  southeastern  state;  41  per 
cent  above  that  of  the  second  nearest. 

To  this  add  the  facts  that  Florida  also  shows 
the  greatest  Increase  in  employment  and  pay¬ 
rolls,  that  tourists  have  enriched  Floridians  bj"^ 
$625,000,000  this  year — and  you  have  a  market 


that  is  surcharged  with  sales  and  profit  po¬ 
tentials. 

To  reach  this  market  effectively  at  low  cost, 
you  need  only  to  place  adequate  advertising 
schedules  in  this  group  of  leading  Florida 
newspapers. 

Each  of  these  newspapers  gives  blanket  coverage 
of  its  responsive  trade  territory.  Each  has  a 
proven  record  of  selling  Influence  and  reader 
confidence.  Their  combined  circulation  dom¬ 
inates  an  area  occupied  by  five-sevenths  of 
Florida’s  total  population.  Yet  their  combined 
dally  rate  is  only  64  cents  a  line. 


THE  FLORIDA  TIMES-UNION  .  .  . 

THE  MIAMI  HERALD . 

THE  EVENING  REPORTER-STAR  . 
ORLANDO  MORNING  SENTINEL 
LAKELAND  EVENING  LEDGER  . 
THE  EVENING  INDEPENDENT  .  . 

ST.  PETERSBURG  TIMES . 

TAMPA  MORNING  TRIBUNE .  .  . 


JACKSONVILLE 
MIAMI 
ORLANDO 
ORLANDO 
LAKELAND 
ST.  PETERSBURG 
ST.  PETERSBURG 
TAMPA 


NEW  TOOTH  POWDER 

Chas.  H.  Phillips  Chemical  Company, 
New  York,  has  begun  distribution  of  its 
new  Phillips’  Magnesia  tooth  powder,  a 
^ent  product  to  accompany  Phillips’ 
Magnwia  tooth  paste.  An  extensive  ad¬ 
vertising  campaign  is  planned  to  be 
placed  through  "Thompson- Koch  Com¬ 
pany,  Cincinnati. 


DOMINANT  COVERAGE 

FLORIDA  DAILIES 


McMURDO  radio  APPOINTS 

McMurdo  Corporation,  Chicago, 
^er  of  the  Silver  Masterpiece  All- 
Wave  Radio  Receiver,  has  appointed 
MeJunkin  Advertising  Company,  Chi- 
<^0,  to  handle  its  advertising.  National 
®**a2ine  space  is  being  used. 
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Selling  The  Classified  Pages 


By  L. 


A  SURVEY  concerning  classified  ad¬ 
vertising  was  made  by  Editor  & 
Publisher  several  weeks  ago  among 
newspapers  with  approximately  10,000 
circulation  and  upward.  Replies  to  the 
questionaire  represented  an  unusually 
large  percentage  of  those  mailed  out, 
result  tabulations  having  been  made 
from  the  answers  of  717  classified  man¬ 
agers. 

Counted  as  one  was  each  consolidated 
property  whose  classified  department 
is  under  the  same  management,  re¬ 
gardless  of  whether  a  forced  advertis¬ 
ing  combination  exists. 

Of  the  717  respondents,  45  per  cent 
of  the  papers  break  column  rules  in 
the  want  ad  section ;  55  per  cent  do  not. 
It  also  happens  that  the  same  percent¬ 
age  breaking  columns,  also  iiermit  the 
use  of  cuts,  although  some  papers  per¬ 
mitting  cuts  are  among  those  who  do 
not  break  column  rules. 

Of  the  papers  who  accepts  cuts,  41 
per  cent  require  that  they  be  screened 
or  otherwise  lightened;  59  per  cent 
publish  them  as  ordered. 

Out  of  706  of  the  replies  whose  answers 
were  clear  in  regard  to  their  rate 
basis,  354  operate  by  the  word  and  352 
charge  by  the  line.  Not  a  small  num¬ 
ber  of  papers  designated  one  method 
for  local  classified  and  the  other  for 
national.  In  these  cases,  however,  the 
answers  as  to  local  business  was  ap¬ 
plied. 

In  response  to  the  question.  “What 
day  of  week  is  heaviest  in  classified,” 
these  percentages  resulted,  but  they 
refer  to  the  proportions  of  papers  ques¬ 
tioned  and  not  to  any  phase  of  classi¬ 
fied  volume  in  the  respective  meilia ; 
Sunday.  33%;  Friday,  28%;  Saturday, 
21%;  Thursday,  12%;  Wednesday, 
3% ;  Monday,  2% ;  Tuesday,  1  %. 


P.  UKELY 

and  this  information  was  supplied 
through  the  courtesy  of  the  Syracuse 
Auto  Club. 

Pages  two  and  three,  headed  by  two- 
inch  streamers  showing  trans-New 
York  auto  routes,  were  jammed  full 
of  classified  display  used  car  advertis- 

'"8-  . 

These  four-page  sections  were  distrib¬ 
uted  free  from  the  Herald’s  Tourist 
Bureau  and  from  hotel  information 
desks  throughout  the  vicinity. 

Copies  were  also  mailed  to  300  Syra¬ 
cuse  residents  who  purchased  used  cars 
during  June  in  1934,  on  the  theory 
that  they  are  jierhaps  now  interested 
in  trading  again  for  a  more  recent 
model  car. 


New  YORK  Herald  Tribune  pro¬ 
motion  department,  under  direc- 


A  public  notice  recently  appeared  on 
the  front  page  of  the  Lakcu’ood  (N. 
J.)  Times,  reading: 


tion  of  Miss  Elsa  Lang,  manager,  has 
issued  a  revised  edition  of  its  16-page 
pamphlet  entitled  “How  to  Answer  a 
Want  Ad.” 

Subject  matter  is  divided  into  two 
sections.  The  lirst  is  designated  by 
the  title  of  the  booklet,  the  second  as 
“Interviews.” 

The  material  applies  to  the  Employ¬ 
ment  classifications,  although  some  of 
the  advice  is  equally  pertinent  to  all 
business  correspondence. 

Chief  headings  in  the  first  division 
are: 

Your  First  Rule  Should  Be  Neat¬ 
ness.  Use  Good.  Plain  Stationery. 
Use  a  Typewriter.  Give  Telephone 
Number.  Keep  Copies.  Divide  Long 
Letters.  Study  the  Advertisement. 
Decide  on  the  Opening  Paragraph. 
.■\void  Form  Paragraphs.  Keep  Facts 
Orderly.  Describe  .Accomplishments 
Modestly  But  Completely.  Be  Sincere. 
Don’t  Emphasize  Unemployment.  Don’t 
Send  References.  Don’t  Send  Samples. 

Several  letter  reproductions  con¬ 
trasting  good  and  bad  ones  are  shown. 
Pages  devoted  to  personal  interviews 


A  group  of  Pacific  Coast  classified  men  photographed  at  San  Diego  meeting  lag  lishii* 
week.  Left  to  right;  Kenneth  Flood,  San  Diego  Union  &  Tribune;  Joe  Imnel.  adrertii 
San  Francisco  ISetcs;  J.  J.  Tierney,  Spokane  Spokesman  Review,  new  presides-  jjihors 
Robert  Maxwell,  Long  Beach  Press  Telegram;  Guy  Daniels,  Los  Angeles  Timm-  'E  C 


Harvey  O.  Miller,  Pasadena  Star  News;  H.  J.  Harrison.  San  Francisco  Chronidt- 
James  Manin,  Portland  Journal;  Mel  Burgess,  Santa  Monica  Evening  Outlodt- 
H.  V.  Voight,  Tuscan  Daily  Star;  M.  J.  A.  McDonald,  Oakland  Tribune;  W.O 
Sessions,  Salt  Lake  Tribune  Telegram;  W.  A.  Peacey,  Santa  Monica  Outlook- 
K.  O.  Tinkham.  Los  Angeles  Herald  &  Express;  H.  C.  McDonald,  Fublislwi 
Syndicate;  and  K.  W.  Buchanan.  San  Francisco  Examiner. 


E.  C.  Hensel,  Oakland  Tribune  ad¬ 
vertising  director  spoke  on  the  build¬ 
ing  of  morale. 

R.  C.  Seiler  talked  on  “Bring  Back 
the  Voluntary.” 

Kenneth  Tinkham,  Los  Angeles  Hcr- 


WILL  PUSH  “ESSO"  SUIT 
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Standard  of  Indiana  Will  Sue  St.  Low 
Agent  If  Case  Dismissed 

(Special  to  Editor  &  Pcblisber) 

Chicago,  July  1 — Efforts  on  the  put 

aid  &■  Express  made  a  presentation  on  „{  Standard  Oil  Company  of  New  Jersey  Joie  i 
"Tlie  Sales  Manual.”  and  its  subsidiary  Esso,  Inc.,  to  avoid  cation 

responsibility  for  using  the  trade  terml  eiplai 
“Esso”  in  Standard  Oil  of  Indiana  ter- a  paper 
ritory,  will  not  halt  Standard  of  In-  aterai 
diana’s  suit,  it  was  learned  here  today. 

Esso,  Inc.,  has  presented  a  motion  in 
the  federal  district  court  at  St.  Louis  to 
dismiss  the  “Esso”  suit  so  far  as  they 
are  concerned.  They  cite  the  technical 
grounds  that  they  are  not  residents  oi 


H.  C.  MacDonald  analyzed  the  sur¬ 
vey  which  Dr.  Gallup  had  made  of 
approximately  2,000,000  persons  ap¬ 
portioned  among  twenty-two  typical 
newspapers. 


BOND  AD  CAUSES  FLURRY 


Issue  by  Ontario  Not  Registered  with 
U  S  SEC 

Recent  appearance  in  the  Nrtv  York 
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“Noncx — Mr.  and  Mrs .  deal  with  one’s  presentation  of  samples 


of 


regret  to  announce  the  marriage 
(their  son)  on  June  — ,  1935.” 

It  developed  that  the  19-year  old  son 
had  eloped  to  Maryland  with  his 
fiancee.  .Although  the  bridegroom’s 
parents  objected  to  the  marriage  and 
said  so  in  print,  the  bride’s  father  and 
mother  bestowed  a  parental  blessing. 


of  work,  and  one’s  ]>ersonal  appearance. 

This  edition  has  been  distributed  to 
all  graduates  of  the  city’s  high  schools, 
and  is  also  available  for  the  asking  at 
Herald  Tribune  offices. 


Daily  Bond  Buyer  of  an  advertisement 
for  an  issue  of  $20,000,000  of  deben¬ 
tures  of  the  Province  of  Ontario  made 
a  flurry  in  financial  advertising  circles, 
since  the  issue  was  not  registered  with  the 
Securities  and  Exchange  Commission. 


The  motion  is  to  be  argued  this  wedc.  ^  readi 
Louis  L.  Stephens,  chief  counsel  for  since 
Standard  of  Indiana,  has  announced  tlat  tiut 
the  maneuver  of  the  two  Jersey  con-  tiut 
panies  would  avail  them  nothing  even  if  '  to  th 
the  suit  should  be  dismissed.  It  will ,  In 


KTunties  and  Exchange  Commission.  m 

Harrv  C.  Nixon.  Provincial  Secre-  ^  continu^.  he  stated,  against  Frara  i 


CHIC.AGO  Herald  and  Examiner, 
of  which  Carlin  S.  French  is  clas¬ 
sified  advertising  manager,  celebrated 
its  third  anniversary  of  classified  leader¬ 
ship  in  Chicago,  on  June  20. 

Highlight  of  the  occasion  was  pub¬ 
lication  of  a  special  want  ad  section 
on  that  day  which  contained  23,731 
lines  of  classified  advertising.  The  20- 
page  section  devoted  to  the  event  also 
featured  a  letter  from  William  Randolph 
Hearst  in  which  he  outlined  his  credo 
of  the  imjiortance  of  classified  and  con¬ 
gratulated  Mr.  French  and  the  em¬ 
ployes  of  his  department. 

The  .section  included  about  550 
thumbnail  halftones  of  individuals  who 
have  been  consistent  users  of  want  ad 
space  in  the  Herald  and  Examiner. 

In  the  summer  of  1932,  the  paper 
switched  to  the  word-rate  basis  for  clas¬ 
sified  charges.  .At  that  time,  multiple 
insertion  ads  earned  a  rate  as  low  as 
three  cents  per  word.  The  then  forth¬ 
coming  Century  of  Progress  Exposi¬ 
tion  also  tended  to  loosen  up  adver¬ 
tising  in  diicago  and  the  Herald-Ex’s 
change  from  the  line  rate  proved  to 
be  well-timed. 

The  special  section  was  handled  en- 
tirelv  bv  the  the  regular  classified  staff. 


PACIFIC  Coast  Classified  .Advertis¬ 
ing  Managers’  .Association  has 
elected  the  following  officers  to  serve 
for  the  coming  year;  President.  J.  J. 
Tierney,  Spokane  Spokesman  Rcinerv; 
vice-president  and  treasurer,  a  newly 
created  office.  Kenneth  FIckkI,  .9o»i 
Diego  Union  and  Tribune:  secretary. 
H.  J.  Lynch.  Tacoma  Nctos  Tribune. 
Mel  Burgess,  of  the  .'ianta  ^foniea 
Evening  Outlook,  is  retiring  president. 

The  association  meeting  was  held  at 
San  Diego  as  a  dejiartmental  group  of 
the  P.  C.  .A.  C. 

Guy  Daniels.  Los  Ana  etc  s  Tim,es, 
discussed  methods  of  handling  advance 
proofs  of  promotion  in  merchandising 
classified  space. 


Sheeran,  their  St.  Louis  representative  | 
who  is  said  to  be  subject  to  the  St.  Low 
court’s  jurisdiction.  The  issues  involved 
as  to  the  right  of  any  other  person  or 
corporation  than  Standard  of  Indiana  to 
use  the  term  “S.  O.”  or  anything  n- 
sembling  it  can  be  tried  as  well  agaimt 
the  individual  representative  as  against  j 
HAS  PHOTO  ENGRAVING  PLANT  the  corporations  themselves,  Mr.  Sfr  . 

The  Hannibal  (Mo.)  Courier-Post  phens  asserted,  and  judgment  again#  'T 
recently  installed  a  photo-engraving  de-  him  can  be  made  applicable  against  tk  1  ( 
nartment.  Jersey  companies  involved.  'il 


tary  of  Ontario,  wired  the  SEC  that 
the  New  York  jiaper  had  been  used  be¬ 
cause  of  its  circulation  in  Ontario 
financial  circles,  and  that  no  bids  were 
“expected,  received,  or  accepted  from 
the  United  States.”  .A  second  inser¬ 
tion  was  canceled. 
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SA'R.ACUSE  Herald,  of  which  Loyal 
Phillips  is  classified  manager,  has 
just  published  a  four-page  “Tourists* 
Vacation  Guide.”  Page  one  is  given 
to  a  rather  humorous  map  of  the  U.  S.. 
showing  the  recreational  features  of 
various  localities. 

The  back  page  consists  of  smaller 
maps  and  explicit  instructions  for  ex¬ 
tended  tours  radiating  out  of  Syracuse, 


linotype  "»»«♦> 


Linolite  Magazine 


MERGENTHALER  LINOTYPE  CO. 
Brooklyn,  New  York 

San  PranclKo  *  Chicago  '  New  Orleans 
Canadian  Linotype,  Limited,  Toronto,  Canada 
Repretentativei  tn  the  Principal  Citiee 
of  the  World 


AMERICA  AND  HER  NEWSPAPERS  HAVE  ALWAYS  KEPT  MARCHING  ONI 


Lumber  served  well 


until  taller  buildings 
brought  steel  construction 

^MMPROVE!"" 

is  the  demand  of  Progress 


The  nature  of  lumber  could  not  be  chansed  to  meet  the  requirements  of  sky¬ 
scraper  construction.  On  the  other  hand,  Wood  Dry  Mats  have  kept  abreast 
of  the  fast  movins  developments  of  the  news¬ 
paper  industry.  It  has  been  possible  for  the 
Wood  orsanization  to  make  chanses  in  the 
product,  which  the  laboratory  and  practical 
use  have  shown  desirable  and  necessary. 


"Improve"  is  the  Wood  walchword 


FLONC  OMtPOBAIION 

■OOMCa  MELS,  N-V 


WOOD  DRY  MATS  ARE  NOW  USED  BY  A  MAJORITY  OF  THE  DAILIES 
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UR  OVN  VOR!£) 

or  Letters 


Two  volumes  on  “Sales  and  Adver- 
jjjing”  by  Chester  A.  Gauss,  Lucius 
f  Wightman  and  Harry  A.  Bates  have 
^  been  published  by  the  American 
Tahnical  Society.  Tlie  volumes  cover 
jsahology  of  selling  in  advertising,  an- 
^5  of  sales,  copywriting,  typography, 
J  and  contain  many  examples  of  suc- 
caiful  current  advertising  campaigns. 

In  addition  to  their  value  as  textbook 
fflgfrial  for  beginners,  these  bcKiks  con- 
on  considerable  information  of  interest 
to  aperienced  advertising  men  and 
i  jjnen  and  should  be  helpful  in  estab- 
=  _  '  liiiiing  closer  relations  between  sales  and 
^  f  adrertising  departments.  The  co- 


jiAors  are  well  versed  in  their  subjects, 
jlr.  Gauss  was  formerly  advertising 
^agff  and  assistant  to  the  manager 
oi  Crocker-Wheeler  Company.  Mr. 


V.  0  '  ttlglitman  was  formerly  advertising 
'  iranager  of  Ingersoll-Rand  Company. 
Jlr.  Bates  is  vice-president  of  Reincke- 
EBis-Younggreen  &  Finn,  Chicago 
aancy.— G.  B. 
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people  who  have  not  been  trained  in 
journalism  schools.  Discussing  the  need 
for  better-educated  newspaper  workers, 
Ur.  Pitkin  asserts. 

"It  (newspaper  business)  still  retains 
hundreds  of  half-baked  toilers  with  the 
jargon  of  the  city  room  and  little  else 
save  a  speaking  acquaintance  with  a  few 
police  sergeants  and  beer  runners.  As 
these  unworthies  die  off,  their  places 
must  be  filled  with  a  superior  type  of 
professional  man.  Just  now  many  edi¬ 
tors,  especially  in  smaller  towns,  are 
content  to  take  on  as  cubs  boys  out  of 
high  school.  But  what  if  college  men 
offered  themselves?  Surely  they  would 
win  the  best  positions.  Surely  too  they 
would  serve  the  paper  better  in  the  long 
run.’’ 

This  is  something  for  the  American 
Society  of  Newspaper  Editors  and  the 
American  Newspaper  Guild  to  con¬ 
sider. — G.  B. 


ences,  Mr.  Blood  concludes  his  articles 
with  advice  for  the  young  rejwrter. 

“Those  reporters  who  were  best  were 
not  interested  in  time,  money,  success,’’ 
he  writes.  “They  were  interested  in  life. 
'Fliey  were  young  explorers,  discovering 
new  things  in  a  life  tremendously  old. 
And,  above  all,  they  were  sober  and 
honest.  I  say  this  because  many  untrue 
things  have  been  said  of  newspaper  re¬ 
porters.  A  good  reporter  is  the  salt  of 
the  earth,  interested,  above  all  things, 
in  life.’’— H.  W.  M. 


Harper  &  brothers  announce 

that  two  first  novels  to  be  pub¬ 
lished  in  July  are  by  former  newspaper 
workers.  They  are  “Broken  Journey’’ 
by  Louisa  Wilson,  who  was  a  reporter 
on  the  old  New  York  World,  and  “High 
Fever’’  by  Melvin  I.ostutter.  editor  of 
the  Columbus  (Ind.)  Republican. 


LONG  REJOINS  DAILY 

C.  Raymond  Long  of  Springfield,  Ill., 
former  Elgin,  Ill.,  newspaper  advertis¬ 
ing  executive,  has  been  named  adver¬ 
tising  director  of  the  Elgin  Courier- 
Ncics,  effective  July  1,  R.  Eaton  Fedou, 
Courier-News  general  manager,  an¬ 
nounced  this  week.  Mr.  Long  succeeds 
E.  C.  Gage,  who  resigned  June  1  to 
direct  a  local  finance  company.  Mr. 
Long  resigned  as  advertising  manager 
of  the  Courier-News  eight  years  ago  to 
accept  a  similar  position  with  the  Dan~ 
i-ille  (Ill.)  Press. 
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IT  pays  to  publish  “pig  iron’’  on  page 
lone  these  days,  J.  David  Stern,  pub¬ 
lisher  of  the  -Vert'  York  Post,  Philadel- 
fhu  Record  and  Camden  Courier-Post, 
(Wares  in  an  article  appearing  in  the 
Jersey  >  Jme  issue  of  The  Quill,  monthly  publi¬ 
cation  of  Sigma  Delta  Chi.  Mr.  Stern 
explains  that  “pig  iron”  is  the  news¬ 
paper  jargon  for  heavy  stuff,  which  the 
average  circulation  manager  often  begs 
the  n^eup  editor  to  keep  off  the  front 
P*'- 

The  article  is  leased  on  Mr.  Stern’s 
recent  remarks  before  the  .\ssociation 
of  National  .Advertisers  and  attacks  a 
nnmber  of  generally  prevailing  news¬ 
paper  theories.  Mr.  Stern  declares  the 
reading  public  senses  and  appreciates 
sincerity:  that  sincerity  cannot  be  faked; 
that  it  pays  to  publish  statistics;  and 
that  a  paper  should  always  be  edited  up 
to  the  public  rather  than  down. 

In  the  same  issue.  Stephen  Bolles, 
Jxen'ille  (Wis.)  Gasette,  has  an  in¬ 
teresting  analysis  of  the  community 
newspaper,  pointing  out  that  a  metro¬ 
politan  newspaper  is  .told  and  a  com- 
nnnity  newspaper  is  subscribed  to.  Dis¬ 
using  the  functions  of  a  live  commun- 
itr  daily,  he  asserts  that  the  older  a 
ne-Aspaper  is  the  harder  it  is  to  keep 
■  -G.  B. 
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■««  tjTHE  newspaper  business  needs  well- 
f*  *;  (  f  educated  workers,  according  to  Dr. 
"Walter  B.  Pitkin.  Columbia  University 
te>vir  and  author,  in  an  article  writ- 
for  the  July  issue  of  the  Rotarian 
Vagedne.  'The  article,  entitled  “Many 
-ttle  Open  Doors.”  is  directed  at  col- 
■irte  students  seeking  employment.  Dr. 
ri.tkin  points  out  that,  surprisingly 
^«'ug’n.  newspapers  are  again  seeking 
g"M<lass  copy-readers,  contact  men  for 
Ipshlishers,  “cubs”  with  good  education 
ai,  “mysterv  of  mvstcries” — women  re- 
psners. 

Commenting  upon  the  revival  of  in- 
B^cst  in  women  reporters,  the  writer 

f  ssites : 

.  “I  do  not  know  what  this  means ;  for 
t  runs  counter  to  the  trend  of  the  past 
Ip  years.  Schools  of  journalism  have 
^  the  greatest  difficulty  in  placing 
^_r  women  graduates  except  in  inferior 
ps'tions  where  the  work  has  been  hard 
the  pay  wretched.  The  larger 
ft^_spapers  have  soured  on  women  for 
tsw'us  reasons  ...  So  this  revival  of 
Jtrest  in  women  reporters  puzzles  me. 
niatter  of  record." 

Referring  to  a  recent  survev  made  by 
Willard  Bleyer  of  the  University 
'Wisconsin  School  of  Journalism,  the 
^er  brings  out  that  there  are  every 
**r  about  four  times  as  many  news- 
aper  openings  as  there  are  people  grad¬ 
ating  from  schools  of  journalism.  This 
“™ng  fact  should  cause  journalism 
[®®®ts  to  take  inventory  for,  apparent-  . 
fneee  out  of  four  jobs  go  to  other  ! 


OST  autobiographies  fall  into  one 
of  two  classes.  They  either  tell 
you  insignificant  things  about  significant 
people  or  else  they  are  more  or  less 
furious  exercises  in  egotism. 

Happily,  “Chronicles  of  Barrabas.”  by 
the  retired  publisher  George  H.  Doran 
falls  into  neither  group.  This  book, 
under  the  imprint  of  Harcourt,  Brace  & 
Co.  ($3.50)  is  a  leisurely,  rambling 

tour  through  the  book-publishing  world. 

The  writer  presents  a  series  of  vignet¬ 
tes  iiortraying  many  jieople  about 

whom  you  are  doubtless  already  in¬ 
formed,  yet  his  pictures  have  a  penetra¬ 
tion  and  a  freshness  that  make  them 
unique. 

There  are  frank  estimates  of  writers, 
publishers  and  people  prominent  in  the 
other  walks  of  life.  To  say  that  Mr. 
Doran  runs  the  gamut  from  Dwight 
L.  Moody,  the  revivalist,  to  Frank 

Harris,  gives  some  idea  of  the  scope  of 
his  experience. — C.  G.  T. 

«  *  * 

Things  that  impressed  him  most 
during  his  30  years  as  city  editor 
of  the  Kansas  City  Times  are  related 
by  Charles  1.  Blood  in  an  article  in  the 
July  issue  of  American  .Magazine. 

Mr.  Blood  describes  the  city  editor 
as  “a  nerve  center  of  the  city  in  which 
he  works.”  Through  all  the  emotional 
events  of  the  day,  he  advises  newspaper 
men  to  keep  tranquil — to  think,  not  feel. 

“If  he  responds  emotionally  to  the 
events  of  a  day  or  night  he  won’t  last 
long,”  he  says.  “If  he  suffers  with  the 
injured,  weeps  with  the  widow-,  thrills  to 
the  speaker,  and  lends  his  feedings  to 
every  excitement  that  comes  along,  he 
will  be  a  nervous  wreck  in  tw-o  weeks. 
The  quiestest  night  in  a  city  room 
should  be  the  night  of  the  big  story, 
when  everybody  is  busy  and  silent  and 
thoughtful.” 

.After  relating  many  city  room  experi- 


HAS  NEW  LONDON  ADDRESS 

The  Montreal  Star  has  announced 
that  its  branch  offi'-"  and  that  of  the 
Eamily  Herald  and  Weekly  Star,  for 
Great  Britain,  Ireland  and  Europe  is 
now  located  at  Room  228,  Grand  Build¬ 
ing,  Trafalgar  Square,  London,  W.  C. 
2  England.  E.  C.  Slater  will  be  in 
charge,  succeeding  M.  .A.  Jamieson,  who 
is  retiring  because  of  ill-health. 


144  CRUISE  RESERVATIONS 

One  hundred  and  forty-four  reserva¬ 
tions  have  been  received  for  the  Vir¬ 
ginia  Press  Association  convention 
cruise,  which  leaves  Norfolk,  Va.,  for 
New  York,  July  17.  More  than  200 
New  York  advertising  and  sales  execu¬ 
tives  will  l.ie  the  guests  of  the  associa¬ 
tion  at  a  luncheon  to  be  held  July  19 
in  the  Hotel  Biltmore,  New  York. 


POWELL  GLASS  REAPPOINTED 

Major  Powell  Glass,  managing  editor, 
Lynchburg  (Va.)  News  ancl  Advance 
has  l)een  re-appointed  as  chairman  of 
the  Lee  School  of  Journalism  by  Eman¬ 
uel  Levi,  president  of  the  S.  N.  P.  A. 
and  vice-president  of  the  Louisville 
Courier- Journal  and  Times. 
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Retail  News  and  Notes 

By  RICHARD  WEBSTER 


Better  weather  and  more  confi¬ 
dence  tended  to  lift  retail  trade  in 
the  last  week  of  the  second  quarter  of 
tiie  year.  Dun  &  Bradstreet  report 
sales  at  retail  the  last  week  of  June 
averaging  5  to  20  per  cent  l)etter  than 
for  the  same  week  in  1934,  with  the 
Southwest  and  Northwest  going  as  high 
as  25  per  cent  over  last  year.  In  New 
England  there  was  a  slight  increase 
over  a  year  ago;  ami  elsewhere  in  the 
East  the  increase  was  from  4  to  8  per 
cent.  On  the  Pacific  Coast  the  gain 
was  between  8  and  12  per  cent. 

In  metropolitan  New  York  depart¬ 
ment  store  sales  are  about  what  they 
were  last  year.  For  the  whole  montli 
ot  June  daily  averages  will  meet  those 
of  last  year;  the  total  will  lie  a  little 
less  because  there  is  one  less  business 
day  in  the  month  this  year  than  last 
Chicago  June  sales  in  department 
stores  this  year  will  slightly  exceed 
those  of  June  1934.  Extreme  heat  in 
the  .Atlanta  Federal  Reserve  District 
area  from  what  it  had  been  the  week 
l)eforc,  but  the  total  was  7  per  cent 
better  than  a  year  ago. 

♦  ♦  * 

INDICATIVE  chain  store  sales  for 
the  latest  period  available  are  en¬ 
couraging — particularly  those  of  Sears, 
Roebuck  &  Co.,  which  combine  mail 
order  sales  in  typically  rural  commun¬ 
ities  and  the  sales  of  large  and  medium¬ 
sized  city  stores.  For  the  four  weeks 
ending  June  18,  Sears  sales  were  up 
29.1  per  cent  over  the  same  period  in 
1934.  For  the  preceding  four  weeks 
the  increase  had  been  only  17.1  per 
cent ;  and  for  20  weeks  ending  June 
18,  the  gain  was  only  24.4  per  cent — 
so  the  last  period  registe’-c  an  increased 
acceleration,  beside  Ijeing  the  best  gross 
for  this  period  since  1929. 

Safeway  Stores  System  for  four 
weeks  ending  June  15  had  sales  15.3 
per  cent  better  than  a  year  ago,  and 
for  24  weeks  ending  the  same  date  the 
gain  over  last  year  was  17.1%. 

National  Tea  Company  sales  show  in¬ 
creased  gains — for  four  weeks  ending 
June  15,  5%  better  than  a  year  ago; 
and  for  24  weeks  ending  same  date,  3.8 
per  cent  up.  Kroger  Grocery  and  Baking 
Company  for  four  weeks  ending  June 
15  had  sales  2  per  cent  better  than  in 
the  corresponding  period  of  1934,  but 
4.5  per  cent  worse  than  in  the  preceding 
four-week  period  of  1935.  For  24 
weeks  ending  June  IS,  the  gain  over  last 
year  was  6.2  per  cent.  Net  profit  for 
the  24-week  period  was  $2,353,948  this 
year,  and  $2,285,520  last  year.  Much 
more  than  the  difference  between  the 
two  half-year  net  profit  showings  was 
from  amounts  recovered  this  year  on 
invalid  tax  charges  in  recent  years. 
These  refunds  amounted  to  $402,764. 

Two  Canadian  chains  report  decreas¬ 
ing  profits  or  decreasing  sales:  Domin¬ 
ion  Stores,  sales  off  13.3  jier  cent  from 
last  year  for  four  weeks  ending  June 
IS,  and  off  9.9  per  cent  for  24  weeks 
ending  the  same  date;  Loblaw  Groce¬ 


terias,  Ltd.,  with  year’s  sales  up  from 
$14,780,558  to  $15,497,356,  but  profits 
cut  from  $1,064,764  a  year  ago  to  $1,- 
039,876  for  the  fiscal  year  just  reported, 
ending  May  31. 

«  «  » 

More  than  a  million  copies  of  the 
National  Cash  Register  Com¬ 
pany’s  manual,  "Better  Retailing:  A 
Handbook  for  Merchants”  have  Iteen 
distributed  by  the  Merchants  Service 
division  of  that  company,  and  now  there 
is  a  “Ninth  Edition,  completely  revised, 
printed  in  the  interest  of  more  profit¬ 
able  retailing.”  It  would  be  hard  to 
overpraise  this  128  page  book  with  its 
brief,  compact  and  ‘■'mple  text  and  its 
many  illustrations,  tables,  charts  and 
display-box  summaries.  It  carries  on 
tlie  tradition  and  the  practice  of  the 
founder — you  remember  that  he  was 
above  ever>-thing  else  a  teacher,  and  a 
teacher  who  always  found  the  new, 
striking,  direct  way  to  teach,  whether 
he  was  instructitig  his  own  salesmen 
or  his  prospects. 

» 

WILL  the  Federal  Government  put 
chain  stores  and  independents  on 
the  same  purchasing  basis?  The  Pat¬ 
man  investigation  of  the  newly  formed 
.American  Retail  Federation,  finding 
that  the  Federation  was  too  young  to 
have  done  much  of  anything,  has  been 
turned  on  the  track  of  the  chain  stores, 
their  organizations  and  their  attempts  to 
influence  legislation. 

The  special  house  committee  did  un¬ 
cover  the  placing  of  a  “spy”  by  the 
Food  and  Grocery  Chain  Stores  of 
-America,  Inc.,  in  the  Washington  offices 
of  the  National  Anti-Chain  Store 
League.  The  representative  of  the  Chain 
Store  organization  insisted  that  this  was 
a  patriotic  act.  since  the  Antis  were 
planning  a  Nazi  propaganda  weekly 
which  was  to  he  distributed  to  inde¬ 
pendent  retail  grocers. 

Bills  have  been  introduced  in  both 
Houses  making  discrimination  between 
purchasers  in  price  or  terms  of  sale 
unlawful  and  providing  a  presumptive 
measure  of  damages  for  being  ruined 
by  a  chain — triple  the  actual  loss. 
Neither  of  these  measures  has  Admin¬ 
istration  backing. 

*  * 

HE  Supreme  Court’s  decision 

against  NR.A,  largely  on  the 

grounds  of  states  rights  and  inter-state 
vs.  Intra-state  commerce,  has  prompted 
several  attempts  at  get-togethers  of 
states,  like  the  Interstate  Conference 
on  Labor  Compacts,  which  met  at 
Spring  Lake,  N.  J.,  with  representatives 
from  16  states.  But  there  is  no  imme¬ 
diate  hope  for  any  agreement  about  such 
matters  as  chain  store  legislation  or 
sales-tax  laws  or  measures  against 

below-cost  selling. 

The  National  Industrial  Conference 
Board  has  just  analyzed  the  situation 
about  sales  taxes.  Twenty- four  states 
have  some  sort  of  tax — in  force  since 
1932  in  21  out  of  the  24;  only  Miss- 
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issippi.  North  Carolina  and  West  Vir¬ 
ginia  had  general  sales  taxes  in  the 
spring  of  1932.  Most  of  these  measures 
were  emergency  laws  for  relief,  but  it 
will  be  hard  to  shift  the  burden  back 
on  other  levies  when  prosperity  returns. 
Even  the  rate  varies  enormously  from 
state  to  state  and  from  time  to  time 
in  the  same  states.  On  July  1st  this 
year,  the  rate  was  jump^  from 
to  3%  in  California  and  from  2  to 
3%  in  Illinois.  On  the  same  date  the 
South  Dakota  levy  was  shifted  from  a 
gross  income  basis  to  retail  sales.  West 
Virginia  collects  a  tax  on  both  retail 
sales  and  gross  incomes.  In  Mississippi 
and  New  Mexico  the  tax  is  on  gross 
receipts. 

*  *  ♦ 

An  amusing  and  informing  article  in 
■  Retailing  for  July  1st  is  J.  M. 
Baskin’s  “  ‘Upsidonia’  at  Goldblatt’s,” 
which  describes  the  policies  and  the 
operation  of  the  seven  department  stores 
of  that  name,  which  did  over  28^  mil¬ 
lion  volume  net  last  year,  and  which  are 
run  by  five  brothers,  aged  27  to  42. 
Competition  with  the  low  price  chains 
in  their  own  department  stores  and  in 
one  big  drug  store  is  the  fundamental 
explanation  of  the  store’s  success. 
Better  read  the  article  if  you  are  inter¬ 
ested  in  mass  selling  of  drygoods — or 
of  newspapers. 

*  *  * 

More  labor  troubles  for  the  retailer 
— especially  the  big  establishments 
— seem  certain. 

The  10-day  holdup  of  deliveries  for 
the  William  Taylor  Son  &  Co.  store  in 
Cleveland  is  an  example.  It  resulted 
from  a  sudden  attempt  to  unionize  the 
delivery  men  and  the  momentary  set¬ 


tlement  does  not  take  care  of  the 
issue.  ^ 

In  Detroit  the  Carpet  and  Linoieur 
Layers  Lnion  have  picketed  the  1  ’ 
Hudson  Co.  store  and  that  of  Cro»u 
Milner  &  Co.  for  their  refusal  to  ^ 
the  wage  agreed  upon  by  other  denw 
ment  stores.  The  Detroit  and  \V^ 
County  Federation  of  Labor  ha*  n- 
both  stores  on  the  unfair  list  K 
Detroit  Labor  News,  weekly  orgaj! 
the  Federation,  has  declined  the  Cre* 
ley-Milner  regular  40-inch  advert* 
ment. 
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ATTORNEY  SHOOTS  REPORT® 


Miami  Beach  Man  RecoTering  frj 
Altercation  Over  Story 

Shannon  Cormack,  Miami 
Tribune  reporter  was  shot  in  td 
shoulder  June  27  and  the  police  arrtstrt 
O.  B.  White,  an  attorney,  who  figjnc 
in  a  story  carried  in  the  paper,  as  tj 
assailant. 

Hospital  attendants  announced  Mr 
Cormack  apparently  received  only  ■ 
superficial  wound. 

The  wounded  reporter  said  Sni 
White  entered  the  Tribune  office  aitcj 
making  threats  over  the  telephone.  “ 

During  heated  conversation  i.ne| 
White’s  arrival,  Cormack  said  he :: 
a  flat  piece  of  iron  and  wrapped  it .. 
a  newspaper.  Before  he  could  useb^ 
weight,  he  continued.  White  fired 
him  with  a  pistol.  The  first  shot  »o:| 
wild,  Cormack  said,  and  White  '  “ 
again. 

The  story  to  which  White  took  a- 
ception  concerned  testimony  at  an.i 
quest  into  the  mystery  slaying  of 
Estas,  who  was  shot  to  death  Jmalil 
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How  to  Get  a  Job 

OIX  or  seven  years  ago  the  Nctv  York 
S  Ufrald  Tribune  published  a  booklet 
•Hovv  to  Answer  a  Want  Ad.”  It  has 
long  l)ecn 
print  but 
inand  for 
continued 
this  year 
l)een  revised  and 
printed  again.  It 
>ho\vs  the  hopeful 
applicant  how  to 
write  and  how  not 
to  write  a  letter,  it 
reproduces  samples 
of  good,  bad  and 
indifferent  letters, 
it  tells  how  to 
jress.  act  and  talk  at  the  interview  ( if 
fflugetone).  There  are  16  i)ages  (in¬ 
cluding  self  cover)  of  sound,  well  writ¬ 
ten  advice  printed  in  one  color  on  pages 
that  are  5'4  .x  "-U  inches  in  size.  W'e 
Iraow  now  why  we  missed  some  of  the 
jobs  we  went  after  when  we  were 
younger.  ^  ^  ^ 

The  Sun’*  Benneyan 

WHEN  George  Benneyan  was  one 
year  old  his  father,  who  was  a 
college  professor,  :tnd  his  mother,  who 
was  his  father’s 
former  pupil, 
picked  him  up  from 
the  cradle,  fled 
across  the  moun¬ 
tains  of  Armenia 
to  escape  the  Turks 
who  were  on  one 
of  their  Christian 
killing  campaigns, 
and  sought  refuge 
in  an  American 
teacher’s  home.  It 
was  during  the 
Gioice  Benneyan  massacre  of  1895. 
All  they  saved  was  George  and  the 
family  Bible.  They’  still  have  the  Bible 
and  they  still  have  George.  (They 
often  point  to  the  Book  and  occasionally 
point  to  their  son  with  pride.)  Three 
years  later  they  brought  him  to 
America.  For  these  small  services  he 
tas  rewarded  his  i)arents  by  presenting 
them  with  four  grandchildren  and  by 
becoming  promotion  manager  of  the 
Kre  York  Sun. 

During  the  years  between,  he 
worked  himself  through  Amherst  by 
winning  a  scholarship  and  by  washing 
dishes  in  a  boarding  house.  He  played 
on  the  Varsity  football  team,  won  a 
couple  of  prizes  for  public  speaking,  be¬ 
came  editor  of  the  literary  magazine 
and  business  manager  of  the  college 
year  book;  met  a  girl  named  Smith  at 
Smith  College  who  later  became  Mrs. 
George,  serced  in  the  army  and  cried 
because  the  war  ended  before  he  got 
across,  tried  to  learn  his  future  father- 
n-law’s  business  from  the  bottom 
up  and  quit  when  he  was  put  to  running 
the  elevator  one  day,  went  to  Columbia 
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because  he  didn’t  know  what  else  to  do 
and  got  an  M.  A.  degree,  pounded  the 
sidewalks  looking  for  any  kind  of  a 
job,  finally  landed  at  the  New  York 
.American  as  assistant  to  William  B. 
Seabrook,  the  promotion  manager, 
stayed  there  a  year  and  a  half  editing 
Mr.  Hearst’s  house  organ  called  “Ex¬ 
changes,”  left  to  become  promotion 
manager  of  The  Sun  and  there  he  has 
been  for  14  years. 

He  started  at  Tlie  Sun  with  himself 
and  a  secretary.  Now  he  has  a  staff  of 
12  people,  including  artists,  copywriters, 
layout  men,  statisticians,  clerks  and 
stenographers.  They  do  all  the  promo¬ 
tion  for  The  Sun,  circulation  and  ad¬ 
vertising.  They  do  all  the  researching, 
linage  recording  and  letter  analyzing. 
Once  a  year  they  all  get  a  big  head¬ 
ache  with  the  annual  Data  Book  which 
Benneyan  started  as  a  collection  of  a  few 
loose-leaf  pages  and  which  has  grown 
to  be  a  200-page  book  with  a  pretty 
wide  reputation.  It’s  a  hard  working, 
capable  staff,  small  in  view  of  the  vast 
amount  of  promotion  the  Sun  does. 

He  lives  in  White  Plains,  which  is 
in  Westchester  County,  which  is  over¬ 
run  with  advertising  and  newspaper 
men.  He  plays  tennis  in  the  summer 
and  skates  when  there  is  skating  in  the 
winter.  Like  many  other  promotion 
men  his  work  is  his  real  hobby  and  he 
does  his  best  work  at  home. 

Recently  he  acquired  unto  himself  a 
55  acre  “farm”  in  the  Catskill  Moun¬ 
tains,  4  hours  from  New  York.  There 
he  spends  his  happiest  moments.  There 
he  goes  on  week-ends,  frequently  taking 
a  gang  from  his  office.  There  he 
packs  his  family  in  the  summer  and 
spends  his  own  vacations  working 
among  the  vegetables  and  trees  and 
adding  improvements  to  the  rundown 
place.  There  he  plans  to  establish  a 
home  for  indigent  promotion  men. 

Benneyan’s  interest  in  newspaper 
promotion  goes  beyond  his  own  job. 
He  has  probably  done  more  for  news¬ 
paper  promotion  and  promotion  man¬ 
ager  than  any  other  one  man.  Seven 
years  ago  he  organized  the  promo¬ 
tion  men  of  the  competing  New  York 
newspapers  into  an  active  group  that 
has  been  meeting  once  a  month  ever 
since.  Before  that  they  hardly  knew 
each  other.  Since  then  they  have  un¬ 
dertaken  numerous  joint  projects,  es- 
l)ccially  in  the  matter  of  standard  sta¬ 
tistics  for  the  market.  The  experi¬ 
ment  proving  satisfactory,  he  or¬ 
ganized,  two  years  later,  the  National 
Newspaper  Promotion  Association 
which  has  been  meeting  once  a  year 
and  which  is  today  an  active,  helpf’.d 
institution.  It  was  Benneyan,  too,  who 
was  responsible  for  the  newspaper  pro¬ 
motion  awards  instituted  by  Editor  & 
Publisher. 

He  claims  to  have  the  largest  familv 
of  any  promotion  manager  and  has  .i 
tough  time  feeding  his  four  children. 


_ _ _ 

/  AS  \ 

(revealed  j 

Per  capita  food  expendi¬ 
tures  in  Rhode  Island,  as 
revealed  by  the  Census 
of  American  Business  are 
48.2  per  cent,  above 
national  averase. 

PROVIDENCE 

JOURNAL-BULLETIN 

He’s  worrying  how  he  is  going  to  send 
Malcolm,  7,  and  Robert,  3,  to  Amherst 
and  Jean,  11,  and  Helen,  6,  to  Smith. 
When  the  first  ciiild  came  he  wrote 
and  published  a  nursery  song  celebrat¬ 
ing  the  event.  A  lew  years  later  he 
published,  privately,  a  collection  of 
short,  short  stories  dealing  mostly  about 
his  children.  His  one  ambition  is  to 
acquire  a  child  that  will  upset  Abbe 
Mendel’s  theory  and  be  light  and  Eng¬ 
lish  like  the  mother  instead  of  dark 
and  swarthy  like  himself.  Each  of  his 
four  children  have  been  ligliler  than  the 
one  before  but  he  doesn’t  think  he’ll 
trv  anv  more. 

V  *  it> 


PICAYUNE  DID  NOT  CUT 

Unintentional  wording  of  a  New  Or¬ 
leans  dkpatch  in  the  June  22  Editor  & 
Publisher  regarding  newspaper  action 
in  that  city  following  the  expiration  of 
the  newspaper  code  left  the  position  of 
the  Tintes-ricayiine  oi)en  to  miscon¬ 
struction.  llie  Timcs-Picayune,  em¬ 
ploying  men  as  janitors  and  elevator 
operators,  did  not  reduce  their  wages. 
The  Times-Picayune,  operating  on  a 
40  hour  basis,  comiKnisates  overtime  one 
week  with  time  off  on  the  next  week’s 
schedule.  Editor  &  Publisher  regrets 
any  possilile  misunderstanding  which 
might  have  arisen. 


Selling  Iowa 

U'  ROM  the  expert  hand  of  Joyce 
•E  Sican,  promotion  manager  of  the 
Dcs  Moines  Register  and  Tribune, 
comes  “The  State 
Nobody  Knows.” 
It’s  a  two-color 
job,  32  pages  and 
cover,  size8}4xll 
inches.  And  when 
you  get  through 
with  it  you  know 
Iowa  pretty  well. 
The  commanding 
cover  shows  a 
first-class  photo¬ 
graph  of  husked 
corn... not  just 
ordinary  corn,  but 
the  corn  that  won  the  blue  ribbon  cham¬ 
pionship  at  the  International  Exposition 
in  Chicago.  The  right-hand  pages  show 
charts  and  maps  set  in  red  borders  and 
emphasizing  Iowa’s  importance  as  a 
market  (her  farm  income,  retail  sales, 
fo(^  sales,  drug  stores  sales,  etc.),  and 
pointing  out  the  value  of  the  Register 
and  Tribune.  The  left-hand  pages  have 
just  a  few  lines  of  small  type  explain¬ 
ing  the  charts  on  the  facing  pages. 

Interesting  is  the  map  in  the  middle 
of  the  book  showing  what  percentage 
of  each  of  the  48  states’  population  is 
on  relief.  Iowa,  says  the  book,  has  9.6 
percent  and  compares  favorably  with 
the  other  states. — .Allen  French. 


First.  • . 

in  full-run  Gravure 
advertising,  New 
York  newspapers, 
for  first  five  months 
of  1935. 
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Today’s  Newspaper 
in  the  Third  Market 


DROPS  SUNDAY  EDITION 

The  Cheyenne  Wyoming  State  Tri¬ 
bune  and  Leader,  according  to  a  recent 
announcement,  suspended  its  Sunday 
tabloid  edition.  The  comic  section  will 
he  published  Saturday  in  tabloid  size. 
The  daily  is  now  being  published  eve¬ 
ning  except  Sunday, 


"Act,  profc.ssor  .  .  .  now  that 
you've  found  that  The  Des  Moines 
Kegister  and  Tribune’s  271,917 
dally  circulation  reaches  the 
"Top-Third”  of  Iowa  buyers  send 
it  your  ’A'  schedule.” 
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35,000  AT  JUBILEE 
IN  PipSBURGH 

Four  ThouMnd  Singers  and  Musi¬ 
cians  Win  High  Acclaim  at  Sun- 
Telegraph  Event — Will  Be 
Annual  Affair 

(fly  telegraph  to  Kditos  &  Publisher) 

Pittsburgh,  Pa.,  July  2. — With  al¬ 
most  4,000  singers  and  musicians  taking 
l>art  and  a  capacity  audience  estimated 
at  35,000,  the  Pittsburgh  Sun-Tele¬ 
graph,  Hearst  newspaper,  presented 
last  Saturday  night  in  Forbes  Field 
its  lirst  annual  Music  Jubilee.  This 
music  festival  was  the  climax  of  the 
series  of  competitions  sponsored  by 
the  Sun-Telegraph  in  which  vocal 
soloist,  male  choruses,  mixed  choruses, 
women’s  choruses,  brass  bands,  life  and 
drum  corps,  from  Pittsburgh,  Western 
Pennsylvania,  Ohio  and  West  Virginia 
took  part, 

\fore  than  60  organizations  had  par- 
ticijiated  in  the  preliminary  competitions 
for  prizes  totalling  $1,300  and  music 
scholarships  to  Duquesne  university  in 
Pittsburgh. 

Governor  George  H.  Earle,  Mrs. 
Earle  and  members  of  the  state’s  chief 
executive’s  staff  journeyed  to  this  city 
where  the  governor  formally  opened  the 
festival.  John  Charles  Thomas,  bari¬ 
tone,  was  the  guest  soloist.  Floyd  Gib¬ 
bons.  headline  hunter,  was  the  master 
of  ceremonies.  Antonio  Modarelli,  con¬ 
ductor  of  the  Pittsburgh  Symphony 
Orchestra  conducted  the  mass^  choral 
numbers.  Burt  Mustin  led  the  com¬ 
munity  singing.  .\s  part  of  the  grand 
entry  of  the  4,000  artists,  Syria  Tem¬ 
ple  of  the  Shrine  joined  in  a  salute 
to  Governor  Earle. 

The  second  high  light  of  pagentry 
came  when  more  than  a  dozen  fife,  drum 
and  bugle  corps,  which  had  competed 
earlier  in  the  clay  for  prizes  at  the 
Pennsylvania  state  convention  of  the 
\’eteran  of  Foreign  Wars,  paraded 
through  the  field  in  gay  uniforms. 

One  of  the  most  stirring  events  was 
the  dramatized  rendition  of  spirituals  by 
a  Xegro  jubilee  chorus  of  500  voices. 

Wilmer  M.  Jacoby,  publisher  of  the 
Sun-Telegraph,  in  welcoming  the  vast 
throngs  announced  that  such  great  num¬ 
bers  in  attendance  prompted  him  to  de¬ 
clare  the  Jubilee  would  become  an  an¬ 
nual  affair. 

Mr.  Jacobv  and  Royal  Daniel.  Jr., 
managing  editor  of  the  Sun-Telegraph 
attribute(i  the  success  of  the  festival  to 
a  group  of  Sun-Telegraph  staff  mem¬ 
bers  and  executives  which  included 
Dwight  H.  Lee,  associate  managing  edi¬ 
tor;  J.  G.  Shradle,  reporter;  J.  Fred 
Lissfelt,  music  critic ;  B.  W.  Bloom, 
circulation  director ;  McHenry  Browne, 
business  manager;  W.  J.  Poch,  chief 
accountant;  Charles  H.  Josenh.  assist¬ 
ant  manager;  Colonel  Jess  Krueger  of 
the  Hearst  newspapers  and  Theodore 
Viehman,  stage  director. 


SPONSORS  STEAMER  TRIPS 

The  Detroit  Xeivs,  June  28  began  its 
14th  annual  summer  steamer  excursions. 
By  arrangement  with  the  'steamship 
company  the  News  enables  Detroiters  to 
take  a  trip  up  the  Detroit  river  through 
Lake  St.  Gair  to  Port  Huron  and  re¬ 
turn  at  half  the  regular  rate.  Enter¬ 
tainment  and  music  is  provided.  Everv' 
Friday  during  the  summer  from  1,500 
to  2,000  people  make  this  trip. 


AIRPLANE  DEUVERY  STARTS 

The  Newark  (N.  J.)  Evening  News 
has  started  its  summer  airplane  de¬ 
livery  service  to  Asbury  Park  and 
coastal  towms  north  and  south  of 
New’ark.  This  year  there  will  be  two 
deliveries  daily,  the  first  to  go  on  sale 
about  3  p.  m.  and  the  “Wall  St.  Com¬ 
plete’’  at  5  p.  m. 


3,000  ATTEND  CANNING  SCHOOL 

Three  thousand  Lansing,  Mich., 
housewives  attended  a  gas  range  can¬ 
ning  school  conducted  by  the  Lansing 
State  Journal,  June  20  and  21. 


BIG  SPLASH  MADE  ON  DAILY  S  PICNIC 


Some  of  the  5,800  boys  and  girls  who  attended  the  annual  Youth  Activities 
picnic  held  recently  by  the  Philadelphia  Evening  Ledger  shown  as  they  took 
cooling  plunges  in  the  pool  at  Woodside  Park  after  free  rides  on  amusements 
as  guests  of  the  daily.  Awarding  of  prizes  for  a  recent  sewing  contest  and  a 
fashion  show  of  the  winning  dresses  was  a  feature  of  the  program  for  the  girls. 


CARRIER  TO  VISIT  ENGLAND 

J.  W.  Edge,  Jr..  17,  city  carrier  of 
the  Memphis  (Tenn.)  Commercial  Ap¬ 
peal,  will  leave  July  24  for  a  trip  to 
Europe  and  will  pay  the  greater  part 
of  his  cxjienses  from  earnings.  He  will 
attend  the  world  conferee of  Christian 
Churches  at  Leicester.  England,  and 
will  also  visit  in  Sweden. 


SUBSCRIPTIONS  TAX  EXEMPT 

Subscription  sales  of  newspapers  are 
among  the  few  exemptions  under  the 
New  Jersey  state  sales  tax  w'hich  be¬ 
came  effective  July  1.  .\lso  exempted 
are  subscription  sales  of  magazines 
which  sell  at  retail  for  less  than  11 
cents  a  copy. 


BIRDS  TAKE  OVER  TUBES 

Birds  nesting  in  rural  newspaper  de¬ 
livery  tubes  have  given  trouble  to  the 
Athol  (Mass.)  Daily  News.  In  two 
cases  swallows  have  built  their  nests  in 
the  tubes  and  refused  to  lie  ousted.  In 
both  of  those  cases  the  subscriber  waits 
lieside  the  box  for  the  driver  in  order 
not  to  disturb  the  expectant  bird  parents. 


2,000  CHILDREN  DAILY’S  GUESTS 

In  observance  of  the  100th  reading 
of  the  Worcester  (Mass.)  Evening  Ga¬ 
zette  and  Sunday  Telegram  comics 
over  radio  station  WTAG,  more  than 
2,000  children  were  the  guests  of  the 
newspapers  at  Uncle  Ray’s  birthday 
party  at  the  Capitol  Theater  June  23. 


PRINTS  CUT-PRICE  COUPONS 

The  Buffalo  (N.  Y.)  Evening  Nezvs 
has  resumed  the  printing  of  couikhis 
entitling  its  readers  to  reduced  rates  on 
steamers  between  Buffalo  and  Crystal 
Beach,  on  the  Canadian  shore,  and  to 
reduced-price  rides  on  amusement  de¬ 
vices  there. 


SWIM  SCHOOL  DRAWS  317 

Sponsored  by  the  Little  Pock  Ar¬ 
kansas  Democrat,  the  Recreation  Com¬ 
mission  and  the  Little  Rock  Boys’  Club, 
a  free  swimming  school  was  opened  in 
that  city  recently  with  317  boys  and 
girls  in  attendance. 


BOSTON  SOAP  BOX  DERBY 

The  Boston  Traveler  will  hold  a  Soap 
Box  Derby.  July  27.  in  cewperation  with 
the  Chevrolet  dealers  of  Metropolitan 
Boston.  Prizes  include  a  $2,000  schol¬ 
arship,  automobiles  and  participation  in 
the  national  derby  in  Akron.  Aug.  11. 


CARRIER  TO  WEST  POINT 

Philip  R.  Seaver,  18,  Worcester. 
Mass.,  newspaper  boy  has  reported  at 
West  Point  for  admission  to  the  U.  S. 
Military  Academy.  He  studied  at  the 
Worcester  Polytechnic  Institute  during 
the  past  year. 


AMATEUR  CAMERA  CONTEST 

The  Albany  Knickerbocker  Press  is 
conducting  an  amateur  camera  contest, 
in  cooperation  with  the  Eastman  Kodak 
Company.  Rochester,  in  which  winners 
share  in  local  and  national  cash  prizes 
totaling  more  than  $10,000.  Contes¬ 
tants  must  be  strictly  non-professional. 

MUTT-PET  SHOW  DREW  3,000 

More  than  3,000  persons  attended  the 
fourth  annual  mutt  and  jiet  show  and 
circus  sponsored  by  the  Buffalo  Eve¬ 
ning  News,  Uncle  Ben’s  Club  and  Ra¬ 
dio  Station  WBEN  at  the  Offermann 
Stadium,  Buffalo,  recently.  David  Pau- 
geot  is  promotion  manager  of  the  daily. 

BUILDING-LOAN  COLUMN 

The  Philadelphia  Daily  News  is  con¬ 
ducting  a  column  on  building  and  loan 
problems  to  assist  readers  whose  money 
is  tied  up  in  B.  and  L.  associations. 
Three  or  four  readers’  queries  are  an¬ 
swered  daily. 

WINSLOW  ON  VACATION 

K.  R.  Winslow,  circulation  manager 
of  the  .Vc7k’  York  Herald  Tribune,  left 
for  Labrador  recently  on  an  extended 
vacation.  1.  .A.  Christen,  assistant 

manager,  will  l»e  in  charge  during  Win¬ 
slow's  absence. 


HAS  NEW  COMIC  STRIP 

The  Philadelphia  Evening  Ledger  is 
publishing  a  new  comic  strip,  “Babe 
Bunting,’’  created  by  Roy  L.  Williams, 
of  the  Ledger’s  art  staff. 


ORGANIZES  MIDGET  LEAGUES 

The  Buffalo  (N.  Y.)  Ez'cning  News 
is  organizing  midget  baseball  leagues 
for  players  between  10  and  14. 
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PUBUSHER  GIVEN  500  “SUSS” 


Montgomery  Advertiaer  Circ«lat(„ 
Honor  R.  F.  Hudson 

Circulation  employes  of  the  Mtm. 
gomery  (.\la.)  Advertiser  working  jj. 
dividually  obtained  500  new  subscribtrj 
in  10  days  as  a  tribute  to  the  nee 
owner  of  the  paper,  R.  F.  Hudson,  rrln 
joined  the  paper  more  than  30  yejn 
ago  as  an  employe  in  their  departntot 

laach  employe  in  the  departnyg 
pledged  himself  to  obtain  10  new  sdt- 
scribers  and  with  this  more  than  *. 
complished  Mr.  Hudson  was  invim 
down  to  the  department  and  told  wig 
had  been  done,  by  A.  D.  Potter,  cirq. 
lation  manager,  and  Gaston  Jorda, 
manager  of  city  circulation.  £ 

Mr.  Hudson  declared  “this  is  one  off 
the  finest  compliments  I  ever  received*  [ 
He  recalled  that  his  first  newspaftr  ^ 
connection  was  as  a  carrier  for  the 
Atlanta  Journal.  Later  he  became  1 1 
traveling  representative  of  the  Advs.  i 
tiser,  then  joining  the  circulation  (k- 
I)artment. 


HELD  CARRIER  OUTING 

-Approximately  40  carriers  and  dr-i 
culation  department  employes  of  4* 
.ST.  Petersburg  (Fla.)  Times  enjojai 
an  outing  June  15  at  the  Suwaraa 
Model  Farm.  Max  Ulrich,  circulatn 
manager,  headed  the  group,  and  to 
assist^  by  Russell  Stratton,  creit- 
manager.  _ 

ISSUED  HIGHWAY  GUIDE 

The  Boston  Globe  has  issued  a  limited 
1935  edition  of  its  Official  Highway  At¬ 
las  of  the  United  States  and  Cana^ 


439  Flappers 
Called  the  Office 


— l(ecause  just  at  the  crucial 
in  Tuesday’s  installment,  wt:, 
Glarice  was  abducted  and 
gling  in  the  Imndit  car,  the  >ta:; 
took  a  nose  dive  into  a  inoraseo  i 
pale  and  hazy  liieroglyphics.  ' 

The  stereo  department 
have  been  forced  to  answer  all  thi- 
calls,  but  no,  the  poor  harried 
ture  editor  had  to  “take  it.” 
another  case  where  a  Certified  Mf'. 
costing  little  more  than  a  thin  din- 
would  have  saved  a  lot  of  explainiK 

For  dependable  stereotyping,  rfi) 
on  Certified  Mats,  made  in  t- 
U.  S.  A. 

CERTIFIED  DRY  MAt 
CORPORATION 

340  Madison  Ave.,  New  York,  N.  1 
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d^bttuary 

'***'''  aMAXUUS  H.  HORN,  60,  veteran 
A  newspaperman  of  Germany  and 
Mont.  Ae  United  States,  died  June  24  at  the 
m.  Monica.  Cal..  Hospital.  Coming 

hm  m  \nierica  35  years  ago,  he  soon  lie- 
e  ^  ^  editor  of  the  Brooklyn  Eanle,  ami 

^  ^managing  editor  of  the  Pittsburiih 
tit-DispaUh.  After  going  to  Cali- 
ywt  because  of  ill-health,  he  estab- 

‘'"'Ot  a  community  paper,  the  AVio  Era 

[aole  in  Los  Angeles  two  years  ago, 

^  t*-  aid  with  consolidation  of  this  iiaper 
«•  jith  the  S'etcs-l’rcss,  a  similar  publica- 
nvinj  non.  became  a  member  of  that  staff, 
"'ta  He  is  survived  by  his  wife  and  two 
circo-  suns. 

The  Kev.  T.  D.  Sisk,  70,  veteran 
L  3(»spaper  publisher  and  Haptist  Min¬ 
one  of  I  ster.  died  suddenly  J  une  25  in  Dallas, 
eivei'r  Texas.  Rev.  Sisk  was  the  father  of 
spagr  ■  Larr>-  L.  Sisk,  managing  editor  of  the 
w  tilt  I  iort'iyorth  (Tex.)  Press. 

i  I  Robekt  T l’  itle  Spencer,  president 
I  the  Riegel  Paiier  Corporation  of  New 
Ml  (fc.  York,  di^  June  -5  “t  the  New  Haven 
Hospital,  following  a  heart  attack, 
k  Walter  Adams  Johnson,  56,  pub- 
^  ^  lisher  of  the  Garden  Digest  and  former 

>d  dr-fc  publisher  of  other  allied  magazines, 
of  Ike  r  died  June  29  in  Pleasantville,  N.  Y., 
uijoied  of  a  heart  attack.  He  spent  several 
wanitt  years  in  Doubleday-Uoran  publishing 
ulatioD  tiim 

•d  tw  Sara  .Ann  Dunn,  assistant  to  the 
music  critic  of  the  New  York  Sun,  died 
lime  27,  after  a  two-month  illness.  She 
E  had  served  in  the  denartment  for  25 
linriW  Rniinwing  an  extensive  musical 

jy  jD.  eduation  in  Europe,  she  returned  to 
,\nierica  as  music  critic  for  Touti  and 
_  Country. 

Elcene  Katz,  59,  newspaper  and 
u  adiertising  writer,  died  in  New  York 
City  June  29.  He  composed  “Passing 
impressions”  on  the  Financial  IVorld 
^  >  for  the  past  two  years.  Beginning  his 
.  :,e«spaper  work  on  the  Denver  Post, 

I  \  ^  he  »as  with  the  Los  .dngeles  Times  and 
I  I  the  Ckicago  Inter-Oeean  before  going 
^  I ,  into  the  advertising  copy  field. 

A  Robert  H.  McNamara,  51,  New 
York  Daily  News  editorial  staff  mem¬ 
ber  for  the  past  three  years,  died  of 
heart  disease  June  27  in  Brooklyn.  Dur¬ 
ing  the  World  War,  he  was  director 
of  public  relations  for  the  Columbus 
Council,  Knights  of  Columbus. 

Munson  Dowd  Pardee,  exchange 
editor  of  the  New  Y’ork  Daily  Nexvs, 
died  of  heart  disease  at  his  Lynbrcxik, 
^  L  I.,  home  June  29.  He  was  65. 
Following  his  association  with  the 
.\rmy  Intelligence  corps,  he  spent  five 
years  on  the  New  York  IVorld  and  then 
d  to  the  New  York  American. 

Harry  D.  Cashman,  61,  one  time 
’  sports  editor  of  the  New  York  Sun,  and 
strj;  previously  with  the  San  Francisco 
.  L  Chronicle,  was  found  dead  in  a  canal 
at  Washington,  D.  C.,  by  friends  July 
)ras8 3,  who  followed  instructions  in  note  left 
by  the  former  writer.  He  had  been  un¬ 
employed  and  despondent  for  two  years. 

Charles  Edgar  Nelson,  47,  for  25 
years  Sunday  editor  of  the  Washington 
illth-si  Evening  Star,  died  July  2.  Stricken 
ied  fw  *’®^*^*  attack  in  his  office,  he  was 
taken  to  his  home  where  he  died  after  a 
Jtf  I  second  stroke.  Ross  Nelson,  city  edi- 
j  If ,  tor.  South  Bend  Times,  survives  his 
*  ‘  ‘  brother. 

ndiiH,  Q  Nolan,  prominent  in  the 

newspaper  field  in  Yonkers,  N.  Y.,  and 
cne  of  the  leading  political  figures  in 
Westchester  County,  of  which  his  son, 
Cerald  Nolan,  is  County  Judge,  died 
in  t?  July  1  at  his  home.  Mr.  Nolan  had  been 
called  in  by  Governor  Nathan  L.  Mil¬ 
ler  to  become  inspector  of  the  state 
printing  shops.  Serving  without  com- 
VlAl  IMusation,  he  instituted  a  system  which 
allowed  free  competitive  bidding  and 
M  resulted  in  a  saving  of  $600,000  yearly 
„  Y  to  the  state,  according  to  Governor 
■  Miller.  In  1892  he  became  circulation 
rnanager  of  the  Yonkers  Herald.  In 
f  1922  he  launched  the  Yonkers  Gazette 
j!  and  later  became  associated  with  the 
.y  1  onkers  Daily  News,  serving  as  editor 
and  publisher  for  four  years. 

Henry  H.  Robertson,  suburban  staff 

X“ 


Record  died  at  Etiglewood  Hospital, 
June  29  following  an  ojieration  irom 
which  he  failed  to  rally.  Mr.  Robert¬ 
son  was  lK)rn  in  Brooklyn,  N.  Y. 
I'ebruary  26,  1870. 

.Mathkiw  Bi.ATTi.KR.  classified  ad¬ 
vertising  solicitor  for  the  Kaii-ias  City 
Journal-Post,  died  June  27  at  his  home 
in  Kansas  City. 

James  E.  Pettit.  43.  maiInHim  lore- 
man  of  the  Oakland  (Cal.)  'I'rihune, 
died  June  29  following  a  five-month 
illness.  He  had  been  with  Ixrth  the 
.Sum  Francisco  Chronicle  and  the  San 
Francisco  E.rainincr  before  going  to  the 
Tribune  as  foreman  10  years  ago. 

\’uToR  Barko.n,  4().  well  known  .At¬ 
lanta  newspaperman,  more  recently  con¬ 
nected  with  the  advertising  agency, 
Newspaiier  Features,  Inc.,  was  found 
dead,  near  the  Rose  Bowl  Athletic 
Field  at  Georgia  Tech  campus.  June 
25.  No  marks  of  violence  were  found, 
Barron  was  formerly  with  the  Geor¬ 
gian,  and  the  Constitution. 

Mrs.  Getirge  Neavhart.  wife  of  a  vet¬ 
eran  member  of  the  staff  of  the  Or¬ 
lando  (Fla.)  .Morning  .Sentinel,  died 
June  28.  Her  husband  and  one  son, 
survive. 

WM.  L,  VALIQUETTE 

William  L.  \’alii|uctte,  manager  of  the 
Seybold  .Machine  Company,  Dayton,  and 
for  almost  49  years  identified  with  the 
company  and  the  paper-cutting  indus¬ 
try,  died  May  24  at  the  age  of  66. 
Except  for  a  brief  rest  period  some 
time  after  the  company’s  consolidation 
with  the  Harris  Seybold  Potter  Com¬ 
pany,  his  entire  business  career  has  been 
with  the  Seybold  company.  He  re¬ 
turned  to  become  its  manager  again. 
Charles  Seybold,  founder  and  form¬ 
erly  president  of  Seylvold  Machine  Com¬ 
pany,  returns  for  the  present  to  the 
.Seybold  division  as  manager. 

GAAR  WILUAMS  LEFT  $30,000 

The  will  of  Gaar  WTlliams,  Chicago 
Tribune  cartoonist,  leaving  an  estate  of 
approximately  $30,000  to  his  widow, 
Mrs.  Lena  E.  Williams,  Glencoe,  Ill., 
was  admitted  to  probate  in  Chicago  last 
week.  Mr.  Williams  died  suddenly  there 
last  June  15.  He  was  54  years  old. 

REPORTER  KILLED  IN  CRASH 

Miss  Florence  Berger,  25,  reporter 
on  the  .staff  of  the  Reed  City  (Mich.) 
Osceola  County  Herald,  was  killed,  and 
her  fiance.  J.  .A.  Cooper,  managing  edi¬ 
tor  of  the  Herald,  was  injured,  when 
the  automobile  in  which  they  were  rid¬ 
ing  was  struck  by  a  freight  train  near 
Reed  City  June  29.  Cooper,  although 
seriously  hurt,  was  expected  to  recover. 
They  had  planned  to  marrv  in  August. 

IRELAND  ESTATE  TO  WIDOW 

William  ,A.  Ireland,  cartoonist  for  the 
Columbus  (O.)  Dispatch,  who  died 
Aiay  29.  left  an  estate  of  $140,357.  The 
entire  estate  is  left  to  his  widow.  A 
movement  has  been  started  to  name  a 
new  park  in  the  vicinity  of  Chillicothe, 
O.,  in  his  memory. 
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DEALERS  &  DISTRIBUTORS 

OUT-OF-TOWN 

NEWSPAPERSI 
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ASTON  NEW  MANAGING  EDITOR 

Cincinnati  Post  Promotion  An¬ 
nounced  by  Carl  D.  Groat 

iUy  teleKraph  to  Editok  &  ITblisher) 

Cincinnati,  O.,  July  3 — .ApiKiintmeut 
of  Frank  .Aston  as  managing  editor  of 
the  Cincinnati  Post  was  announced  to¬ 
day  by  Carl  D.  (Jroat,  editor.  Mr. 
Groat  returned  to  work  this  week  after 
six  weeks  absence  following  a  serious 
abdominal  ojieration. 

Mr.  .Aston,  who  has  lieeu  with  the 
l>a|)er  since  l9l9  serving  as  news  editor, 
city  editor  and  dramatic  critic,  succeeds 
Joe  H.  Torbett,  who  recently  resigned. 
The  new  managing  editor,  after  serving 
as  second  lieutenant  during  the  war, 
joined  the  paper  and  received  prelim¬ 
inary  experience  in  all  branches  of  the 
editorial  department. 

GOVERNOR  PRAISES  NEWS  MAN 

The  enterprise  of  (ieorge  Doying, 
member  of  the  International  News 
.Service,  Harrisburg,  i’a.,  staff  assigned 
to  Capitol  Hill,  was  rewarded  this 
week  by  Executive  recognition.  On 
June  28,  Gov.  George  H.  Earle  voiced 
jiraise  for  an  1.  N.  S.  disclosure  that 
Chairman  Paul  O.  Sunday  and  .A.  C. 
.Marburger  of  the  milk  control  board 
were  paid  $750  each  iluring  the  month 
and  a  half  the  senate  withheld  con¬ 
firmation  of  their  nominations.  Doying 
dug  up  the  facts  and  told  the  gover¬ 
nor’s  secretary.  In  half  an  hour  the 
governor  had  made  a  personal  inves¬ 
tigation  and  dismissed  the  two  men. 

DAILY  WINS  UBEL  SUIT 

Judgment  of  $40,000  for  libel  was 
denied  Rev.  Thomas  L.  Terry,  evan¬ 
gelist  and  former  pastor  of  a  Church 
of  God  tabernacle  at  Springfield,  Mo., 
against  Springfield  Newspapers,  Inc., 
publisher  of  the  Daily  News  and  Leader 
&  Press,  in  a  decision  returned  there 
recently  in  the  circuit  court.  The  minis¬ 
ter  alleged  libel  in  reporting  an  attempt 
to  oust  him  from  the  tabernacle  pas¬ 
torate. 

PULUAM,  JR.,  JOINS  U.  P. 

Eugene  Pulliam,  Jr.,  son  of  Eugene 
C.  Pulliam,  president  of  Central  News¬ 
papers,  Inc.,  and  who  was  graduated 
from  De  Pauw  University  in  June, 
has  gone  to  work  in  the  news  depart¬ 
ment  of  the  United  Press  at  Chicago. 


Trained  and 
Experienced  Men 
in  Journalism 

The  Personnel  Bureau  has  the  per¬ 
sonal,  education  and  experience 
records  of  members  of  Sigma  Delta 
Chi  in  46  states,  the  District  of 
Columbia,  two  island  possessions 
and  three  foreign  countries. 

They  are  trained  for  and  experienced 
in  every  branch  of  journalism.  Their 
age  range  is  21  to  52,  with  the 
average  at  29. 

Their  minimum  salary  requirements 
range  from  $780  to  $15,000. 
Employers  of  editorial  talent  who 
have  used  the  Personnel  Bureau  will 
testify  to  the  average  superiority  of 
Bureau  registrants. 

When  you  need  a  GOOD  man, 
write  or  wire — 

PERSONNEL  BUREAU 

OF 

SIGMA  DELTA  CHI 

JAMES  C  KIPER,  D(i«etoi 
•Sa  Eachiaf*  Avmm  Ckkato 

I  NO  CHAIOi  TO  EMPLOYERS  I 


BOWMAN  NAMED  UTAH  EDITOR 

Darrell  J.  Greeiiwell,  managing  ed¬ 
itor  of  the  Ogden  (Utah)  Standard- 
Examiner,  has  lieen  appointed  director 
of  the  Utah  department  of  public  wel¬ 
fare,  created  by  the  last  session  of  the 
legislature.  Mr.  (ircenwell  is  succeeded 
in  Ogden  by  Will  W.  Bowman,  of  the 
editorial  department  of  the  Standard 
Examiner.  Mr.  Bowman  is  a  graduate 
of  the  L'tah  State  .Agricultural  College, 
Logan,  the  (.'ohimbia  Schixil  of  Jour¬ 
nalism,  and  served  with  the  Logan  Jour¬ 
nal,  the  Salt  Lake  Telegram  and  the 
New  York  World.  Mr.  Bowman  has 
been  with  the  Standard  E.xaminer  for 
the  past  11  years. 

DAILY  AND  WEEKLY  MERGE 

The  St.  Mary’s  (Pa.)  Daily  Press 
and  the  Elk  County  Gazette  have 
merged,  and  for  the  iiresent  the  Press, 
a  daily,  and  the  Gazette,  a  weekly,  will 
l)e  published  from  the  Press  plant.  H. 
T.  O’Brien  is  the  editor,  W.  G.  Bauer 
is  president  and  .A.  G.  Brehm  is  secre¬ 
tary  and  treasurer. 


ACCURACY 


United  Press 


SPEED 


If  you  need 
circulation 
men — 

Competent  to  take  charge  oi 
your  entire  department,  or  to 
fill  important  poats  in  the 
department,  the  Welfare  Com¬ 
mittee  of  the  International 
Circulation  Managers  Asso¬ 
ciation  can  provide  you  with 
men  of  capacity  and  ability. 

Address:  Clarence  E.  Eystar, 
Secretary-Treasurer,  The 
Peoria  Star,  Peoria,  Illinoia. 


ALL  THE  NEWS  OF 
BRITISH  PUBLISHING 
AND  ADVERTISING 

is  given  in 

WORLD'S  PRESS  NEWS 

Icsding  Brilith  organ  of 
loumslifni  and  publicity. 

SabMfIptiaa  o(  St  a  ya«  Ineisdati 
St  Iwau  o(  Wofld'i  PiaM  Nawt 
IS  Inaai  ei  “Photosiapby" 

IS  laaas  of  "Priatias" 

IS  liMiat  of  "MathaUas  a  DaUsa" 

Only  British  inembar  of  the  A.  B.  C 
in  ib  field.  Largest  net  paid  mU. 

WORLD’S  PRESS  NEWS 
AND  ADVERTISING 

IS,  Fattar  Lana  Londoo,  E.  C  4 
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E.  J.  MURPHY  HEADS 
COAST  ADVERTISERS 

500  Attend  32d  Convention  at  San 
Die^o — Over-Emphasis  of  Sex  in 
Copy  Scored — Seattle  Next 
Meeting  Place 

(Special  to  Editor  &  Publisher) 

San  Diego,  Cal.  July  1 — Electing 
as  president  E.  J.  Murphy,  district 
manager  of  Dictaphone  Sales  Corixira- 
tion  at  Los  Angeles,  and  choosing 


Left,  E.  J.  Morphy,  Los  Angeles,  new 
president  of  Pacific  Advertising  Clubs, 
being  congratulated  by  D.  R.  Minshall, 
San  Diego,  retiring  president. 

Seattle  as  the  next  meeting  place  the 
32d  annual  convention  of  the  Pacific 
Advertising  Clubs  Association  closed 
its  sessions  here  late  last  week.  The 
general  theme  throughout  was  the 
"Asset  Test  of  Advertising.” 

Prof.  Thomas  Xixon  Carver  of  Har¬ 
vard  University  issued  a  challenge  to 
advertising  as  the  medium  by  which 
normal  conditions  may  again  be 
brought  about  in  this  country.  Before 
spending  much  on  advertising  your 
business  be  sure  you  have  a  business 
and  unless  there  is  a  chance  there  is 
no  definite  assurance  that  a  generation 
hence  will  see  any  business  to  be  ad¬ 
vertised,”  he  said.  “On  every  side  are 
to  be  seen  efforts  to  drive  private  en¬ 
terprise  to  the  wall,  and  more  and 
more  obstacles  are  being  put  in  way  of 
its  return  to  normalcy. 

“Advertising  can  now  sten  into  pic¬ 
ture  to  help  increase  the  demand  for 
labor  through  the  sale  of  more  goods." 

W.  B.  Geissinger,  vice-president  of 
the  Association  of  National  Adver¬ 
tisers  and  advertising  manager  of  the 
California  Fruit  Growers  Exchange, 
criticized  severely  the  trend  of  today 
in  much  advertising  through  empha¬ 
sizing  sex  in  text  and  cuts  and  urged 
thought  and  study  toward  correcting  this. 

Frederic  A.  Gamble  of  New  York, 
executive  secretary  of  the  -American 
.Association  of  Advertising  .Agencies, 
scored  professional  propagandist  who 
direct  their  attacks  upon  colleges, 
camp  directors,  ministers,  scientists, 
and  others  who  are  interested  in  social, 
and  economic  problems. 

Elliott  Hensel,  advertising  director 
of  the  Oakland  Tribtuie,  chairman  of 
the  newspaper  department  at  the  con¬ 
vention.  spoke  of  classified  advertising 
as  a  mirror  which  reflects  conditions 
of  a  city  as  it  indicates  wants  and  de¬ 
sires.  successes  and  failures,  in  the 
community. 

Paul  Keston,  vice-president  of  Col¬ 
umbia  Broadcasting  Company,  said  the 
policy  of  his  company  is  to  cut  the 
length  of  commercial  programs  and  to 
pay  particular  attention  to  child  psy¬ 
chology  in  arranging  broadcasts,  believ¬ 
ing  that  such  policy  will  win  approval 
of  more  and  more  radio  listeners. 

Morris  -A.  Penter  advertising  direc¬ 
tor  of  the  San  Diego  Union  and  Trib¬ 
une,  declared  that  too  much  serious 
though  cannot  be  given  to  the  highly 
remunerative  classification  of  national 
advertising. 
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Lane  D.  Webber,  local  banker,  told 
of  the  vast  responsibility  which  adver¬ 
tising  forces  of  the  nation  have  in  di¬ 
recting  the  destinies  of  .America,  and 
said  if  our  liberty  is  to  be  preserved  it 
will  be  through  constructive  thought 
given  by  citizens  and  presented  through 
medium  gf  press. 

The  convention  was  attended  by  500 
delegates  and  guests  from  all  cities  of 
Pacific  coast  from  A'ancouver  south¬ 
ward  including  many  women  in  the  ad¬ 
vertising  field. 


EMPLOYES  GET  EXERCISE 


EMBLEM  FOR  RETAILERS 


Philadelphia  Bulletin  Uaea  Tie-Up 
Plan  for  Food  Stores 

The  Philadelphia  Evening  Bulletin  is 
using  an  emblem  of  indorsement  in  an 
unusual  merchandising  tie-up  with  its 
advertisers. 

Rated  grocery  stores  are  sold  on  the 
idea  of  stocking  and  featuring  in  coun¬ 
ter  and  window  displays  the  foodstuffs 
advertised  in  the  Bulletin.  The  news¬ 
paper  offers  in  return  a  store  window 
indorsement  emblem,  which  states,  “We 
sell  products  advertised  in  the  Evening 
Bulletin,”  and  also  a  weekly  advertise¬ 
ment  setting  forth  the  benefits  of  trad¬ 
ing  with  stores  displaying  the  emblem. 

The  housewife  is  told  in  the  advertise¬ 
ment  that  it  is  “no  longer  a  battle  of 
wits,”  but  that  she  may  shop  with  con¬ 
fidence  and  obtain  quality,  cleanliness, 
full  weight  and  standard  price.  The 
fact  that  “advertising  is  a  guarantee”  is 
stressed  and  the  pledge  of  the  retail 
dealer  is  added  to  that  of  the  manu¬ 
facturer. 

Monthly  schedules  of  products  being 
advertised  are  furnished  dealers.  These 
are  accompanied  by  articles  on  store 
management  and  other  subjects  helpful 
to  the  grocer. 


Robert  Cromie  Institute*  Physical 
Culture  Classes  in  Plant 

Robert  Cromie,  publisher  of  the  Van¬ 
couver  (Cslti.)  Sun,  has  instituted  a 
course  m  physical  culture  open  to  all 
members  of  the  staff.  Eight  classes  are 
held  daily.  A  large  room  on  one  of  the 
upper  floors  of  the  Sun  Building  was 
converted  into  a  gymnasium,  shower 
baths  installed  and  a  trained  specialist 
in  physical  culture  has  been  hired  to 
conduct  the  classes. 

.Another  feature  seldom  found  in  a 
newspaper  office  is  the  afternoon  tea 
period.  Every  woman  employe  of  the 
Sun  is  free  for  10  minutes  around  4 
p.  m.  to  enjoy  a  cup  of  tea. 


PRINTED  264  PICTURES 

In  a  drive  to  reduce  auto  accidenh  b 
Cook  county,  through  the  building  ^ 
superhighways,  the  Chicago  TrStt) 
July  1  printed  photographs  of 
the  451  persons  killed  in  Cook  coBgi 
automobile  accidents  this  year.  ^ 
Foust,  Tribune  auto  editor,  pointed  o« 
-  special  story  on  page  one  that  n( 

ACi  J _ _  .  « 
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the  451  deaths,  360  occurred  withm 
the  Qiicago  city  limits.  He  referred 
to  the  huge  death  toll  as  a  mute  plea  for 
superhighways. 


HAS  AIRWAYS  ACCOUNT 

Braniff  Airways,  Inc.,  Oklahoma  Gtr 
has  appointed  Hays  MacFarland  &  Co! 
Chicago,  to  handle  its  advertising. 


MAY  REORGANIZE  PAPER  CO. 

Judicial  sale  by  mortgage  is  expected 
as  the  avenue  through  which  reorgani¬ 
zation  of  the  Great  Lakes  Paper  Co., 
Toronto,  will  be  attempted  in  Septem¬ 
ber.  An  announcement  by  the  company 
to  bondholders  tells  that  the  liquid 
position  under  receivership  has  been 
mantained  for  the  past  10  months.  Under 
a  mortgage  sale  bondholders  would  be 
compensated  for  their  securities,  and 
sale  for  cash  entirely  is  not  neces¬ 
sary. 


NEW  DAILY  APPEARS 

The  Lodi  (Cal.)  News-Sentinel,  pub¬ 
lished  morning  except  Sunday,  made  its 
appearance  June  25  following  the  sus¬ 
pension  of  the  Lodi  Neu's  and  the  Lodi 
Sentinel  on  June  22.  M.  C.  Mogensen 
&  Co.,  Inc.,  is  the  national  represen¬ 
tative. 


Foe  Everything  Electric 
See  General  Electric 


The  campUtt  G-E  line  enables 
yon  to  entnut  mm  manufac¬ 
turer  with  the  undivided 
responsibility  for  every  elec¬ 
trical  requirement  of  the 
modem  pressroom. 


For  particulars,  addreu  the 
nearest  G-E  office,  or  Gen¬ 
eral  Electric,  Dept.  6-201, 
Schenectady,  New  York. 
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finest  and  most  accurate  nia< 


PRECISION 
THINNING 
&  SHAVING 
MACHINE 


chine  for  reducing  curved  stereo¬ 
type  color  and  black  plates  to  the 
desired  thickness  with  extreme  accu¬ 
racy.  Powerful*  precise  and  simple 
in  operation.  Anti-friction  bearings 
throughout.  Push  button  control 
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Gives  Better  Plates.  Reduces  Costly  Makeready.  Lengthens  Life  of  Plates. 


Stmd  for  datsiU 


R.  HOE  &  CO.,  Inc. 


138TH  STREET  AND  EAST  RIVER,  NEW  YORK  CITY 
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EASY  ACTION 

-  SMOOTH  POWER 

make  this 

GOSS  JIG  SAWend  DRILL 

A  Time  Saver 


N.  I.  A.  A.  TO  PITTSBURGH 

The  1935  conference  of  the  National 
Industrial  Advertisers  Association  will 
be  held  Sept.  18-20  at  the  William  Penn 
Hotel,  Pittsburgh.  The  program  is  to 
be  based  on  “recovery”  and  will  feature 
new  selling  arguments  in  the  industrial 
field  as  well  as  formulation  of  new  buy¬ 
ing  habits. 


9  High  speed  and  low-cost 
output  are  assured  by  the  ex¬ 
clusive  mechanical  features  of  the 
Goss  Combination  Jig  Saw  and 
Drill.  Balanced  power  trans¬ 
mission  and  massive  construction 
eliminate  vibration  .  .  .  both  jig 
saw  and  drill  arms  are  one-piece 
castings  .  .  .  bronze  bearings  and 
ball  thrust  bearings  insure  last¬ 
ing,  smooth  running  drill  spindle 
made  of  finest  tool  steel  .  .  .  foot 
treadles  operate  independently. 
Safety,  strength  and  durability 
have  been  built  into  this  fast, 
efficient  machine.  A  powerful 
blower  eliminates  dust  and  chips 
from  around  the  saw  blade.  No 
chance  to  clog  or  choke.  Write 
for  detailed  facts,  and  prices — 
mention  unit  No.  68D. 


Stereotype  Room 
Efficiency 


Means  quick  production  of  good 
plates  and  the  elimination  of  rt- 
casts  as  far  as  possible. 


Moulding  Blankeb 

Hard  and  Soft  Cork  Blanketi 
Heavy  Wool  Moulders 
Light  Wool  Moulders 
Thin  Wool  Moulders 

(AU  Sixes) 
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Space  Pacldng  Fdt 
4  Thicknesset— No.  25, 
No.  35,  No.  40,  No.  50 

Easy  to  tsar,  quick  to  plats 


New  England  Newspaper 
Supply  Company 
Worcester,  Mass.,  U.  S.  A. 


Cable  AddraM  NENSCO 
Worcester,  Mess. 


|ni( 


THE  GOSS  PRINTING  PRESS  CO. 
PILSEN  STATION,  CHICAGO,  ILL 

New  York:  2S0  E.  4Snd  Street 
San  Francisco;  707  Call  Building 


The  Goss  Printing  Press  Company 
OF  England,  Ltd.,  LONDON,  ENG. 


NATIONAL  ADVERTISERS 

find  in  every  issue  of 

EDITOR  &  PUBLISHER 

vital  facts  that  materially  aid 
them  in  their  campaisns. 


Editor  &  Publisher  for  July  6,  1935 
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£ditor  Guarded  After 
Telephoned  Threats 

(Bi  ulegraphto^^yoK  &  Publishek) 
IvDiAXAi’OLis,  ind.,  July result 
of  telephone  threats  of  bodily  harm  a 
Jn^tective  has  been  assigned  as  body- 
Srflor  Talco,.  Po«.ll.  editor  of  .ho 
^mapolis  Times.  Mr.  Powell  and 
Jveral  staff  members  received  threats 
iJlowing  an  investigation  of  criminal 

it  conditions  in  Marion  county.  , 

ludge  I'rank  P.  Uaker  of  criminal 
ourt  and  his  ncpliew,  Joel  Haker,  crim- 
Li  court  investi^iator,  have  l)een  tar- 
'rts  for  most  of  the  Times  heat. 
1^1  Baker  lias  lieen  shown  to  be  em- 
loyed  in  violation  of  a  state  law  re¬ 
ading  probation  officers.  Judge  Baker 
L  barred  Times  employes  from  prox- 
init>-  to  his  immediate  bench,  and  from 
time  to  time  has  made  personal  attacks 

on  Powell.  ,  r 

Qvde  C.  Karrer,  attorney,  and  often 
appointed  special  judge  in  Judge  Baker’s 
court,  also  has  been  bitter  towards  the 
Times  since  they  have  traced  changes 
in  the  status  of  many  cases  after  his 
appointment  as  attorney.  On  June  28 
Attorney  Karrer  asked  a  Tim«s  re¬ 
porter  in  the  criminal  court  room,  “Is 
tour  boss  (Powell)  sleeping  well  these 
nights?”  This  was  soon  after  the 
threats  of  harm  had  come  to  Powell 
a^  to  other  executives  and  staff  mem- 

**The  Times  has  had  three  and  four 
men  covering  the  court  house  since  it 
started  the  investigations. 


PROPRIETARY  MEN  PLAN  WAR 

Will  Fight  Back  Against  Attacks  of 
“Pseudo-Scientists” 

.\  reorganized  Scientific  Section  of  the 
Proprietary  Association,  making  use  of 
member  manufacturers’  research  facili¬ 
ties,  is  to  be  used  by  the  association  in  a 
war  on  “muck-raking  authors”  and 
"pseudo-scientists”  who  attempt  to  de¬ 
stroy  public  confidence  in  packaged  medi¬ 
cines,  it  was  said  this  week  by  Frank  A. 
Blair  of  New  York,  president. 

As  a  starter  the  association  announced 
that  a  three-year  clinical  study  described 
by  Dr.  George  F.  Reddish  had  estab¬ 
lished  the  value  of  an  antiseptic  in  pre- 
veming  colds  and  sore  throat. 

The  association  also  is  backing  efforts 
of  the  National  Drug  Trade  Conference 
to  prevent  use  of  the  word  “drug”  as  a 
synonym  for  “narcotic.”  A  statement 
made  public  this  week  suggests  use  of 
“dope  peddler”  or  “narcotic  peddler”  in¬ 
stead  of  “drug  jieddler.” 


ILLINOIS  DEMOCRATS  ELECT 

Lucien  A.  File  of  Chester  was  elected 
president  of  the  DemcKratic  Editorial 
.\ssociation  of  Illinois  at  the  annual 
meeting  Saturday,  June  29,  at  Spring- 
field,  succeeding  Y.  Dallman,  editor, 
Springfield  (Ill.)  State  Register.  Rich¬ 
ard  C.  Bell,  editor  and  publisher  of  the 
IThite  Hall  Register-Republican,  was 
re-elected  secretary-treasurer  of  the  as¬ 
sociation. 


HAINS  IN  FULL  CONTROL 

(.Special  to  Editob  &  Publishes) 
Makshall,  Mo.,  July  1 — Rosier  N. 
Hains  today  became  the  full  owner  of 
the  .Marshall  Daily  Democrat-N ews  by 
^chasing  the  stock  owned  by  (^orge 
T.  Duggins.  Hains’  son,  Randall  K. 
Hams,  who  was  graduated  this  spring 
from  the  Missouri  University  school  of 
journalism,  will  be  associated  with  him 
m  the  business. 


AMERICAN  SUGAR  TO  A.N.A. 

.American  Sugar  Refining  Company, 
^ew  York  City,  has  been  elected  to 
f^bership  in  the  Association  of  Na- 
'nal  Advertisers,  and  will  be  repre- 
'fed  in  that  organization  by  D.  T. 
•  wie. 


placing  battery  ACCOUNT 

Price  Battery  Corporation,  Phila¬ 
delphia,  maker  of  Thor,  Witherbee  and 
Lyons  batteries,  has  appointed  Byren- 
Wal-Weston,  Inc.,  of  that  city,  to 
direct  its  advertising. 


DIRECTS  UQUOR  ADVERTISING 

John  J.  Cole  Named  by  National  DU- 
tillers  Company 

Seton  Porter,  president  of  National 
Distillers  Products  Corporation,  has  ap- 
ixiinted  John  J.  Cole  as  director  of  ad¬ 
vertising  of  all  National  Distillers  com¬ 
panies.  In  addition  to  other  executive 
duties,  Mr.  Cole  has  been  acting  direc¬ 
tor  of  advertising  since  the  resignation 
of  Clayton  W.  Cousens  early  in  the 
year.  National  Distillers’  advertising 
expenditures  are  controlled  by  a  com¬ 
mittee  composed  of  Robert  Barry,  direc¬ 
tor  of  public  relations:  Arthur  W. 
Loasby,  executive  vice-president  and 
former  president  of  the  Equitable  Trust 
Company;  and  Mr.  Cole.  Erwin,  Wasey 
&  Company  will  continue  to  handle  the 
major  advertising  accounts  of  National 
Distillers,  with  Lawrence  Fertig  & 
Company  handling  the  Penn-Maryland 
Corporation’s  billing.  Topping  &  Lloyd 
the  W.  &  A.  Gilbey  gin  account,  and 
L.  H.  Hartman  Company,  the  Alex  D. 
Shaw  subsidiary’s  imported  wines  and 
whiskies  account. 

A  campaign  for  Gilbey’s  gin,  now 
made  in  this  country,  has  been  begun 
in  32  eastern  newspapers,  with  Ohio, 
Pennsylvania  and  Middle  Western  ad¬ 
vertising  to  begin  soon.  Weekly  inser¬ 
tions  during  the  summer  will  be  ex¬ 
panded  in  the  fall,  it  is  expected. 


MILK  CAMPAIGN  TO  MATHES 


N.  Y.  State  Drive  Will  Make  Exten¬ 
sive  Use  of  Newspapers 

(Spec.al  to  Editor  &  Publisher) 

Albany,  July  2 — State  Agriculture 
Commissioner  Peter  G.  Ten  Eyck  has 
announced  that  the  J.  M.  Mathes  Inc., 
of  New  York  City,  has  been  awarded 
the  contract  to  conduct  the  second  year 
of  New  York  state's  $400,000  milk  ad¬ 
vertising  campaign. 

The  company  was  selected  after  sev¬ 
eral  weeks’  consideration  of  nearly 
thirty  applicants. 

N.  W.  Ayer  &  Son,  New  York 
branch,  supervised  the  first  year  of  the 
drive  to  increase  milk  consumption.  The 
campaign  is  financed  by  producers  and 
dealers,  paying  a  half-cent  on  each  100 
jiounds  of  milk. 

A  campaign  making  primary  use  of 
newspapers  is  expected  to  start  about 
July  15. 


TELEPHONE  CAMPAIGN 

The  Bell  Telephone  Company  of 
Pennsylvania  is  using  396  newspapers 
throughout  the  state,  including  118 
dailies,  in  an  advertising  campaign  to  in¬ 
crease  patronage  of  its  long  distance 
service  following  elimination  of  its  for¬ 
mer  “evening”  rates  and  substitution 
of  the  “night”  rates  starting  at  7  p,  in. 
The  canipaign  is  a  part  of  a  national 
drive  by  American  Telephone  &  Tele¬ 
graph  Company  affiliates. 


SET  ATTENDANCE  RECORD 

Edward  Van  Fossen,  16  years  old. 
who  was  graduated  recently  from 
Central  High  School,  Kansas  City,  with 
the  honor  of  never  missing  a  day  in 
school  in  seven  years,  rises  each  morn¬ 
ing  at  3 :45  o’clock  to  carry  the  Kansas 
City  Times  and  after  school  delivers 
the  Kansas  City  Star.  He  also  plays 
the  cornet  in  the  school  band. 


COLORADO  TOUR  FOR  CARRIERS 

The  Omaha  Bee-News  is  conducting 
a  circulation  contest  which  closes  July  9 
in  which  carriers  securing  a  required 
amount  of  new  subscribers  are  eligible 
for  a  seven-day  trip  to  points  of  in¬ 
terest  in  Colorado. 

JOINS  EVANS  AGENCY 

Brooks  Smeeton  has  joined  Evans 
Associates,  Inc.,  Chicago  agency,  as  an 
account  executive. 

T.  S.  Harris  will  join  the  agency, 
effective  July  1. 


ADDS  SUNDAY  COMICS 

The  Battle  Creek  (Mich.)  Moon- 
Journal,  beginning  in  June,  is  publish¬ 
ing  20  color  comics  each  Sunday. 


EDITOR  &  PUBLISHER 
Classified  Advertising 
RATES 

SITUATIONS  (Cash  with  Order) 

1  Time  —  .50  per  line 

3  Times  —  .40  per  line 
ALL  OTHER  CLASSIFICATIONS 

(Cash  with  Order) 

1  Time  —  .75  per  line 

4  Times  —  .60  per  line 
Count  six  words  to  the  line 

White  space  charged  at  same  rate  per  line 
per  insertion  ^  as  earned  by  frequency  of 
insertion.  Minimum  space,  three  lines. 
The  Editor  &  Fublisber  reserves  the  right  to 
classify,  edit  or  reject  any  copy. 


Newspaper  Brokers 


M.  C.  .Moore,  Newspaper  Broker 

Beverly  Hills,  California,  has  weekly  and 
exclusive  dally  papers  to  offer. 


Buying,  SelUng  Merging  of  newspapers. 
No  leases  or  trades.  .No  listing  charge. 
Len  Feighner.  Pythian  Building,  Nashville, 
Mich.,  or  J.  W.  Mapoles,  Murphy’s  Hotel, 
Kichmond,  Va, 


Uon’t  Hesitate,  Buy  Now — If  you  have  abil¬ 
ity,  experience,  capital,  buy  a  newspaper. 
There  Is  no  better  investment.  I  have  some 
real  bargains  In  dallies,  semi-weeklies  and 
weeklies.  J.  B.  Shale,  Times  Building, 
New  York. 


Circulation  Promotion 


Better  Bally  Newspapers  In  every  section 
of  the  country  are  using  and  unreservedly 
endorsing  Partlowe  Plan  circulation-build¬ 
ing  campaigns,  more  than  ever  before. 
For  quick  definite  A.  B.  C.  circulation  In¬ 
crease  regardless  of  business  conditions  in 
your  field,  write  or  wire  collect.  The 
Charles  Partlowe  Company,  Occidental 
Building,  Indianapolis. 


Newspaperdom'sLeadlngCirculatlonBuilders 

Morrison  Flan 

“The  Plan  that  Pays  and  Proves  It” 
Write  the  John  F.  Morrison  Company, 
4th  fir..  Shops  Bldg.,  Bes  Moines,  Iowa. 


Bonded  Campaigns  Succeed— Hudson  De 
Priest  &  Associates,  World’s  Record  Cir- 
culatlon  Builders,  246  Fifth  Ave.,  N.  T.  C. 

Foreign  Publications 


Out-of-town  Newspapers  Books. 

Foreign  Magaxlnes  Periodicals 

SCHULTZ  NEWS  AGENCY 
112  West  44th  St..  N.Y.C.,  MEdalllon  3-9061 


Multigraphing  and  Mimeographing 


Quick  Service — Quality  Work 

Century  Letter  Co. 

126  W.  46th  St.  BRyant  9-2277 


Photo-Lithographing 


No  (hits  Needed.  Illustrate  advertising 
literature,  reproduce  letters,  bulletins,  etc. 
Lowest  prices.  *1.50  per  100;  20c  additional 
lOO’s.  Passantino,  250  W.  49th.  LO-5-7644. 


Help  Wanted 


Advertising  Solicitor — Job  open  In  metre- 
politan  area — on  good  new’spaper,  semi¬ 
weekly.  Fine  town  and  possibilities  of 
development.  Christian.  Good  habits. 
B-854,  Editor  &  Publisher. 


Situations  Wanted 


Advertising  Manager — City  50,000  to  100,- 
000;  Southeast  preferred;  nine  years  ca¬ 
pable  selling,  promotion,  managing.  B-S63, 
Editor  &  Publisher. 


Assistant  to  office  manager  or  executive. 
Seven  years  In  last  position  as  purchasing 
agent.  Capable  correspondent.  Stenog¬ 
rapher.  Ray  E.  Wlldey,  63  Radford  st., 
Yonkers.  N.  Y. 


Businees  Manager,  Publisher’s  Assistant. 
Accountant.  Competent  executive  now 
employed  seeks  change  offering  greater  op¬ 
portunity.  Fifteen  years  with  metropolitan 
dallies  and  ten  years  business  and  national 
advertising  manager  of  small  city  dally  in 
metropolitan  area.  Interview  solicited. 
Excellent  references.  B-848,  E  &  P  Per¬ 
sonnel  Service. 


Situations  Wanted 


Circulation  I’romotlon  .Manager,  age  30, 
with  8  years’  outstanding  record  building 
sound  circulation.  Thoroughly  understands 
training  carriers,  district  managers  and 
sales  agents.  Operates  with  or  without 
contests,  prizes  and  insurance.  Highly 
capable.  Industrious  and  aggressive.  B-823, 
E  &  P  Personnel  Service. 


Classified  Manager — Twelve  years  varied 
experience.  Outstanding  and  proven  rec¬ 
ords  of  accomplishments.  Strong  for  sound 
business  methods.  Not  a  theorist  but  prac¬ 
tical  salesman  and  manager  who  builds 
for  the  future  as  well  as  for  the  present. 
Good  promotion  man.  Married.  Salary  or 
drawing  account  plus  percentage  on  linage 
gains.  Address  B-862,  E  &  P  Personnel 
Service. 


Editor-Reporter  wants  permanent  Job  on 
country  weekly.  Six  years  country  and 
college  extension  experience.  Know  coun¬ 
try  field  and  how  to  write  for  rural  read¬ 
er.  Can  raise  *500  as  starter  toward  part¬ 
nership.  B-864.  E  &  P  Personnel  Ser¬ 
vice. 


Experienced  Advertising,  Promotion,  mer¬ 
chandising  executive;  editor,  writer,  re¬ 
porter,  salesman.  4  years  newspaper;  5 
years  advertising  agencies;  8  years  adver¬ 
tising  and  promotion  for  manufacturer. 
Would  be  valuable  for  newspaper,  trade 
paper,  manufacturer,  trade  association  or 
advertising  agency.  Knows  Canada,  too. 
B-859,  E  &  P  Personnel  Service. 


.Managing  Editor  or  News  Editor — Thor¬ 
oughly  experienced,  big  and  small  papers. 
Knows  news  and  how  to  get  it.  Good  or¬ 
ganizer  and  can  get  best  out  of  staff.  37. 
Married.  Salary  requirements  commensu¬ 
rate  with  times.  Excellent  references. 
B-856,  E  &  P  Personnel  Service. 


Mechanical  Superintendent — age  46,  6  feet, 
200  pounds.  Handles  men  with  psychology. 
Has  held  executive  positions  with  New 
York  City  papers,  and  has  current  refer¬ 
ences  from  such  medium.  Recently  has 
operated  own  Job  shop  including  web 
presses,  and  has  also  laid  out  several  news¬ 
paper  plants.  Guarantees  quality  work 
and  can  prune  eosta  Will  talk  real  turkey 
about  salary,  B-860,  E  &  F  Personnel 
Service. 


Where  is  there  a  newspaper  seeking  a 
young  man  who  writes  music  and  dance 
criticisms?  I  have  three  years’  experience, 
several  recommendations,  and  an  A.B.  de¬ 
gree  from  Columbia  College.  If  your 
paper  has  no  Immediate  need  for  such  a 
critic,  familiarity  with  newspaper  routine 
and  ability  to  type  equips  me  for  office 
and  outside  work.  Write  Arthur  Vogel, 
25-31  Thirty-eighth  Street,  Long  Island 
City,  New  York. 


Young  editor,  married,  nine  years’  experi¬ 
ence,  dependable,  competent,  loyal,  trained 
in  law,  desires  change  with  future.  B-855, 
Editor  &  Publisher. 


Youth.  23,  recently  graduated  from  college 
wlll_  invest  In  small-town  newspaper.  Ask 
in  return  Job  in  any  department.  Want  to 
learn  business  from  bottom  up.  College 
and  metropolitan  newspaper  experience. 
Will  go  anywhere.  For  details  write  J.  W. 
Randall,  1418  Lake  Blvd.,  St.  Joseph,  Mich. 


Mechanical  Equipment  for  Sale 


IJnotypes — 1.  5,  8,  11,  13,  19,  25.  Inter¬ 
types  B  and  C.  All  guaranteed.  Terms. 

HOFFMAN  "Machinery  &  engraving 

CO.,  413  Lafayette  St.,  New  York  City. 


Rebuilt  Equipment — I'Vesses,  Linotypes. 
New  Type.  Printers’  supplies  We  liqui¬ 
date.  buy,  sell,  trade.  Central  States  Print¬ 
ers  Exchange,  Peoria,  Illinois. 


Photo-EngraTing  Equipment  for  Sale 


Engraving  Department  Equipment,  all 
standard  brands,  new  and  trade-ins.  Esti¬ 
mates  furnished.  E.  T.  Sullebarger  Co., 
116  John  Street.  New  York  City. 


Photo-engraving  equipment  for  sale,  com¬ 
plete  plant  or  any  part.  Miles  Machine 
Co.,  18  E.  16th  Street,  N.  Y. 


Newspaper  Supplies 


stereotype  and  Pressroom  Supplies — Elec¬ 
tric  Matrix  Scorching  Machines.  American 
Publishers  Supply,  Box  131,  West  Lynn. 
Mass. 


Here*s  What  You  Get  for  $5.00: 

1.  Three  40-word  "situation”  ads  in  EDITOR  &  PUBLISHER. 

2.  A  three-month  subscription,  or  extension,  to  EDITOR  &  PUB¬ 

LISHER. 

3.  Resistration  with  E  &  P  PERSONNEL  SERVICE  for  a  period  of 

six  months. 

4.  Preparation  by  us  of  100  photo-lithosraphed  individual  bulletins 

about  your  qualifications,  includins  reproduction  thereon  of 
your  photosraph.  These  we  send  to  newspaper  executives 
interested  in  employing  a  man  of  your  abilities. 

Draft  an  ad  now  if  you  are  seeking  a  newspaper  connection,  and  send 
it  to  us  with  $5.00  check  or  money  order.  An  application 
blank  will  then  be  sent  you.  A  reasonable  additional  per¬ 
centage  charge  will  be  made  when  and  if  a  position  is  secured 
through 

E  &  P  PERSONNEL  SERVICE 

1700  Times  Bldg.  Times  Square  New  York 
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■■  Alter  some  months  oi  ‘-"rrriiiain  I 
tion  we  came  to  the  conclusion  thaS 
easiest  reaaing  headline  wa*  a  BoAJ 
bold  upper  anU  lower  case,  with 
ter  count.  The  idea  was  borromj  frS 
London  Express.  The  headline 
must  be  tree.  Our  deskmen  obj^ 
at  tirst,  but 
on  the  idea. 


are  now  completely**^ 


The  cartoon  which 

this  paragraph  is  taken  from  a 
pamphlet  recently  published  by  the 
Peiping  .Association  of  University 
Women,  in  China.  The  lK)oklet  tells 
how.  through  “sifting,  coloration  and 


AFr^ 


distortion,”  Chinese  news  reaches  the 
English-speaking  nations  all  battered 
and  torn,  creating  world-wide  confu¬ 
sion.  The  college  women  say  that  the 
Far  East  is  the  “propagandist’s  para¬ 
dise.”  “You  simply  can't  believe  all  that 
you  see  in  most  newspapers  of  the 
Orient,  nor  can  you  assume  that  you 
are  being  supplied  with  all  the  news 
to  which  a  reader  is  entitled,”  is  one 
statement  in  the  pamphlet. 

The  Chinese  censorship  would  be 


By  MARLEN  PEW 

inserted  in  serves,  the  former  county  attorney  who 
pntsecuted  Editor  Guilford,  under  the 
infamous  Minnesota  “gag”  law,  later  de¬ 
clared  unconstitutional  by  the  U.  S. 
Sui)reme  Court,  thanks  to  Col.  R.  R. 
McCormick  and  his  Chicago  Tribune. 
Guilford  won  that  suit,  but  he  was  put 
out  of  business.  A  few  months  ago 
news  disp^atches  told  of  his  mysterious 
assassination,  presumably  by  racketeers. 

1  saw  one  copy  of  Guilford’s  newspaper 
and  it  recked  with  personal  scandal,  and 
was  hell-l)ent  to  expose  local  politicians. 
My  understanding  is  that  Liggett’s  news¬ 
paper  has  been  less  of  a  scandal  sheet, 
but  has  hotly  attacked  Olson  and  his 
crowd. 

What  mystified  me  was  that  a  man 
of  Liggett’s  previous  character  could  be 
involved  in  a  dirty  “abduction”  case.  I 
find  now  that  the  charge  against  him 
is  that  he  and  the  president  of  a  labor 
union  of  a  Minnesota  town  picked  up 
a  couple  of  16-year -old  girls  and  took 
them  to  a  hotel  in  Minneapolis.  Lig¬ 
gett’s  story  is  that  the  union  man,  while 
driving  to  the  city  from  his  home,  on 
March  22,  1934,  gave  the  girls  a  “lift” 
in  his  car.  The  girls  expected  to  visit 
relatives  in  Minneapolis,  tmt  found  them 
out-of-town.  They  had  no  place  to  sleep 
and  the  union  man  registered  them  in  a 
separate  room  in  the  hotel.  That  even¬ 
ing  Liggett  met  the  unionist,  whom  he 
knew,  and  after  dinner  they  went  to  the 
unionist’s  room  in  the  hotel,  he  says. 
They  talked  with  the  girls,  but  he  vehe¬ 
mently  denies  there  was  any  immorality, 
Liggett  says  that  the  meeting  was  pure¬ 
ly  by  chance. 

Fifteen  months  later,  in  the  midst  of 
a  crusade  against  Olson,  Editor  Liggett 
was  arrested  charged  with  “abduction”. 
When  he  was  arraigned,  Judge  Paul 
Carroll,  in  Municipal  Court,  is  said  to 
have  declared:  “It  seems  peculiar  to 
me  that  this  alleged  offense  is  said  to 


into  a  newsi>aper  office  and  do  make-up, 
set  tyiie,  read  proof,  run  the  shop,  with 
a  degrc'e  of  skill  that  could  only  be  de- 
veloiK'd  through  four  or  live  years  of 
apprenticeship.  The  school  serves  as  a 
postgraduate  course  for  journalism 
chaps  who  want  practical  contact  with 
the  mechanics,  not  to  be  gained  in  the 
metrojKilitan  office. 

1  have  been,  and  remain,  a  firm  be-  _____ 

liever  in  journalism  schools  which  pre-  measured  lines  centered,  or  flush  'jj^l 
jiare  young  men  to  write  correctly,  or  flush  left.  From  the  staodpoiy 
with  a  line  appreciation  of  the  values  the  reader  habit  and  economy  it  staor 
of  life,  such  as  history,  science,  the  arts,  logical  to  be  flush  left, 
but  I  also  appreciate  the  trade  school  "Since  surveys  show  tliat  only  oj, 
which  serves  youths  more  intent  upon  reader  in  ten  reads  anything  below  tin 
mechanical  knowledge,  or  tliose  who  display  bank  of  the  headline,  the  A'^ 
wish  to  supiileinent  their  academic  greatly  simplified  its  headline  style  t 
courses  with  a  year  or  two  of  actual  dropping  the  extra  banks.  Besides  ue 
with  a  printing  office. 


"There  were  three  i»ossibilitiei: 


contact 

Said  Mr.  Baker  to  the  graduates: 
‘So  long  as  printing  is  an  art  there 
will  be  need  lor  the  artist.  Develop¬ 
ment  of  skills  is  important,  but  cultiva¬ 
tion  of  the  aesthetic,  that  feeling  for 
the  liner  things,  is  more  important  to 
lift  newspaper  typography  above  the 
level  of  mediocrity  as  we  see  it  ex¬ 
emplified  today.  We  liave  advanced 
far  in  the  use  of  machinery,  but  handi¬ 
craft  can  never  be  fully  displaced  in  this 
art  of  ours.  We  still  set  type  by  hand, 
because  art  in  typography  is  an  expres¬ 
sion  of  the  soul.  And  a  machine  has 
no  soul.  It  can  reproduce,  yes;  but  it 
can  not  create. 

“We  do  not  pretend  to  turn  out  a 
finished  printer,  job  pressman,  and  ma¬ 
chine  operator  in  36  weeks  of  training 
at  the  Empire  State  School,  but  the 
young  man  who  has  an  aptitude  for  his 
work  and  applies  himself  gets  a  better 
background  of  the  fundamentals  of 
typography  and  the  technique  of  print¬ 
ing  and  machine  operation  in  that  time 
than  he  can  possibly  acquire  in  years 
of  experience  under  ordinary  shop  con¬ 
ditions.” 


plifying  the  appearance  of  the  ptit 
adding  to  its  attractiveness  and  encov. 
aging  the  reader,  this  change  reulttr 
in  a  saving  of  from  two  to  two  ik 
a  half  columns  of  space  daily.  Th#,i: 
turn,  more  than  offset  the  openim  tr 
of  the  pages  by  extra  leading. 

“In  its  new  dress  the  first  pagi 
the  News  is  as  irregular  as  natorcacl 
make  it.  Every  one  of  those  fhijn 
of  irregular  white  lifts  the  page.  Wbhl 
patches  will  help  any  page.  It  aSiwM 
sharp  contrasts.  The  left  flush  headl^ 
idea  automatically  forces  the  reader  int 
the  white. 

"We  are  trying  to  make  the  headluti 
as  nearly  like  conversation  as  we  orj 
The  big  thing  is  that  you  can  tell 
story  simply  and  naturally.” 


Mr.  martin  also  rcconunendstl 
use  of  the  Greek  law  of  dy 


pAUL  YAWITZ,  editor  of  Column 


amusing,  if  not  so  tragic.  Here  are 
some  current  prohibitions: 

News  pertaining  to  military  or  diplo-  have  taken  place  15  months  ago  and  a 
matic  affairs,  if  “disadvantageous  to  warrant  is  just  now  being  issued.  It 
us.”  looks  like  there  is  some  politics  behind 

News  about  agitations,  riots,  exciting  this  case.” 


statements  endangering  the  money 
market. 

News  pertaining  to  social  welfare,  if 
“harmful  to  good  custom.” 

Imagine  getting  out  a  newspaper 
under  such  bans ! 


IN  last  week’s  Shop  Talk  we  were 
wondering  what  all  the  shooting  was 
about  in  Minneapolis,  where  Walter  W. 
Liggett,  former  New  York  newspaper¬ 
man.  was  held  in  jail,  unable  to  get 
bail,  on  a  vague  “abduction”  charge, 
Mrs.  Liggett  meanwhile 
on  the  ground  that  her 
victim  of  political  enemies  in  a  “frame 


At  last  accounts,  bail  had  been  ob¬ 
tained  and  Liggett  was  out  of  prison, 
fighting  the  charge.  In  an  editorial  in 
the  Liggett  weekly  Mrs.  Liggett  asks 
friends  to  “reserve  judgment,  pending 
the  trial.” 

I  am  reminded  that  several  months 
ago  Liggett  wrote  to  Editor  &  Pubush- 
ER  saying  he  felt  his  life  was  in  danger 
and  asking  that  newspapermen  investi¬ 
gate  conditions  in  Minnesota,  described 
by  him  as  vicious. 


Review,  a  magazine  of  newspaper 
columnists,  charges  in  the  July  issue  of 
his  publication  that  Broadway  column¬ 
ists  are  guilty  of  many  outrages.  He 
cites  the  personal  grievance  as  one. 
A  theatre  manager,  for  instance,  has 
dared  omit  the  columnist  from  his  first- 
night  list,  whereupon  the  columnist 
roasts  the  show  and  may  ruin  a  pro¬ 
duction  that  has  cost  as  much  as 
$100,000.  He  also  prints  items  about 
how  Mrs.  Soandso  was  seen  in  a  night 
club  with  her  husband’s  best  friend, 
thus  “breaking  up  g__home,  or  inspir¬ 
ing  suicide.”  Mr.  Yawitz  adds  that 
Broadway  columning  might  be  glamor¬ 
ous,  happy  and  useful. 


or  symmetric  proportion  by  which  i 
depth  of  a  cut  or  advertisement,  fa 
example,  is  in  one  of  several  fixed  t 
to  its  width.  The  use  of  these 
portions,  worked  out  in  tabular  fa 
will  give  an  effect  of  beauty  of  wlsdf 
the  Greeks  had  the  secret. 

With  respect  to  banners,  Mr.  Msrtiri 
advocates  and  uses  them  on  street  sflt 
editions,  but  not  in  the  home  edilk 
“The  steady  or  standardized  use  of  i 
streamer,”  he  says,  “becomes  mooM 
onous,  and  excessive  display  loses  it< 
force  and  becomes  no  display.” 


gAYS  Joseph  Miller,  director 


:  ■ 


^^T  the  April  newspaper  conventions 


in  New  York  I  met  Earle  Martin, 
editor  of  Cleveland  News,  experimenter 
with  unorthodox  methods  of  improving 
newspaper  typography,  and  he  promised 
to  “do”  a  piece  on  his  favorite  subject 
for  this  column.  Here  it  is: 

“It  is  remarkable  how  many  newspa¬ 
pers  in  this  country,  in  only  a  few 


guidance.  Public  Schools  of  Wilke 
Barre : 

“Newspapers  have  been  found  better 
than  textbooks  in  teaching  retardai 
over-age  children  in  our  schools.  Tbt 
discovery,  made  in  the  school  y»l 
just  closing,  is  of  special  import 
cause  of  the  increase  everywhere 
over-age  pupils  due  to  lack  of  employ 
ment. 

“In  the  average  school  system  7  fl 
cent  of  the  pupils  are  considered  by 
their  teachers  ‘as  entirely  out  of  jdw 
in  their  grades,’  many  of  them,  espe 
cially  in  the  seventh  grade,  being  a 
much  as  three  years  retards  in  rod 
ing  and  mentality.  _ 

“At  the  beginning  of  the  school 
several  such  children  in  an  ungrkg 
class,  were  seen  reading  newspaj^ 


ile  appealing  to  us  T  N  an  old  building  in  the  gay  city  of  months,  have  made  adaptations  of  Lew-  surreptitiously  and  were  asked  by  lij 
:r  husband  was  the  ■■■  Ithaca,  N.  Y.,  there  is  housed  an  in-  don  Express  typography,  the  Cleveland  teacher  to  read  the  article  to  the 


up. 


This  week  I  received  some  additional 
information  on  the  case  which  serves 
to  increase  my  curiosity.  It  appears 
that  Mr.  Liggett,  who  has  a  record  as 
a  radical  writer,  once  having  been  editor 
of  Plain  Talk,  went  out  to  his  home 
state  several  years  ago  to  start  a  fierce 
crusade  against  Gov.  Floyd  Olson.  He 
published  a  weekly  newspaper,  called 
West  Lake  Neighborhood  News,  at  506 
W.  Lake  Street.  Minneapolis.  Mrs.  Lig¬ 
gett.  also  a  native  of  Minnesota,  aid^ 
her  husband.  According  to  her  story 
nearly  everyone  in  the  state  has  been 
“buffaloed”  by  Olson  or  his  cohorts.  I 
judge,  from  her  statements  and  other 
reports  reaching  this  office,  that  it  is  al¬ 
most  as  unhealthy  for  an  independent 
news  writer  in  Minnesota  as  it  is  in 
Louisiana.  Gov.  Olson  is  remembered 
for  his  speech  welcoming  the  radical 
Broun  Guild  to  Minneapolis,  a  year  ago, 
wherein  he  told  the  “boys”  to  go  out 
and  get  “their’s”  from  the  wicked  news¬ 
paper  bosses.  He  is  also,  if  memory 


stitution  that  caters  valuably  to  the  News  and  the  Hearst  morning  news- 
newspaper  business.  I  refer  to  the  papers  being  conspicuous. 


Empire  State  School  of  Printing,  pres¬ 
ided  over  by  John  W.  Baker,  well- 
known  up-state  publisher  and  himself 
an  expert  printer.  Last  week  we  trip¬ 
ped  to  Ithaca  to  attend  the  annual 
commencement  exercises,  witnessing 
the  graduation  of  some  20  sturdy 
young  fellows,  each  stepping  into  the 
world  with  a  firm  knowledge  of  what 
newspaper  production  is  all  about,  and, 
incidentally,  each  with  an  assured  job. 

The  school  was  founded  in  1922,  by 
the  New  York  State  Publishers’  As¬ 
sociation,  and  is  enthusiastically  sup¬ 
ported  by  that  body  in  collaboration 
with  the  New  York  City  Publishers’ 
Association,  the  -A.  N.  P.  A.,  and  the 
Pennsylvania  Newspaper  Publishers’ 
Association.  Students  are  taught  typog¬ 
raphy  in  all  forms,  including  madiine 
operation,  the  science  of  management, 
advertisement  writing  and  salesmanship, 
headline  writing,  proofreading,  the  fun¬ 
damentals  of  presswork,  plant  engineer¬ 
ing  and  so  forth.  The  graduate  can  step 


“It  is  possible  to  criticize  the  typog¬ 
raphy  of  most  American  dailies  as  be¬ 
ing:  (1)  Crowded  as  full  of  type  as 
is  possible;  (2)  dull,  gray,  hard  to 
read:  (3)  mashed  together.  This  con¬ 
stitutes  a  false  economy  of  space. 

“Two  elements  are  fundamental  in 
all  printing.  These  are  type  (the  black 
on  the  printed  page)  and  the  page  itself 
(white).  In  most  newspaper  typogra¬ 
phy  the  latter  is  overlooked. 

“Almost  any  page  can  be  sharpened 
and  brightened  by  adding  from  10  to 
15  per  cent  of  white.  For  instance,  a 
page  set  6  point  leaded  is  more  legible 
than  a  page  of  solid  7  point,  because 
of  the  emphasis  and  contrast  given  by 
the  added  white  space. 

“The  News  changed  its  body  type 
from  7  point,  on  a  7%  point  slug,  to 
7-on-8.  and  later  to  7-on-8)4.  at  a  cost 


class.  As  the  whole  group  showed 
great  interest,  a  copy  of  the  sa«( 
edition  was  provided  for  every 
and  the  newspapers  were  tried  as 
basis  for  a  whole  curriculum. 

“This  proved  to  be  a  succe^ 
means  of  transmitting  mny  f*S| 
which  had  been  unattractive  to 
pupils  when  presented  to  them  in  rep 
lar  textbooks. 

“It  seems  that  this  type  of  instroc^ 
prepares  these  young  people  fwj 
in  a  better  way  than  the  traditw 
methods  of  teaching.  They  are  taiy^ 
to  look  at  the  civilization  in  which  tM 
live  with  critmal  knowledge 
made  to  understand  some  of  the  ch» 
acteristics  required  for  the  prodnea^ 
of  a  well-adjusted  person.” 


TO  ADDRESS  LIONS  CLUi 
C.  H.  Sundberg.  assistant  manager 
Major  Market  Newspapers.  Inc,, 


of  1^  inches  per  column.  We  gladly  address  the  Central  Lions  Qub 
gave  it  away  to  get  white  back  of  that  cago  on  “Newspapers — Show  WindoJ 
black.  Whenever  you  get  enough  white  of  America”  at  the  Hotel  LaSalle,  y 
you  get  a  good  page.  30. 


